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OKLAHOMA  CITY— John  and  Mary 
found  their  parents  on  television. 

They  were  just  two  of  the 
thousands  of  children  who  were 
not  being  adopted  because  they 
were  “hard  to  place.”  That  usually 
means  they’re  older,  have  physical 
handicaps  or  belong  to  a  minority. 

Anchorman  Jack  Bowen  and 
news  executives  of  KOCO-TV  in 
Oklahoma  City  decided  to  do 
something  about  it. 

They  wanted  to  introduce 
adoptable  children  on  television  to 
show  that  they  act  the  same,  feel 
the  same  and  need  the  same  love 
as  other  children. 


with  the  cooperation  of 
one  private  agency,  KOCO  began  a 
weekly  series  called  “Wednesday’s 
Child”  to  air  the  story. 

Viewers  responded  in  the 
best  way  possible  To  date,  the\ 
have  adopted  25  of  the  41  children 
introduced  on  “Wednesday’s 
Child.”  Nine  are  in  the  process  of 
being  adopted  and  only  seven  are 
still  waiting  to  be  placed.  In  addi¬ 
tion,  42  other  “hard  to  place”  chil¬ 
dren  not  shown  on  the  programs 
were  adopted  by  viewers  who 
responded  and  called  in. 

And  the  program  is  spread¬ 
ing.  Child  welfare  agencies  and  sta¬ 
tions  in  other  states  have  inquired 
about  the  series.  Hopefully,  many 
more  children  will  find  new  lives. 

All  of  us  at  Gannett  are  proud 
of  KOCO  and  her  sister  stations. 
Their  efforts  symbolize  the  things 
Gannett  is  most  proud  ofc  profes¬ 
sional  excellence  and  a  total  com¬ 
mitment  to  strong,  independent 


service  to  the  community. 

At  Gannett,  we  have  a 
commitment  to  fi'eedom  in  every 
business  we’re  in,  whether  it’s 
newspaper,  TV,  radio,  outdoor 
advertising,  film  production,  maga¬ 
zine  or  public  opinion  research. 

That  fireedom  rings  through¬ 
out  Gannett,  from  Lansing  to 
Little  Rock,  from  Phoenix  to 
Bsnsacola,  firom  Rochester  to 
Reno,  in  news  coverage,  in  editorial 
opinions,  in  community  service 
Each  member  serves  its  own 
audience  in  its  own  way. 
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A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 


Detroit  dailies 
publish  under 
joint  masthead 

Reporter  held 
in  contempt 
at  Abscam  trial 

Last  minute 
deal  averts 
strike  at  UPl 
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Jubilee 


Boston 

You  have  to  see  it 
to  believe  it. 


Covering  a  birthday  party  for 
millions  of  peopie  in  Boston  is  a 
tall  order.  Even  taller  than  the 
main  sail  of  the  Juan  Sebastian. 
But  the  Boston  Heraid  American’s 
Pulitzer  Prize  winning 
photographers  are  on  the  scene 
—  capturing  the  scene  —  and 
presenting  it  to  our  readers  in 
award  winning  style. 

In  the  last  fi<^  years,  Herald 
American  plwtographers  have  .. 
won  three  Pulitzer  Prizes,  • 
including  the  1 978  Pulitzer  f 

awarded  to  the  entire  staff. 
Boston’s  Jubilee  350  will  be  a 
sight  to  see  in  1 980.  And  with  the 
Bobton  Herald  American,  seeing 
is  believing. 


EXTRA  EDITION 
The  new 

source  of  income 
from 
cable  TV 
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United  Press  International  220  East  42  Street  New  York,  NY  10017  (212)  682-0400 


Protect  your  advertising  and 
classified  revenues,  and  actually 
increase  them,  with  your  own 
local  news  program  on  cable  TV, 
It’s  easy!  Simply  tie  in  with  our 
well-established,  highly- 
successful,  24-hour  cable  TV 
news  program  DPI  NEWSTIME. 
We  provide  a  complete  15-minute 
instant  update  of  national  and 
international  news  around  the 
clock— using  the  latest  UPl 
news  pictures  with  voice  reports 
and  “actualities"  from  the  scene 
of  the  action.  Of  course,  we  don’t 
provide  local  news  coverage.  You 
do!  And  that  can  pay  off  for  you. 


We’ll  help  you  arrange  with  the 
cable  system  operator  to  take 
over  one  or  more  15-minute 
segments  of  UPl  NEWSTIME 
daily  for  an  EXTRA  EDITION  of 
your  paper.  You’ll  use  your 
reporters,  your  photographers, 
and  your  editorial  capability.  And 
your  paper  will  have  a  whole  new 
presence  in  your  market. 

All  the  equipment  you  need  to 
handle  the  show  right  from  your 
own  premises  costs  less  than 
$5,000.  And  your  local 
advertising  will  quickly  pay  that 
off,  and  start  producing  extra 
profit! 


For  all  the  details,  contact 
Tom  Hawley  or  Jim  Buckner  in 
New  York,  Jack  Klinge  in  Dallas 
or  Allan  Siegert  in  Atlanta. 

UPlNEiniSTIME 
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22-23 — Contemporary  Newspaper  Design  Workshop,  sponsored  by  the 
Northwestern  University's  Medill  School  of  Journalism  and  the 
Inland  Daily  Press  Association's  Foundation,  Northwestern  Uni¬ 
versity,  Evanston,  III. 

AUGUST 

20-25 — Inland  Daily  Press  Association,  Circulation  Managers'  School, 
Marriott  O'Hare,  Chicago. 

24-26 — New  York  State  Publishers  Association  59th  annual  convention, 
Gideon  Putnam,  Saratoga  Springs,  N.Y. 

30-Sept.  2— Texas  Daily  Newspaper  Association,  Del  Monte  Hyatt  House, 
Monterey.  Calif. 

SEPTEMBER 

5-7 — Maine  Press  Association,  Prout's  Neck,  Me. 

6 — Hoosier  State  Press  Association  ad  seminar,  Marriott  Inn,  In¬ 
dianapolis. 

9-10— Inland  Daily  Press  Association.  Group  Newspaper  Seminar, 
O'Hare  Hyatt,  Chicago. 

11-13 — Mid-America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 
Me. 

11- 13 — PNPA  annual  classified  clinic,  Stouffer's  Valley  Forge  Hotel,  King 

of  Prussia,  Pa. 

12- 14 — Maryland-Delaware-DC  Conference,  Carousel  Motel,  Ocean  City, 

Md. 

12-14 — National  Wire  Watch,  Capitol  Hilton,  Washington,  D.C. 

14- 16— Central  States  Circulation  Managers  Association  Conference, 

Hyatt  Regency,  Milwaukee,  Wise. 

15- 16 — 6th  annual  Editors'  Seminar  at  the  United  Nations,  sponsored  by 

the  UN  ^sociation  of  the  U.S.A. 

15-16 — Allied  Fall  Publishers'  meeting,  Baranof  Hotel,  Juneau,  Alaska. 
15-19 — Inland  Daily  Press  Foundation,  Annual  Aspen  Institute  Meeting, 
Aspen  Colo. 

17- 19 — Suburban  Newspapers  of  America's  ad  conference,  Netherlands 

Hilton,  Cincinnati. 

18- 19 — National  News  Council.  Drake  University,  Des  Moines,  la. 

18-20 — Interstate  Ad  Managers  Association,  Sheraton  Inn,  Hagerstown, 

Md. 

18- 21 — New  England  AP  News  Executives  Association,  Sebasco  Estates, 

Maine. 

19- 21 — Illinois  Newspaper  Production  Conference,  Sheraton  Inn,  Wauke¬ 

gan,  III. 

20- 24— Canadian  Circulation  Managers'  Association,  Holiday  Inn,  Sault 

Ste.  Marie,  Ont. 

23- 26 — National  Conference  of  Editorial  Writers,  Huntington,  W.  Va. 

24- 26 — PNPA  56th  annual  convention,  Erie  Hilton,  Erie,  Pa. 

25- 28 — Florida  Newspaper  Advertising  Executives  sales  conference, 

Doral  Country  Club,  Miami. 

25- 28 — New  York  Press  Association,  Montauk  Yacht  Club,  Star  Island, 

Montauk,  L.I.,  N.Y. 

26- 28 — New  York  State  Newspaper  Production  Conference,  Kutscher's 

Country  Club,  Monticello,  N.Y. 

28-Oct.  1 — Southern  Newspaper  Publishers  Association  Annual  Conven¬ 
tion,  The  Broadmoor,  Colorado  Springs,  Colo. 

OCTOBER 

2-5 — New  England  Newspaper  Production  Conference,  Dunfey's  Re¬ 
sort  Hotel.  Hyannis,  Mass. 

4-7 — UPl  EDICON,  Hyatt  Regency,  Cambridge.  Mass. 

9-10 — Pennsylvania  Society  of  Newspaper  Editors  seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

19-21— Inland  Daily  Press  Association's  annual  meeting,  Drake  Hotel, 
Chicago. 

23-25 — National  Council  of  College  Publications  Advisors/ Associated  Col¬ 
legiate  Press.  Hyatt  Regency,  Chicago. 
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Editorial  Workshop  By  Roy  H  Copperud 


Bits  and  Pieces — No.  555 

Jim  Marugg  of  the  Pasadena  Star-News,  confronted  with 
the  suggestion  that  the  term  Moonies  as  applied  to  members 
of  Sun  Myung  Moon’s  Unification  Church  might  be  consid¬ 
ered  derogatory,  did  some  research  on  the  subject.  Starting 
with  the  section  on  libel  in  the  AP  Stylebook  he  concluded 
that  there  was  nothing  that  would  appear  to  put  Moonies  in 
question  in  this  respect. 

“The  term  is  in  common  use  and  is  probably  better  known 
than  Unification  Church,”  he  commented.  The  doubt  had 
been  raised  by  the  use  of  Moonies  in  a  headline  where,  apart 
from  considerations  of  space,  it  had  the  great  advantage  of 
being  more  likely  to  be  recognized  by  the  reader  than  the 
formal  name. 

“Historically,  popular  names  have  attached  themselves  to 
religious  movements  without  their  members  having  a  choice 
in  the  matter,”  Marugg  continued.  "Quakers  was  applied 
very  early  to  adherents  of  the  Society  of  Friends.  It  was 
originally  derisive,  taken  from  the  admonition  of  the  found¬ 
er,  George  Fox,  to  ‘quake  at  the  word  of  the  Lord.’  Shak¬ 
ers,  the  name  of  several  other  religious  groups,  were  so 
called  from  a  former  practice  of  performing  a  dance  with 
shaking  movements  as  a  part  of  worship.  Shaker  Heights,  a 
part  of  Cleveland,  is  said  to  be  named  for  the  Shakers. 

"Moonies  has  been  used  without  incident  in  publications 
of  general  circulation  at  least  since  1977.  In  an  article  on  the 
Unification  Church,  the  Los  Angeles  Times  used  Moonies  in 
both  headline  and  text  (March  29,  1977).  Intellect  Magazine 
(April  1977)  used  a  cover  with  the  words,  ‘Moonies  Rejoice 
That  They’re  Pioneers  Ushering  in  a  New  Era.’  ” 

*  *  * 

“We  asked  six  tough  newspapermen  to  design  the  perfect 
editor,”  read  the  heading  on  an  ad  by  Teleram  in  The  New 
Yorker.  “The  perfect  editor,  they  told  us  (the  text  ran), 
would  have  the  patience  of  a  saint,  the  disposition  of  an 
angel,  the  tractability  of  a  dog,  and  the  voice  of  a  morning 
dove.”  Yeah,  but  there  ain’t  no  such  thing  as  a  morning 
dove.  It’s  mourning  dove  (Zenaidura  macroura  carolinen- 
sis),  named  for  the  lugubrious  sound  of  its  call.  It  is  possible 
these  days  that  many  an  editor,  though  far  from  perfect,  does 
emit  sounds  of  mourning  when  he  observes  the  spelling  and 
grammar  of  some  graduates  of  journalism  schools. 

iii  ^  * 

I  have  commented  previously  on  the  tendency  for  on  to 
displace  other,  more  precise  or  more  idiomatic  prepositions: 
“I’ll  talk  to  him  on  that”  (about)-,  “The  mayor  was  dismayed 
on  the  denial  of  the  permit”  (by)-,  “Apathy  marks  the  pub¬ 
lic’s  attitude  on  government”  (toward).  Comes  now  the  dis¬ 
placement  of  with  by  in  when  used  with  covered,  as  in 
“covered  in  roses,”  “covered  in  grease,”  etc.  None  of  the 
numerous  applicable  examples  in  Webster  uses  in  with  cov¬ 
ered. 

*  ♦  * 

Sometimes  the  perversity  t-shirt  turns  up  in  print.  Obvi¬ 
ously,  it  should  be  T-shirt,  for  the  garment  was  named  for  its 
resemblance  to  the  capital  letter.  The  form  t-shirt  is  as  inap¬ 
propriate  as  a-frame  (for  A-frame ,  an  analogous  case)  would 
be. 

iic  9|C  * 

An  official  was  described  in  a  news  story  as  “anticipating 
the  shortage  of  energy  to  increase.”  Anticipate  is  often  mis¬ 
used  for  expect,  but  this  was  the  clumsiest  example  I  had 
ever  encountered.  Strictly,  anticipate  has  the  sense  of  being 
prepared  in  some  way  for  what  is  to  come:  “We  anticipated 
the  storm  by  taking  umbrellas.”  Even  though  some  dic¬ 
tionaries  admit  anticipate  as  a  synonym  for  expect,  why  not 
use  the  shorter,  unexceptionable  word?  But  alas,  many  of  us 
seize  upon  the  longer  one  because  we  think  it  is  more 
impressive. 
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THE  AGE  OF  MKRONKS  IS  HERL 


One  of  the  fastest  copiers 
in  its  clciss-32  copies  per  minute. 


Canon's  incrediblet<P-80.  Ttie  premia' 
product  of  the  age  of  miac»iics. 

What  is  micronics?  It’s  a  axnbination  of 
space-age  technology  and  our  own  engi¬ 
neering/ optics/ electronics  expertise.  And 
what  does  that  mean  for  you?  High  quality 
copying  is  made  easier,  more  efficient, 
and  significantly  faster. 

32  Copies  per  Minute.  With  a  running 
speed  of  under  two  seconds  per  copy,  the 


ca%  returns  te=flie  paper  ^e- 

Double  Suppty  ^tem. 

Swit^  papa  ^  You  can  keep 

(14>  lo  TOpfheets)  loaded 
at  aS  copy  stalifnent  to  ledger- 

Arwl  ottw  benefits ^eep  on  coming. 

The  NP-80  automatically  shuts  itself  off 
36  seconds  after  your  last  copy  run. 
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completely  dry.  superior  quality  copies. 

The  NP-^  is  fast  beaxning  the  ulti¬ 
mate  plain  paper  copier.  Don’t  be  the  last 
person  in  your  business  to  enter  the  Age  of 
Micronrcs.  Find  yrxir  authorized  Canon 
copier  dealer  in  the  Yellow  Pages.  Or  mail  in 
the  coupon  below. 


I’d  like  to  know  more  about  the  NP-80. 


□  Please  send  me  more  information. 


NP-80  is  one  of  the  fastest  machines  in  its 
class.  What’s  more,  there  is  no  warmup  or 
waiting  time.  Your  first  copy  is  ready  in 
only  6.2  seconds. 


A  unique  CdS  drum  is  designed  for  more 
speed  and  longer  drum  life.  And  a  new 
roller  developing  system 
uses  less  developer 


j  □  Please  have  a  salesperson  call.  | 
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Micro-Computer  Control.  But  you  get  toner  to  pro- 


COMFANY 


ADDRESS. 


TELEPHONE. 


more  than  just  speed.  The  NP-80’s  built-in 
miao-computer  controls  the  entire  copy¬ 
ing  operation,  with  features  designed  for 
convenient,  reliable  operation.  It  takes 
operational  adjustments  off  your  hands. 

Sensor  Control  Panel.  The  entire  sys¬ 
tem  responds  to  your  commands  through 
a  t^h  sen^r^smocrtlv 
surface  control  panel.  A  bright 
digital  display  gives  you  all  the  copy  J 
information  you  ever  need. 

Interrupt  Function.  It’s 
great  for  squeezing  short 
^bs  in  the  middle  of  a  long 
copy  run.  The  computer 
memory  keeps  track  of  your 
original  long  run  cqoy  count  after 
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When  will  they  learn? 

Again  this  year,  as  they  have  during  every  Presidential 
election  year  in  the  last  two  decades,  the  two  political  par¬ 
ties  have  leaned  over  backwards  to  schedule  their  nominat¬ 
ing  conventions  to  accommodate  the  demands  of  prime  time 
television  and  have  provided  more  freedom  of  coverage  to 
television  reporters  than  they  have  to  reporters  for  print 
media. 

It  must  be  disappointing  to  them  to  learn  that  less  than 
25%  of  the  New  York  television  audience  watched  any  part 
of  the  opening  night  proceedings  Monday.  Lets  assume  that 
approximates  a  U.S.  average. 

According  to  Broadcasting  Year  Book,  98%  of  U.S.  homes 
have  television  and  the  average  number  of  sets  in  use  for 
seven  days  (the  Monday  figure  is  probably  lower)  between  8 
and  11  p.m.  is  64%.  So,  the  number  of  homes  watching  the 
Republican  proceedings  amounted  to  less  than  25%  of  the 
latter  figure. 

What  it  all  adds  up  to  is  that  only  about  15%  of  U.S.  homes 
had  their  sets  tuned  in  to  the  Detroit  convention. 

That  means  85%  of  the  U.S.  homes  got  their  information 
from  other  sources.  When  will  the  politicians  learn? 

Faint  funny,  McGee! 

Some  news  people  are  turning  to  a  professional  jokester 
for  help  to  brighten  their  frequent  talks  to  civic  or  profes¬ 
sional  groups,  according  to  an  article  in  this  issue.  A  few 
humorous  examples  are  provided  gratis. 

One  of  them  intrigues  us: 

“Progress  is  wonderful.  Now  you  can  send  a  letter  from 
one  city  to  another  and  the  post  office  promises  next  day 
delivery.  It  costs  $7.50  and  it’s  called  Express  Mail.  I  can 
remember  when  it  cost  three  cents  and  it  was  called  U.S. 
Mail.” 

If  you  think  that’s  funny,  consider  what  has  happened  to 
Special  Delivery.  If  you  ask  for  a  Special  Delivery  stamp  the 
clerk  will  sell  you  a  plain  stamp  worth  $2.00.  Nothing  is  said 
about  Special  Delivery.  Several  years  ago  a  friend  of  ours 
put  a  Special  Delivery  stamp  (then  worth  60  cents)  on  a 
letter  and  complained  when  it  took  four  days  to  go  from  East 
42nd  Street  to  West  42nd  Street  in  Manhattan.  They  gave 
him  his  money  back. 

What’s  that  old  one  about  truth  versus  fiction,  etc.? 
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Circulation  trend  up 

Last  week,  E&P  reported  the  effect  of  the  recession  is 
spotty:  Some  newspapers  are  hurt  by  lower  ad  sales,  others 
are  not. 
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Letters 


POINTS 

In  general,  I  wish  to  commend  Jerry 
Walker’s  article  of  June  21  on  the  Na¬ 
tional  Association  of  Advertising  Pub¬ 
lishers  annual  convention.  Along  with 
accompanying  articles,  it  was  the  most 
complete  reportage  to  date  of  a  NAAP 
convention.  Clarification  of  a  few  facts 
might  be  made  to  round-out  the  picture. 

The  president’s  “adept”  handling  of 
parliamentary  proceedings,  as  described 
in  the  article,  actually  centered  on  a  rul¬ 
ing,  made  on  advice  of  the  Association 
attorney,  which  was  so  contradictory  to 
Roberts  Rules  of  Order  that  the  Assem¬ 
bly  overruled  the  chair  so  as  to  allow 
debate  to  proceed  that  would  otherwise 
have  been  cut  off  entirely. 

Also,  as  a  point  of  fact,  the  statement 
that  “shopper  publishers  .  .  .  have  been 
selling  out  to  large  newspaper  groups  at 
the  rate  of  5  a  week”  is  exaggerated. 
Closer  to  the  mark  would  be  5  a  month, 
which  is  still  bad  enough. 

To  place  in  proper  perspective  the 
headline.  Shoppers  reaffirm  NAAP’s 
open  membership  policy,”  it  should  be 
made  clear  that  the  policy  of  reserving 
membership  to  independents,  as  con¬ 
tained  in  the  Bylaws,  was  NAAP’s  basic 
principle  for  the  first  30  years  of  its  exis¬ 
tence  and  was  changed  for  the  first  time 
by  the  Board  of  Directors  last  Sep¬ 
tember.  So-called  “open”  (newspaper- 
owned)  membership  was  then  endorsed 
this  spring  by  a  general  membership  mail 
ballot  in  which  the  newspaper-controlled 
votes  were  the  balance  of  power. 

Concern  about  the  change  is  not 
necessarily  limited  to  the  “older  inde¬ 
pendent  publishers,”  as  the  Walker  arti¬ 
cle  stated.  Rather,  it  is  a  concern  of 
many  independent  free  circulation  pub¬ 
lishers  that  NAAP’s  basic  charter  was 
and  is  to  provide  an  alternative  organiza¬ 
tion  to  the  press  associations  from  which 
they  have  always  been  excluded.  Of 
course,  those  favoring  “open”  member¬ 
ship  regard  any  saturation  coverage  free 
paper,  regardless  of  purpose  or  owner¬ 
ship,  to  be  part  of  “our  industry.”  One 
way  to  test  this  position  might  be  to  ask 
your  next  paid  newspaper  publisher  if  he 
thinks  the  intruder  who  started  a  shopper 
to  “horn  in  on  his  market”  is  part  of  “his 
industry.” 

Really,  it’s  not  a  matter  of  good  guys 
versus  bad  guys,  but  of  different  and 
often  opposing  interests,  different  posi¬ 
tions  in  the  economic  scheme.  The  unique 
value  of  the  independent  free  circulation 
paper  has  always  been  its  role  in  supply¬ 
ing  local  print  competition  in  markets 
that  are  happily  monopolistic.  Often¬ 
times,  this  competition  extends  beyond 
the  economic  sphere  and  infuses  the 
marketplace  of  news  and  ideas  with  a 
diversity  which  is  an  eternal  and  price- 
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less  goal  of  the  free  society.  Obviously,  a 
shopper  operated  by  a  paid  paper  in  its 
own  market  does  not  fulfill  the  same 
function  or  answer  to  the  same  high 
calling. 

Many  of  us  view  more  with  sorrow 
than  bitterness  the  decision  of  our  own 
association,  NAAP,  to  resign  its  com¬ 
mitment  as  advocate  of  the  independent 
free  paper  and  throw  in  its  lot  with  those 
who  are,  and  should  be,  their  com¬ 
petitors  rather  than  their  bedfellows. 

Victor  Jose 

(Jose  is  publisher  of  Richmond  (Ind.) 
Graphic .) 

CLARIFICATION 

I  am  delighted  that  your  publica¬ 
tion — as  well  as  several  others  recent¬ 
ly — has  chronicled  the  explosion  of  busi¬ 
ness  news  coverage  in  the  daily  press 
(E&P,  June  7). 

However,  I  would  appreciate  a  small 
clarification  in  the  quote  attributed  to  me 
by  your  reporter.  I  said  that  our  new 
Washington  Business  section  replaced 
an  anemic  Monday  morning  Financial 
Page.  That  remark  did  not  apply  to  our 
Financial  sections  the  rest  of  the  week. 
Those  sections  have  seen  extraordinary 
growth  over  the  last  three  to  four  years. 
We  have  more  than  doubled  the  news 
hole  in  the  Tuesday  through  Sunday  Fi¬ 
nancial  sections  and  at  the  same  time 
doubled  the  size  of  the  staff.  The  Mon¬ 
day  morning  Financial  page  had  been  the 
stepchild  of  the  department  until  Wash¬ 
ington  Business  came  along  and  changed 
all  that. 

Peter  H.  Silberman 

(Silbeiman  is  assistant  managing  editor, 
business/finance,  the  Wash.  Post.) 

PRONUNCIATION 

Roy  Copperud  was  pretty  uncharitable 
to  those  of  us  unlettered  folk  who  use 
“ignorant  overcorrectness”  and  its  re¬ 
sultant  “atrocities”  such  as  an  her¬ 
bicide.  (E&P,  June  14.) 

And  here  all  along  I  thought  the  choice 
of  a  or  an  was,  as  Copperud  says,  gov¬ 
erned  by  pronunciation.  I  thought  that  if 


you  didn’t  pronounce  the  h  in  an  (h)erb, 
as  Copperud  doesn’t,  then  certainly  you 
wouldn’t  throw  it  in  gratuitously  in  what 
would  otherwise  be  an  (h)erbicide. 

On  the  other  hand,  I  thought  it  just 
possible  that  you  could  say  a  history,  but 
lose  the  h  when  you  changed  the  cadence 
of  the  word  by  shifting  the  stress  to  the 
second  syllable,  as  in  an  (h)istorical. 

Not  wishing  to  commit  ignorant  at¬ 
rocities  forever,  I  went  right  to  my  Webs- 
ter’s  Third — an  excellent  choice  as 
everyone  knows  it  lets  anybody  do  any¬ 
thing. 

Indeed,  it  lets  you  say  either  herb  or 
(h)erb,  but  gives  away  its  own  preference 
when  it  defines  herbicidal  as  “of  or  relat¬ 
ing  to  an  herbicide.”  (Webster’s  an,  not 
mine.) 

It  pulled  the  rug  out  from  under  my 
historical,  however.  No  choice;  the  h  is 
pronounced.  Then  it  promptly  gives  an 
example  of  use;  an  historical  event.  And, 
with  some  consistency:  an  historically 
accurate  account.  Myself,  I  found  it  dif¬ 
ficult  to  pronounce  the  h  as  required. 

Perhaps  all  this  shows  is  that  G.  &  C. 
Merriam  Company  needs  a  new  proof¬ 
reader.  Or  that  both  Copperud  and 
Donahue  ought  to  be  more  tolerant  in 
their  condemnations  of  the  “ignorant 
overcorrectness”  displayed  by  so  many 
of  us  on  the  many  other  sides  of  the  a,  an 
and  h  barricades. 

John  C.  Donahue,  Jr. 
4  W.  Concord  St. 

Dover,  N.H.  03820 

Short  takes 


Mexico  bust  crash  leaves  32  dead 
— N.Y.  News-World 
*  ^  * 

According  to  the  report,  the  plan  was 
traveling  about  65  miles  an  hour  when  it 
landed. — Ocala  (Fla.)  Star-Banner. 

4c  # 

No  school  board  member  would  ever 
be  castrated  for  performing  his  or  her 
duties  to  the  best  of  their  abilities. — 
North  County  News,  Castroville- 
Prunedale,  California. 
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TOTAL 

RANK  METRO  AREA  POPULATION  EBI  RETAIL  SALES 

1  BIRMINGHAM  820,800  $5,123,823,000  $3,577,996,000 

2  MOBILE  436,900  2,330,824,000  1,512,325,000 

3  HUNTSVILLE  295,400  1,727,293,000  1,165,977,000 

4  MONTGOMERY  259,400  1,543,630,000  1,039,300,000 

Source:  S&MM,  1979,  Survey  of  Buying  Power 
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At  the  GOP  convention 

Detroit  daiiies  pubiish 
under  joint  masthead 


By  Pearl  Ahnen  and  Irene  LaNoue 

The  biggest  media  story  to  come  out  of 
the  Republican  National  Convention  in 
Detroit  was  the  decision  by  the  Detroit 
News  and  Detroit  Free  Press  to  publish 
under  a  joint  masthead,  after  the  Free 
Press  was  struck  by  550  members  of 
Teamsters  Local  372  on  July  12,  two 
days  before  the  convention  began. 

Beginning  Tuesday,  July  15,  the  con¬ 
vention  city’s  two  hometown  dailies 
joined  forces  to  produce  a  combined  pa¬ 
per. 

The  Free  Press  did  not  publish  its 
scheduled  Sunday  convention  special  on 
July  13th,  and  the  following  day,  the 
News  agreed  to  print  a  limited  number 
(34,000  copies)  of  a  16-page  Free  Press 
edition  carrying  primarily  convention 
news.  The  News’  delivery  men,  also 
Teamsters,  encountered  opposition  from 
floating  picket  lines  at  dropoff  points, 
however,  and  only  about  14,000  of  the 
papers  actually  were  delivered. 

Don  Becker,  president  of  the  Detroit 
Free  Press,  said  the  two  dailies  long  have 
taken  the  mutual  position  that  they  will 
compete  in  every  aspect  of  the  news  bus¬ 
iness,  but  not  in  labor  matters.  Following 
a  Tuesday  meeting,  after  publication  of 
the  first  joint  newspaper,  the  News  and 
Free  Press  management  issued  a  joint 
statement  that  the  combined  newspaper 
also  will  be  published  after  the  conven¬ 
tion,  if  the  strike  has  not  been  resolved. 
A  combined  circulation  of  1,000,000  is 
expected,  Becker  said. 

Dave  Henes,  Free  Press  promotion  di¬ 
rector,  released  a  statement  that  same 
day  signed  by  Becker  and  Robert  C.  Nel¬ 
son,  vicepresident  and  general  manager 
of  the  News.  It  said  the  two  newspapers 
are  issuing  temporary  advertising  rate 
cards  that  will  reflect  their  increased  cir¬ 
culation.  Profits  from  the  joint  publica¬ 
tion  will  be  shared  equally  by  both  news¬ 
papers  as  long  as  the  strike  continues, 
the  statement  said. 

Management  task  forces  from  both 
newspapers  are  working  out  operating 
details. 

Neal  Shine,  managing  editor  of  the 
Free  Press,  said  his  paper’s  section  in  the 
joint  publication  is  being  put  together  by 
non-guild  management  workers.  Con¬ 
vention  reporters  from  Knight-Ridder 
Newspapers  are  providing  the  conven¬ 


tion  coverage.  The  Free  Press  is  part  of 
the  Knight-Ridder  group.  The  members 
of  the  Newspaper  Guild  Local  22  at  the 
Free  Press  have  been  instructed  by  their 
representatives  not  to  cross  the 
Teamsters’  picket  lines. 

“My  understanding  is  that  a  bargain¬ 
ing  session  between  the  Free  Press  man¬ 
agement  and  the  Teamsters  on  July  16 
will  repeat  the  final  contract  offer  that 
was  made  last  week,’’  Shine  said. 

The  teamsters  set  up  picket  lines  at  the 
Free  Press  building  in  downtown  Detroit 
and  at  the  paper’s  Detroit  printing  plant 
the  afternoon  of  July  12,  after  the  union 
rejected  a  contract  offer  by  a  more  than 
two-thirds  margin.  A  cost-of-living  allow¬ 
ance  (COLA)  accepted  by  the  News¬ 
paper  Guild  at  both  the  Free  Press  and 
the  Detroit  News,  by  Teamsters  at  the 
News,  and  by  nine  other  unions  in  the 
Detroit  Council  of  Newspaper  Unions, 
was  refused  by  Free  Press  Local  372. 

The  Teamsters  broke  away  from  the 
Council  of  Unions  in  1977  and  estab¬ 
lished  their  own  bargaining  schedules. 
Their  1980  deadline  for  contract  ratifica¬ 
tion  was  July  10,  while  the  other  unions 
in  the  council  carried  a  June  30  expira¬ 
tion  date. 

The  only  union  in  the  Council  with  a 
signed,  ratified  contract  is  the  Interna¬ 
tional  Typographers  Union  (ITU).  The 
other  unions  have  been  working  under 
tentative  agreements  yet  to  be  ratified. 

A  Teamsters’  representative  said  there 
were  27  unresolved  issues,  and  the 
COLA  formula  was  the  chief  one.  The 
COLA  plan  accepted  by  the  Newspaper 
Guild  and  the  other  council  unions  calls 
for  a  nine  percent  increase  the  first  year 
and  seven  percent  the  next  two  years. 

It  is  the  final  management  offer,  ac¬ 
cording  to  Don  Becker. 

The  last  time  the  Free  Press  shutdown 
was  during  a  nine-month  labor  dispute  in 
1968.  The  unions  in  that  year  first  struck 
the  Detroit  News  and  the  Free  Press 
locked  out  its  employees  and  voluntarily 
closed  down  in  a  show  of  publishers’  sol¬ 
idarity. 

♦  ♦  ♦ 

A  Detroit  talk  show  host  said  Tuesday 
that  the  only  people  in  Detroit  who 
weren’t  smiling  during  the  city’s  first 
national  political  convention  were  the 
Detroit  Free  Press  reporters  who  had 


worked  more  than  a  year  planning  their 
convention  coverage  and  now  will  never 
have  an  opportunity  to  see  their  words  in 
print. 

As  soon  as  the  1980  Republican  Na¬ 
tional  Convention  was  awarded  to  the 
city  of  Detroit  early  last  year,  the  city’s 
hometown  dailies  began  developing  their 
individual  strategies  for  its  coverage. 

The  Detroit  News  appointed  Andrew 
R.  McGill,  assistant  to  the  managing 
editor,  as  its  election  editor  to  head  up  a 
team  of  22  newspeople,  all  regular  staff 
members.  They  were  augmented  by 
a  group  of  seven  reporter  interns  hired  in 
February  and  March  to  cover  assign¬ 
ments  in  several  states.  Washington 
bureau  chief  Gary  Schuster  was  assigned 
to  cover  the  Reagan  campaign,  and 
Jerald  TerHorst,  of  the  Washington 
Bureau,  the  Bush  campaign. 

The  Detroit  Free  Press  named  busi¬ 
ness  editor  Clark  Hoyt,  a  Pulitzer 
Prize-winning  political  reporter,  as  its 
convention  editor.  More  than  40  report¬ 
ers,  editors,  photographers,  and  artists 
were  directly  involved  in  the  Free 
press  coverage,  Hoyt  said,  including  the 
national  staff  of  the  Knight-Ridder 
newspaper  chain. 

:4c  4c 

“We  devoted  15  months  of  planning 
and  work  to  this,  and  we  had  acres  of 
space  for  it,’’  said  David  Lawrence, 
executive  editor  of  the  Free  Press,  in 
reference  to  the  Convention  coverage. 
“It’s  all  slipping  away,  and  it  hurts  a  lot. 

1  can’t  think  of  anything  worse  that’s 
happened  in  my  life.” 

4c  4c 

NBC-tv  leased  a  portion  of  the  News’ 
third  floor  as  its  convention  headquar¬ 
ters. 

♦  *  * 

800  foreign  correspondents  came  to 
Detroit  to  cover  the  Republican  National 
Convention. 

Some  350  guests  attended  a  July  13 
reception  for  overseas  correspondents  in 
Detroit  Press  Club.  It  was  sponsored  by 
the  Budd  Company,  Ford  Motor  Company 
and  Volkswagen  of  America,  in  conjunc¬ 
tion  with  the  Press  Club’s  convention  com¬ 
mittee.  Paul  Sichert,  assistant  to  the 
chairman  of  public  affairs  for  the  Budd 
Company,  coordinated  the  event. 

Several  foreign  correspondents  ex¬ 
pressed  the  view  that  the  eyes  of  the 
world  are  on  the  1980  Presidential  con¬ 
ventions  and  the  Presidential  campaigns. 
Without  exception  they  had  excellent 
command  of  the  English  language,  and 
reported  that  they  had  learned  English  as 
a  second  language  in  elementary  or  high 
school. 
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Test  begins  Sept.  14 

Parade  to  permit 
local  news  and  ads 


By  Celeste  Huenergard 

Parade  Magazine  and  the  Chicago 
Sun-Times  are  gearing  up  to  pioneer  a 
concept  which  the  national  Sunday  sup¬ 
plement  hopes  will  be  both  profitable  and 
contagious. 

Beginning  Sept.  14,  the  Sun-Times  will 
shelve  its  in-house  Sunday  roto,  Chicago 
Style,  and  begin  running  roughly  two 
pages  of  locally  generated  editorial  copy 
and  unlimited  advertising  in  their  edition 
of  Parade. 

While  the  Sun-Times  will  be  the  first  to 
participate  in  the  project,  Parade  is  talk¬ 
ing  with  five  or  six  undisclosed  dailies 
about  a  similar  six-month  pilot  program. 
If  the  test  gets  passing  marks.  Parade  will 
open  the  doors  to  other  papers  next 
spring,  with  plans  to  enlist  between  15 
and  20  papers  a  year. 

To  many  newspapers,  the  idea  appears 
to  be  a  good  one.  After  word  of  the  ex¬ 
periment  broke  last  week  in  the  New 
York  Times,  Parade  executives  said  pub¬ 
lishers  were  on  the  phone  to  them,  ask¬ 
ing  “What  about  me?” 

Parade  president  Carlo  Vittorini  said 
tentative  circulation  parameters  for  fu¬ 
ture  participants  would  range  between 
200,000  and  300,000  copies.  The  execu¬ 
tive  said  he  questioned  whether  Parade 
could  turn  a  profit  with  a  daily  under 
those  figures. 

The  magazine’s  existing  130  subscrib¬ 
ers  will  have  priority  in  the  project  over 
non-subscribers  as  long  as  they  meet 
several  additional  criteria  including:  a 
healthy  retail  market,  competitive  ad 
rates  and  advertiser  acceptance  of 
Parade.  Vittorini  insisted  he  was  not 
going  to  sell  the  idea  to  “marginal  pa¬ 
pers.” 

“1  really  only  want  winners,”  Vittorini 
declared. 

From  a  profitability  point  of  view  for 
both  Parade  and  participating  papers,  the 
ideal  localized  book  should  be  able  to 
generate  500  ad  pages  a  year,  and  charge 
at  least  $6  per  1,000  copies  if  the  daily 
has  a  circulation  base  of  200,000  or  bet¬ 
ter. 

Under  the  Sun-Times  agreement,  the 
newspaper  will  provide  Parade  with  local 
editorial  and  advertising  material  30  days 
before  publication.  Ad  sizes  will  be  lim¬ 
ited  to  one-fourth,  one-half  and  one-page 
units.  The  daily  will  determine  its  own 
local  ad  rates  and  can  elect  to  send  pro¬ 
duction  mechanicals,  for  which  it  will  be 
billed  by  Parade,  or  positives. 

There  is  no  limit  on  the  number  of 
local  ads  each  issue  may  carry,  accord- 
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ing  to  Vittorini.  “A  paper  can  go  from 
zero  to  infinity,”  he  said. 

Local  editorial  copy  appears  to  be  a 
different  story. 

Charles  Fegert,  Sun-Times  executive 
vice  president  of  advertising  and  circula¬ 
tion,  said  the  paper’s  editorial  copy 
would  never  exceed  two  pages  a  week, 
while  publisher  James  Hoge  said  it  would 
“normally”  run  about  two  pages.  Vitto¬ 
rini  refused  to  comment  on  any  editorial 
size  restrictions  because  “we  have  set  it 
up  for  people  (newspapers)  to  be  flexi¬ 
ble.” 

Parade  Magazine 
hikes  ad  rates 

Parade  Magazine  will  raise  its  adver¬ 
tising  rates  5%,  beginning  with  the  Oc¬ 
tober  5,  1980  issue,  according  to  James 
B.  Martise,  vice  president  and  national 
advertising  director. 

Parade’s  circulation,  effective  with  the 
October  5  issue,  will  be  21,644,119,  dis¬ 
tributed  through  129  newspapers 
throughout  the  United  States.  Its  weekly 
readership  will  exceed  39  million. 

The  cost  of  a  black  and  white  page  in 
Parade  will  increase  from  $124,035  to 
$130,575,  and  a  four-color  page  from 
$152,475  to  $160,240. 

Regardless  of  the  amount  of  space  al¬ 
lowed,  Sun-Times  editorial  material  will 
be  edited  and  laid  out  by  Parade  to  con¬ 
form  to  the  magazine’s  style.  None  of  the 
Sun-Times  pieces  will  appear  in  the 
cover  story  position  of  the  book.  Some 
of  the  paper’s  top  writers,  however,  will 
be  tapped  occasionally  to  write  articles 
for  Parade’s  national  edition  which  circu¬ 
lates  to  all  customers,  Hoge  said.  Local 
teaser  headlines,  as  well  as  the  paper’s 
logo,  will  appear  on  the  top  of  Parade’s 
cover  in  that  market. 

According  to  Vittorini,  the  national 
magazine,  which  currently  averages  be¬ 
tween  30  to  40  pages  per  issue,  will  be 
able  to  run  up  to  96  pages.  He  said  he 
expects  combined  local  and  national 
pages  will  increase  the  book  size  about 
50%  on  the  average.  If  the  Sun-Times 
surpasses  %  pages,  Vittorini  said,  a  sec¬ 
ond  volume  will  be  added  to  that  week’s 
issue. 

Parade  executives  had  been  toying 
with  the  idea  of  locally  targeted 
magazines  for  15  years,  but  production, 
economic  and  newsprint  problems  kept  it 
firmly  on  the  drawing  board. 

The  biggest  stumbling  block,  accord¬ 
ing  to  publisher  Warren  Reynolds,  was  a 


“lack  of  internal  impetus.”  The  impetus 
presented  itself  last  fall  when  Vittorini, 
then  head  of  Harlequin  Magazines  Inc., 
took  over  Parade’s  helm. 

Meanwhile,  the  publication  is  cur¬ 
rently  negotiating  on  a  midwestern  site 
for  a  new  $65  million  printing  plant. 
While  executives  refused  to  disclose 
where  it  will  be  headquartered  they  said 
it  should  be  on-line  by  the  summer  of 
1982  and  will  result  in  an  additional 
capacity  of  15  to  20  million  magazines  a 
week. 

Presently,  Parade’s  printing  is  done  at 
its  plant  outside  Philadelphia  and  by  job¬ 
bers.  The  magazine  also  prints  its  smaller 
competitor.  Family  Weekly.  The  two 
publications  account  for  a  combined 
press  run  of  24  million  copies  a  week. 
Parade  currently  circulates  22  million 
copies  a  week  to  130  newspapers. 

The  combination  product  will  replace 
the  daily’s  staff  produced  Sunday  roto, 
Chicago  Style,  started  less  than  three 
years  ago  with  a  $4  million  budget. 

From  last  October  to  July  1,  1980  the 
magazine  carried  370,698  lines  of  retail 
advertising — an  increase  of  12,620  lines 
over  the  same  period  during  the  previous 
year.  National  linage  measured  97,827 
lines,  an  increase  of  3,921  lines.  “It 
(Chicago  Style)  was  a  modest  success,” 
Fegert  said.  “It  certainly  wasn’t  spec¬ 
tacular.” 

Fegert  said  the  daily  started  discussing 
the  idea  of  joining  forces  with  Parade 
several  years  ago  after  learning  that  the 
Houston  Post  runs  between  four  and 
eight  pages  of  local  ads  in  their  own 
Parade  supplement.  A  Post  spokesman 
said  its  arrangement  began  eight  or  nine 
years  ago. 

Meanwhile,  the  Sun-Times  is  busy 
planning  a  hefty  promotional  campaign 
for  the  new  project.  For  the  time  being, 
local  Parade  rates  will  be  the  same  as 
Chicago  Style’s  and  advertisers  will  be 
offered  a  52-week  discount  for  three  in¬ 
sertion  orders. 

A  dry  run  of  10,000  copies  will  slide  off 
the  presses  August  17  for  promotion  and 
sales  purposes. 

Harper’s  sold 

Minneapolis  Star  and  Tribune  Co., 
which  announced  three  weeks  ago  that  it 
was  folding  Harper’s,  the  nation’s  oldest 
monthly  magazine,  has  sold  it  to  the  John 
D.  and  Catherine  T.  MacArthur  Founda¬ 
tion. 

The  purchase  price  was  not  disclosed, 
although  numerous  figures  were  pub¬ 
lished  in  various  accounts  of  the  sale.  It 
is  believed  that  the  MacArthur  Founda¬ 
tion  will  pay  the  Star  and  Tribune  Co. 
$250,000  in  cash  and  assume  the 
magazine’s  subscription  liability — about 
$3  million. 

The  MacArthur  Foundation  will  report¬ 
edly  share  the  magazine’s  operating 
costs  with  the  Atlantic  Richfield  Founda¬ 
tion. 
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Philadelphia  reporter  held 
in  contempt  at  Abscam  trial 


By  Andrew  Radolf 

Philadelphia  Inquirer  reporter  Jan 
Schaffer  was  held  in  contempt  of  court 
by  a  federal  judge  last  week  for  refusing 
at  a  pre-trial  hearing  to  answer  any  ques¬ 
tions  about  her  sources  of  information  in 
stories  she  wrote  on  the  FBI’s  Abscam 
investigation  of  public  official  corrup¬ 
tion. 

Judge  John  P.  Fullam  of  the  United 
States  District  Court  for  eastern 
Pennsylvania  ordered  Schaffer  impris¬ 
oned  for  six  months  or  until  she  “purges 
herself’  of  the  contempt  citation  by 
agreeing  to  testify  about  her  sources. 

Judge  Fullam  stayed  the  execution  of 
the  sentence  pending  an  appeal,  which  is 
scheduled  to  be  heard  on  August  6.  He 
remanded  Schaffer  to  the  custody  of  her 
attorney  Harold  Kohn,  until  then. 

The  defendants  in  the  trial,  three 
Philadelphia  city  councilmen  and  an  at¬ 
torney,  are  seeking  at  the  hearing  to  have 
bribery  charges  against  them  dismissed 
on  grounds  of  prejudicial  pre-trial  public¬ 
ity,  and  prosecutorial  misconduct  result¬ 
ing  from  leaks  to  the  press  by  anonym¬ 
ous  federal  officials. 

The  United  States  Justice  Department 
is  conducting  its  own  internal  investiga¬ 
tion  to  learn  who  among  its  employees 
leaked  information  on  Abscam.  It  is  or¬ 
dering  many  of  them  to  take  lie  detector 
tests. 

During  the  Philadelphia  hearing,  U.S. 
Attorney  Richard  Vaira  testified  he  had 
spoken  with  Schaffer  three  times  by 
telephone  and  confirmed  information  she 
had  gathered  on  Abscam.  Vaira  denied 
giving  Schaffer  any  information  himself 
regarding  the  Philadelphia  phase  of  the 
investigation. 

Schaffer  was  then  called  to  the  stand 
and  asked  to  answer  “Yes  or  no”  to 
questions  by  a  defense  attorney  as  to 
whether  or  not  she  had  spoken  to  Vaira. 

When  Schaffer  twice  refused  Judge 
Fullam’s  orders  to  answer  the  questions, 
he  cited  her  for  contempt. 

Judge  Fullam  contended  the  purpose 
of  having  Schaffer  testify  was  to  cor¬ 
roborate  or  contradict  Vaira’s  testimony 
and  not  to  compel  her  to  reveal  a  confi¬ 
dential  source. 

“1  made  clear  this  Court’s  view  that  no 
reporter  could  properly  be  compelled, 
against  his  will  to  reveal  a  confidential 
source,”  Judge  Fullam  wrote  in  his  con¬ 
tempt  order.  “It  is  my  view,  however, 
that  when  a  witness  testifies  about  what 
he  or  she  told  a  reporter,  the  reporter 
may  be  required  to  testify  on  that  sub¬ 
ject,  at  least  to  the  extent  that  the  report¬ 
er’s  testimony  would  either  corroborate 
or  contradict  that  of  the  witness  ...  a 
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truthful  response  to  the  question  would 
not  have  violated  any  privilege.” 

Schaffer  contended  that  testifying  in 
any  manner  would  place  her  “in  a  classic 
no-win  situation”  in  which  she  would 
either  be  forced  to  reveal  her  source 
through  a  process  of  elimination  or 
commit  perjury. 

“If  Vaira  says  he’s  not  my  confidential 
source  and  1  testify  ‘No.  that’s  not  cor¬ 
rect,’  I’ve  revealed  him  as  a  source,” 
she  explained.  “If  I  confirm  Vaira’s  tes¬ 
timony,  then  they  call  the  next  witness 
and  so  on  until  they  get  at  the  source,  or 
unless  1  lie.  In  this  way,  a  routine  pre¬ 
trial  hearing  becomes  a  witchhunt  for  a 
reporter’s  sources.” 

Schaffer  added  she  and  the  Inquirer 
take  the  position  “the  First  Amendment 
and  the  Ptennsylvania  shield  law  both  only 
allow  reporters  to  waive  confidential¬ 
ity.” 

“That  privilege  is  not  Vaira’s  to 
waive,”  she  remarked.  “Even  if  some¬ 
one  claims  to  be  my  source,  then  if  I 


Boston  tv  reporter 
cited  for  contempt 

A  television  investigative  reporter  was 
found  in  contempt  of  court  in  Boston 
July  10  for  refusing  to  reveal  his  news 
sources. 

Walter  F.  Roche  Jr.,  a  member  of 
WBZ-TV’s  investigative  unit,  called  the 
“1-Team,”  could  spend  as  much  as  six 
months  in  jail  for  his  failure  to  reveal 
sources  he  consulted  in  a  report  on  the 
alleged  misconduct  of  a  state  district 
court  judge. 

Roche’s  appeal  of  the  contempt  ci¬ 
tation  by  Massachusetts  Supreme  Court 
Justice  Benjamin  Kaplan  was  rejected 
by  the  state’s  highest  court.  Follow¬ 
ing  that  decision  by  the  high  court, 
Roche  again  appeared  before  Kaplan 
asking  for  a  15  day  delay  of  the  en¬ 
forcement  of  the  contempt  order. 

Roche  hopes  to  appeal  his  case  to  the 
U.S.  Supreme  Court  and  at  the  same 
time  request  Justice  William  O.  Bren¬ 
nan  to  stay  execution  of  Kaplan’s 
order  until  the  nation’s  high  court 
makes  a  decision  in  the  case. 

At  presstime,  Kaplan  had  not  made 
a  decision  on  Roche’s  request  for  the 
15  day  stay. 

Roche’s  legal  problems  are  a  spin-off 
of  a  32-minute  1-Team  report,  aired  in 
January,  1979,  that  alleges  the  state  dis¬ 
trict  court  system’s  first  presiding  black 
judge,  Elwood  S.  McKenney,  used  un¬ 
fair  practices  to  award  cases  to  attorney 
friends,  used  his  clout  to  eliminate  com- 


agree.  I’m  still  breaking  my  promise  of 
confidentiality.” 

Schaffer,  who  regularly  covers  courts, 
is  on  general  assignment  while  her  case  is 
pending. 

“They  (her  editors)  felt  it  was  better 
for  me  to  keep  a  low  profile  around  the 
courthouse,”  she  said.  “The  paper’s 
been  overwhelmingly  supportive.  The 
people  here  want  to  continue  taking  a 
strong  stand  ...  I  take  it  as  a  given 
thing  1  would  go  to  jail  rather  than  reveal 
a  source.  I’ll  survive  in  jail.  It’s  more 
important  for  the  public  to  know  about 
corruption.” 

The  Inquirer’s  executive  editor.  Gene 
Roberts,  called  Schaffer’s  contempt  cita¬ 
tion  “the  most  sophisticated  effort  yet  to 
ferret  out  a  reporter’s  sources.  If  either 
the  Justice  Department  or  the  defense 
succeeds  in  flushing  out  the  sources,  my 
word,  who  in  his  right  mind  would  ever 
tell  a  reporter  anything?” 

Referring  to  the  Washington  Post’s 
Watergate  investigation  in  1972,  Roberts 
continued,  “If  (Robert)  Woodward  and 
(Carl)  Bernstein  had  been  called  in  to 
testify,  sooner  or  later  (the  reporters’ 
confidential  source)  Deep  Throat 
would’ve  been  flushed  out  and  the  story 
blown.” 


petition  between  bail  bondsmen,  and  im¬ 
properly  acquired  automobiles  for  three 
favored  women  court  employes. 

That  report  led  to  an  investigation  of 
McKenney  by  the  state  Judicial  Conduct 
Commission.  On  April  11,  that  panel 
notified  the  Supreme  Judicial  Court  there 
was  sufficient  cause  to  hold  a  hearing  on 
the  charges  against  McKenney. 

McKenney  wants  Roche  to  name  his 
sources  so  the  district  court  judge  can 
challenge  them  when  defending  himself 
at  the  conduct  proceedings. 

At  the  hearing  before  Kaplan,  Roche’s 
attorney,  Matthew  H.  Feinberg,  argued 
the  I-Team  reporter  had  a  journalist’s 
immunity  from  being  required  to  reveal 
his  news  sources. 

McKenney’s  attorney,  J.  Albert 
Johnson,  onetime  lawyer  for  newspaper 
heiress  Patricia  Hearst,  argued  Roche 
can.not  claim  constitutional  protection  of 
his  sources  because  the  state  Legislature 
has  repeatedly  killed  proposals  to  protect 
news  sources. 

Earlier  this  year,  the  state  Senate 
sidetracked  a  so-called  “Shield  Law.” 

Roche  joined  the  I-Team  in  1977,  after 
four  years  as  a  political  reporter  for 
United  Press  International  at  the  Mas¬ 
sachusetts  State  House. 

Roche’s  case  resembles  that  of  Boston 
Herald  American  reporter  Paul  Corsetti, 
who  has  been  cited  for  contempt  for 
twice  refusing  to  discuss  his  conversa¬ 
tions  with  a  source  in  a  gay  murder  case 
before  a  grand  jury.  Corsetti  is  still  wait¬ 
ing  for  a  ruling  from  the  state’s  highest 
court  on  his  appeal  of  that  contempt  de¬ 
cision. 
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Classified  ads  vulnerable 
to  cable  tv,  ad  execs  told 


By  Bill  Gloede 

The  subject  of  cable  television 
technology  and  its  potential  impact  on 
the  newspaper  industry  surfaced  con¬ 
tinually  during  the  International  News¬ 
paper  Advertising  Executives  125th  sales 
conference  in  Boston  this  week. 

While  it  was  generally  acknowledged 
that  the  long-range  implications  of  the 
“new  media”  are  open  to  debate,  the 
newspaper  executives  and  industry  ex¬ 
perts  who  addressed  the  convention  on 
the  subject  agreed  that  in  the  short-run, 
classified  advertising  is  vulnerable.  Very 
vulnerable. 

The  advice  going  out  to  newspaper 
owners  from  those  who  spoke  to  the  ad 
executives  was  “get  your  hands  on  a 
cable  tv  channel.” 

“In  times  of  chaos,  one  should  always 
get  there  first,”  was  one  of  three  laws  of 
marketing  handed  down  by  Dr.  Christine 
Urban,  president  of  Urban  and  As¬ 
sociates  of  Newton,  Mass.  Urban  de¬ 
livered  an  hour-long,  scholarly  vision 
into  the  media  world  of  the  1980’s  and 
90' s  in  which  she  said  newspapers  are 
well  equipped  to  deal  with  the  emergence 
of  new  media  technologies  because  the 
industry  has  the  time,  people  and  re¬ 
sources  to  do  so. 

But  she  conceded  that  cable  tv  tech¬ 
nology  poses  an  ominous  threat  to  news¬ 
paper  classified  advertising.  And  she 
advised  newspapers  to  act  now  to  ob¬ 
tain  leases  and/or  ownership  (where 
possible)  of  cable  television  channels  on 
which  the  newspaper  classified  data  base 
could  be  displayed. 

A1  Collin,  the  Newspaper  Advertising 
Bureau’s  associate  director  of  research, 
put  it  this  way:  “As  any  surfboard  rider 
can  tell  you,  the  best  way  to  ride  a  wave 
is  to  stay  ahead  of  the  crest.” 

Collin,  who  delivered  a  new  bureau 
presentation  called  “Classified  Advertis¬ 
ing  in  the  Brave  New  World  of  Informa¬ 
tion  Technology”  (which  debuted  at  this 
summer’s  ANCAM  meeting),  said  a 
prime  competitor  in  the  electronic  clas¬ 
sified  field  may  turn  out  to  be  the  tele¬ 
phone  company. 

“In  Albany,  New  York,  the  telephone 
company  has  tested  a  service  that  allows 
subscribers  to  dial  up  a  (large)  assort¬ 
ment  of  items  on  home  video  screens: 
you  might  call  it  an  electronic  'Yellow 
Pages.’  But  with  a  computer  database 
that  can  be  updated  daily,  it  comes 
dangerously  close  to  newspaper  clas¬ 
sified.  And  Ma  Bell  represents  a  power¬ 
ful  competitor  for  newspapers.” 

He  continued,  “The  computer  has 
made  it  possible  for  information  to  be 


delivered  by  broadcast,  telephone  wire, 
or  special  cable  to  ordinary  televi¬ 
sion  sets — without  newsboys  and  girls, 
without  newsstands,  without  ink,  with¬ 
out  paper.  Whether  it  will  and  how  we 
should  react  to  this — as  a  threat  or  as  a 
new  opportunity — are  questions  we’ll  re¬ 
turn  to.  The  point  is  that  it  can,  and  your 
classified  ad  pages  represent  one  of  the 
most  attractive  possibilities  for  conver¬ 
sion  to  electronic  storage  and  retrieval 
by  individual  consumers  in  the  new  elec¬ 
tronic  era.” 

Gollin  reported  that  a  survey  con¬ 
ducted  by  a  joint  NAB-ANCAM  task 
force  showed  that  of  246  newspapers 
which  have  responded  to  date,  87%  have 
expressed  a  willingness  to  participate  in 
an  industry  effort  to  pool  knowledge,  de¬ 
cide  on  specific  courses  of  action  and 
stay  ahead  of  the  competition.  The  task 
force  has  decided  on  four  objectives:  to 
define  the  technical  requirements,  feasi¬ 
bility,  and  projected  costs  of  a  compat¬ 
ible  electronic  classified  system  for 
multi-newspaper  or  sole-newspaper  use; 
to  design  a  vocabulary  and  coding 
scheme  for  classified  ad  content  that  can 
ultimately  be  used  to  store  and  deliver 
electronic  classified  to  the  consumer;  to 
explore  such  issues  as  copyright  protec¬ 
tion,  ownership  or  leasing  of  cable  chan¬ 
nels,  and  cross-ownership  of  print  and 
electronic  media  used  to  display  adver¬ 
tising;  and  to  establish  a  central  refer¬ 
ence  point  in  NAB  for  monitoring  indus¬ 
try  and  media  trends,  and  to  develop 
proposals  for  a  full-scale  testing  of  an 
electronic  classified  system. 

Following  Gollin  on  the  INAE  pro¬ 
gram  were  three  experts  in  electronic 
classified;  Dick  MacDonald,  publisher, 
MacDonald  Classified  Services;  Mort 
Goldstrom,  advertising  and  marketing 
manager  for  Knight-Ridder’s  Viewdata 
Corp;  and  Joseph  Richter,  cable  tv  proj¬ 
ect  director  for  the  Danbury  (Conn.) 
News-Times. 

Said  MacDonald,  “It  is  my  strong  ar¬ 
gument  that  classified  is  the  most  exclu¬ 
sive  news  in  your  newspaper,  and  it’s  a 
natural  for  this  type  of  transmission.” 
He  said  he  fears  that  if  AT&T  does  set  up 
a  classified  database,  newspaper  clas¬ 
sified  could  be  in  serious  trouble,  be¬ 
cause,  he  said,  “he  who  owns  the 
database  owns  the  ballgame.” 

Goldstrom,  whose  Viewtron  interac¬ 
tive  system  went  on  line  in  Coral  Gables, 
Fla.,  on  Monday,  said  Knight-Ridderhad 
“joined  forces”  with  AT&T  on  the  proj¬ 
ect — the  phone  company  owns  the 
transmission  system,  and  Viewdata 
owns  the  database.  He  presented  a 
slide-show  depicting  just  what  Viewtron 


could  do,  to  the  amazement  of  many  ad 
executives  in  the  audience. 

Richter  advised  the  ad  execs  to  look 
into  cable  channels,  reporting  that  for  a 
relatively  modest  investment  ($100,000 
to  $200,0(X)),  a  newspaper  can  set  up  a 
non-interactive  cable  system  which 
would  allow  the  transmission  of  both 
news  and  classified  to  consumers  homes. 

As  if  the  spector  of  teletext  was  not 
enough  of  a  challenge  to  the  industry,  the 
INAE  meeting  later  turned  to  yet 
another  potential  threat  to  advertising 
revenues:  alternate  delivery. 

Owen  Landon,  president  of  Landon 
Associates,  and  Robert  Leyburn,  a 
Landon  executive  vicepresident,  pre¬ 
sented  excerpts  from  the  Landon  semi¬ 
nar  on  alternate  delivery.  Alternate  de¬ 
livery  of  magazines,  they  said,  could 
pose  a  significant  threat  to  retail  advertis¬ 
ing  revenues  if  the  delivery  system  is 
tied-in  with  local  ad  sales  efforts. 

A  distributor,  Leyburn  explained,  can 
tie  a  local  promotion  into  national  ads  in 
magazines  by  delivering  both  the  publi¬ 
cation  containing  the  ad  and  a  sample  or 
message  from  a  local  distributor  simul¬ 
taneously.  Both  urged  newspapers  to 
look  into  the  feasibility  of  entering  the 
alternate  delivery  field  with  existing  or 
new  distribution  systems  in  an  effort  to 
both  stave  off  potential  competition  for 
ad  dollars  and  find  additional  sources  of 
revenue. 

Speaking  of  both  teletext  and  alternate 
delivery,  Landon  said,  “It  looks  to  me 
like  the  changes  we’ve  seen  in  the  past  10 
years  are  nothing  compared  to  the 
changes  threatening  us  in  the  80’ s.” 

Henry  C.  Bird,  general  manager  for 
the  Racine  Journal  Times,  told  the 
INAE  how  his  newspaper  has  success¬ 
fully  embarked  on  an  alternate  delivery 
program.  The  newspaper  currently  de¬ 
livers  limited  numbers  of  Time  and  Good 
Housekeeping,  and  although  the  pro¬ 
gram  made  only  about  $30,000  last  year, 
the  return  stood  around  50%. 

*  *  * 

In  more  traditional  INAE  business, 
the  NAB,  aside  from  its  regular  show, 
delivered  presentations  with  newspaper 
executives  on  declines  in  movie  advertis¬ 
ing  linage,  specialty  store  retailing,  and 
public  issue  and  corporate  advertising. 

Dr.  Leo  Bogart,  NAB  executive  vice¬ 
president/general  manager,  said  that  in 
the  Bureau’s  new  operating  year,  which 
began  June  1 ,  the  marketing  plan  outlines 
63  projects  ranging  from  co-operative 
advertising  workshops  to  new  ad  per¬ 
formance  studies  in  the  liquor,  book  and 
financial  advertising  categories. 

He  announced  that  the  Bureau  is  plan¬ 
ning  a  “major”  new  research  project  to 
be  delivered  to  auto  manufacturers  and 
importers.  Additionally,  he  said  the 
Bureau  is  working  on  a  retail  production 
dealing  with  the  major  transformation  of 
the  American  home  furnishings  market, 
(Continued  on  page  H) 
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Wants  more  professionalism 

Taylor  calls  for  improved 


sales  training 

Boston  Globe  Publisher  William  O. 
Taylor  opened  the  International  News¬ 
paper  Advertising  Executive’s  summer 
sales  conference  this  week  with  a  call 
for  greater  professionalism  in  newspaper 
advertising  sales. 

With  the  proliferation  of  new  media 
forms  and  the  expected  scramble  among 
existing  media  to  maintain  a  share  of  ad¬ 
vertising  dollars,  Taylor  believes  the  in¬ 
dustry  should  act  immediately  to  build 
better,  more  professional  and  more  as¬ 
tute  sales  forces. 

“The  decade  of  the  seventies,  in  many 
ways,  was  one  of  renewal  for  print  jour¬ 
nalism  in  general  and  newspapers  in  par¬ 
ticular,”  Taylor  said,  “and  much  was 
made,  and  rightly  so,  of  the  efforts  of  the 
new  breed  of  journalist.  The  investiga¬ 
tive  reporters,  the  ‘tell  it  like  it  is’ 
sportswriters,  the  fresh  new  columnists 
and  writers  created  an  aura  of  excite¬ 
ment  and  interest  about  newspapers  that 
seemed  to  have  been  absent  for  a  genera¬ 
tion.” 

But  while  the  newsrooms  of  the  nation 
were  experiencing  what  Taylor  calls 
“our  industry’s  commitment  to  self-re¬ 
newal,”  the  advertising  departments 
were  not. 

“One  must  honestly  ask,  though,  what 
have  we  done  in  like  measure  as  far  as 
advertising  is  concerned,”  he  said.  “Are 
there  programs  to  encourage  gifted  and 
promising  young  people  to  seek  careers 
in  newspaper  advertising  sales?  Are 
there  fellowships  and  exchange  pro¬ 
grams  for  bright  and  promising  advertis¬ 
ing  people?  Is  there  a  Nieman  fellowship 
for  advertising  salesmen  and  women?” 
Taylor  asked  rhetorically. 

“We  cannot  rely  on  the  trial  and  error 
method  of  developing  sales  skills,” 
Taylor  proclaimed.  “If  we  are  to  have  a 
revolution  in  newspaper  advertising  in 
the  eighties,  then  professionalism  must 
of  necessity  be  its  cornerstone.” 

Salespeople,  Taylor  thinks,  must  be 
trained  in  the  ways  of  the  new  media 
sales  tools:  market  data,  census  figures, 
computers.  “We  must  train  our  sales¬ 
people  to  use  and  feel  comfortable  with 
these  statistical  sales  tools,”  he  said. 

To  illustrate  his  point,  Taylor  turned  to 
the  INAE  conference  program  which 
devoted  much  time  to  the  subject  of 
cable  television  and  the  implications  of 
its  technology  for  newspapers. 

“There  are  those  who  hopefully  be¬ 
lieve  that  cable  will  evolve  into  an 
inter-media  squabble,  merely  eating 
away  at  tv  budgets,  but  leaving  newspa- 
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programs 

pers  untouched,”  he  opined.  “1  doubt 
very  much  that  newspapers  will  be  un¬ 
touched — television  will  never  settle  for 
less — it  will,  and  in  fact  already  has, 
turned  its  attention  to  our  best  and  most 
faithful  customers — the  retail  and  clas¬ 
sified  advertiser.” 

He  asked  the  advertising  executives, 
“Does  anyone  here  really  believe  that 
we  can  meet  this  new  and  deadly  chal¬ 
lenge  with  the  methods  of  the  past — with 
a  sales  force  trained  to  fight  the  battles  of 
a  different  kind  of  warfare?” 

A  day  later.  Newspaper  Advertising 
Bureau  vicepresident^etail,  Alfred 
Eisenpreis  announced  a  joint  INAE/ 
NAB  project  to  develop  a  comprehen¬ 
sive  marketing  workbook  for  newspaper 
sales  people. 

Said  Eisenpreis,  “We’re  pleased  to 
announce — with  a  bang — the  upcoming 
publication  of  one  of  the  finest  sales  tools 
that  the  INAE  has  ever  produced.  It’s 
called  “Retail  Marketinfi,  A  Com¬ 
prehensive  Workbook  For  Newspaper 
Sales  Profession  als .  ’ ' 

The  workbook  answers  a  call  from  the 
National  Retail  Merchants  Association 
which,  in  a  recent  survey  done  for  the 
INAE  Retail  Relations  Committee,  indi¬ 
cated  its  feeling  that,  “most  newspaper 
representatives  do  not  understand  retail¬ 
ing  and  how  the  newspaper  relates  to 
retailers.” 

The  book,  which  should  be  available  in 
January,  according  to  Eisenpreis,  will 
cover  the  meaning  of  marketing,  the 
definition  of  what  a  market  is,  the 
yardsticks  for  measuring  markets,  how 
retailers  earn  and  measure  profits,  how 
they  are  organized  to  make  decisions, 
how  consumers  make  decisions,  ap¬ 
proaches  to  retail  strategy,  and  ways  to 
make  a  sales  person’s  newspaper  more 
effective. 


Ex-newspaper  tour 
guide  is  Miss  USA 

Jineane  ForcL  Miss  USA,  was  a  tour 
guide  at  the  Arizona  Republic  and  the 
Phoenix  Gazette  for  three  months  prior 
to  entering  the  national  competition  as 
Miss  Arizona. 

Ford  was  selected  first  runnerup  to 
Shawn  Weatherly  (Miss  South  Carolina) 
in  the  Miss  USA  Pageant,  but  when 
Weatherly  was  selected  Miss  Universe 
recently.  Ford  assumed  the  Miss  USA 
title. 


Classified  ads 

(Continued  from  page  10) 


a  food  industry  sales  show,  a  new  crea¬ 
tive  show  and  new  production  on  both 
Sunday  newspapers  and  the  over  45 
market.  He  said  the  Bureau’s 
NABSCAN  program  is  “in  for  some 
dramatic  new  developments.” 

Bogart  also  said  national  advertising 
revenues  in  newspapers  are  expanding 
because  they  “have  to”  due  to  the  frag¬ 
mentation  of  the  television  audience.  He 
explained  that  Newsplan  is  not  the  sole 
reason  for  newspapers’  expansion  in  na¬ 
tional,  but  he  said,  “it  certainly  didn’t 
hurt.” 

*  ♦  ♦ 

NAB  vicepresident/marketing.  Charles 
Kinsolving,  teamed  up  with  Don¬ 
ald  Maldonado,  display  advertising 
director  for  the  Los  Angeles  Times,  to 
explain  to  the  ad  executives  why  the 
movie  industry  is  gradually  pulling  out  of 
newspapers  and  planting  more  dollars  in 
broadcast.  Maldonado,  calling  the  shift  a 
“new  ominous  trend,”  said  motion  pic¬ 
ture  companies  increased  their  television 
usage  34%  in  1979. 

Kinsolving  pointed  out  that  the 
movie/entertainment/restaurant  category 
is  newspapers’  third  largest  revenue 
source.  He  cited  a  myriad  of  reasons 
movie  executives  have  given  for  the  shift 
and  announced  that  on  July  29th,  a  group 
of  publishers,  writers/reporters,  and  ad¬ 
vertising  people  from  newspapers  will 
meet  with  the  motion  picture  industry’s 
advertising/publicity  committee  in  Bev¬ 
erly  Hills  to  attempt  to  iron  out  some  of 
the  wrinkles. 

Richard  Toiler,  advertising  director  for 
the  San  Diego  Union-Tribune,  an¬ 
nounced  the  resurrection  of  the  INAE 
Retail  Relations  Committee’s  anti-shop¬ 
lifting  campaign.  Sanctioned  by  the  Na¬ 
tional  Retail  Merchants  Association,  the 
volunteer  campaign  is  designed  to  im¬ 
prove  relations  with  retailers  by  assisting 
them  in  combating  the  $2  billion  shoplift¬ 
ing  problem.  Toiler  urged  all  newspapers 
to  cooperate  by  running  ads  decrying 
shoplifting  and  pointing  out  the  penalties 
for  perpetrators.  Three  ad  plus  copy 
block  materials  are  available  from  Hank 
Simons  at  the  NAB  for  $25. 

*  *  * 

INAE  staffers  were  beaming  over  the 
attendance  figures  at  the  summer  meet¬ 
ing — 320  newspaper  people  were  there, 
making  the  Boston  parlay  the  largest 
summer  meeting  in  INAE  history.  And 
that  figure  does  not  include  spouses  and 
children. 

Also,  there  were  no  representatives 
from  Gannett,  either  from  individual 
newspapers  or  from  corporate  ranks,  at¬ 
tending  the  meeting. 
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Tremaine  ends  44'year  career 
on  news  front  lines  for  UPl 


By  Lenora  Williamson 

Frank  Tremaine  took  home  his  faithful 
old  Remington,  “the  best  manual  type¬ 
writer  ever  made”,  on  a  recent  June  day. 

Left  by  his  desk  at  United  Press  Inter¬ 
national  headquarters  in  New  York  City 
was  his  VDT. 

And  over  in  the  corner  of  the  senior 
vice  president’s  office  remained  a  plump 
standing  globe  of  the  world — fading  an¬ 
tique  in  color  with  its  surface  skin  cracked 
and  boundary  lines  long  since  changed 
many  times  over  by  the  rush  of  world 
events. 

Those  three  items  alone,  perhaps, 
symbolize  the  great  changes  in  the  news¬ 
paper  world  since  Tremaine  as  a  young 
man  fresh  out  of  Stanford  University, 
journalism  degree  in  hand,  went  to  work 
for  United  Press,  Salt  Lake  City  bureau, 
in  1936. 

“One  of  the  fascinations  of  this  busi¬ 
ness,”  he  observes  to  a  visitor  on  the  last 
day  between  accepting  phone  calls  from 
well-wishers,  “is  being  so  close  to  so 
many  crises  and  changes  over  those 
years.” 

Just  six  years  after  his  career  started, 
Tremaine  was  to  have  an  historical 
newsbreak  right  outside  his  bedroom 
window.  The  war  in  the  Pacific  came  to 
his  door  December  7,  1941  as  the 
Japanese  attacked  Pearl  Harbor.  His  was 
the  first  on-the-scene  news  report  to 
reach  the  outside  world. 

Tremaine's  first  call,  after  verification 
with  the  Army  at  Ft.  Shafter  that  morn¬ 
ing,  was  to  Commercial  Cable  Company: 
“Urgent  Unipress  San  Francisco  and 
Manila.  Flash  Pearl  Harbor  under  aerial 
attack.  Tremaine.” 

Three  years  later  on  Guadalcanal, 
Manila  manager  Frank  Hewlett  told 
Tremaine  that  when  he  had  relayed  the 
message  to  Navy  headquarters  there,  an 
aide  said,  “Tell  your  Pearl  Harbor  corre¬ 
spondent  to  go  back  to  bed  and  sleep  it 
off.” 

Kate  Tremaine,  who  had  assisted  her 
husband  in  fact-gathering  and  calls  that 
day,  stayed  in  Honolulu  during  the  war, 
working  as  a  cryptographer.  “She  knew 
more  than  I  did  in  those  days — handling 
secret  messages.” 

Tremaine  stayed  in  the  Pacific  with 
United  Press  International  directing  war 
coverage  for  the  Central  and  South 
Pacific  through  the  landing  in  Japan  with 
the  occupation  forces.  He  ran  the  first 
post-war  Tokyo  bureau. 

The  Pearl  Harbor  coverage  was  cer¬ 
tainly  the  most  exciting  of  his  career,  but 
Tremaine  characterizes  formal  surrender 
of  the  Japanese  September  2,  1945,  on 
the  U.S.S.  Missouri  as  “the  most  satisfy¬ 
ing”  assignment. 

Tremaine  in  neat,  wire  service  fashion 
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checks  off  three  distinct  impressions  of 
change  since  1936. 

First,  he  cites  technology — 60  words  a 
minute  transmission  from  Salt  Lake  City 
(“Forty  words  per  minute  in  Utah  and 
Montana  and  Morse  circuit  for  Sunday 
papers”) — to  1200  words  per  minute  on 
high  speed  wires  and  satellite  transmis¬ 
sions. 

Settling  comfortably  in  his  highback 
leather  chair,  Tremaine  looks  off  toward 
the  office  comer  and  muses:  “The  whole 
key  stroke  from  New  Delhi  or  Teheran 
.  .  .  everything  done  with  it  thereafter 
captures  the  key  stroke  of  the  man  on  the 
scene.”  He  seem  to  be  running  through 
his  mind  the  miracle  of  that  technology. 

He  gets  back  to  enumerating  the  next 
major  impression.  “I  might  say,  im¬ 
provement  in  the  breed.  Young  people 
getting  into  the  business  these  days  have 
never  been  better  educated;  never  as  in¬ 
telligent. 

“I’m  not  sure  they  are  always  in  spirit 
as  dedicated  as  people  in  the  news  ser¬ 
vices  and  newspapers  who  used  to  work 
all  hours  and  all  the  time — but  the  quality 
of  the  people  coming  into  the  business 
has  never  been  equalled.” 

And  thirdly,  Tremaine  in  the  past  few 
years  has  been  concerned  about  growing 
efforts  to  infringe  on  freedom  of  newspa¬ 
per  organizations  both  in  this  country 
and  overseas.  Here  at  home,  some  of 
those  efforts  have  been  coming  out  of  the 
courts  and  overseas,  in  and  through 
UNESCO. 

UNESCO  people  in  talking  about  the 
developing  countries  are  in  a  different 
situation,  Tremaine  adds.  “They  can’t 
afford  (and  1  don’t  mean  economically) 
to  expose  their  uneducated  people  to 
things  that  might  upset  them. 

“You  know  it  was  only  200  years  ago 
that  this  country  was  a  developing  coun¬ 
try  too.  And  when  you  think  about  pam¬ 
phleteers  like  Tom  Paine  and  publishers 
like  Ben  Franklin,  I’m  not  sure  where 
this  country  would  have  been  today  if  it 
hadn’t  been  for  people  of  that  sort. 

“So  I  don’t  think  it  right  to  say  that 
developing  countries  can’t  afford  to  have 
complete  freedom  of  information.  I  don’t 
believe  that  really  holds  water. 

“Anybody  who  can  control  the  infor¬ 
mation  that  goes  to  the  people  can  con¬ 
trol  the  people.  It’s  been  said  many  times 
that  most  government  officials  from 
highest  to  lowest  are  politicians  first.  And 
the  primary  objective  of  the  politician  is 
first  to  get  power  and  then  stay  in  power. 
So,  if  you  can  control  the  channels  of 
information,  you  have  a  leg  up  on  it.” 

On  problems  of  wire  services,  particu¬ 
larly  UPI,  these  days,  Tremaine  first 
comments:  “I  think  the  E.  W.  Scripps 
Company  has  done  this  country  a  very 
great  service.  First,  in  organizing  this 


company  back  in  1907  when  E.  W. 
Scripps  decided  he  was  not  going  to  be 
inhibited  by  where  and  when  he  could 
start  a  newspaper  business  by  restrictive 
membership  rules  of  the  Associated 
Press — and  secondly,  by  carrying  the  fi¬ 
nancial  load  of  the  organization  in  recent 
years.” 

Tremaine  declares  that  many  of  the 
things  that  have  happened  over  the  years 
“demonstrate  very  clearly  the  impor¬ 
tance  of  having  two  major  international 
news  services.  The  obvious  thing  of 
course  is  the  benefit  of  strong  competi¬ 
tion  in  news  coverage.” 

Other  benefits  are  not  quite  so 
obvious — such  as  competition  in  fac¬ 
simile  and  the  switch  from  terrestial 
communications  to  satellite  communica¬ 
tions,  and  domestic  satellite  delivery. 

“I  don’t  think  there  is  any  service  (1 
hesitate  to  call  it  a  commodity)  that  is  as 
badly  underpriced  as  those  news  ser¬ 
vices  and  1  don’t  mean  just  UPI.” 

After  his  Tokyo  post,  Tremaine  was 
transferred  to  Mexico  City  in  January  of 
1946,  as  manager  for  Mexico  and  Central 
America.  His  son  Frank,  now  a  commer¬ 
cial  photographer,  was  born  there.  The 
Tremaine’s  first  child,  daughter  Nancy, 
was  born  in  Honolulu.  She  is  now  with 
Citicorp,  New  York. 

In  1950,  Tremaine  was  temporarily  de¬ 
tached  from  the  Los  Angeles  bureau  to 
Tokyo  when  the  Korean  war  broke 
out — he  stayed  there  until  shortly  before 
the  armistice. 

When  UPI  bought  Acme  Newspic- 
tures  in  1952,  Termaine  came  to  New 
York  as  assistant  general  manager  of 
UPI  Newspictures  and  in  1955  became 
general  manager. 

Tremaine  points  out  dramatic  changes 
in  photojournalism  in  the  past  30  years 
and  says  UPI  had  a  lot  to  do  with  them. 
He  cites  development  of  a  usable  au¬ 
tomatic  fax  receiver  and  adaptation  of  35 
mm  photography  to  operation  in  a  major 
news  service.  Here  he  praises  innova¬ 
tions  of  Hal  Blumenfeld  during  the  1956 
political  conventions  in  taking  the  gam¬ 
ble  of  telling  UPI  photographers  to  leave 
their  Speed  Graphics  at  home  and  go 
only  with  35  mm  or  214  x  214  cameras. 
Elected  a  vice  president  at  the  end  of 
1958,  Tremaine  was  general  business 
manager  and  general  manager  for  North 
America  subsequently,  until  he  was 
named  senior  vice  president  in  June  of 
1972. 

In  retirement  as  of  this  month,  he 
hopes  for  some  time  in  a  summer  place  at 
Christmas  Cove,  Maine.  “I  never  had  a 
whole  summer  in  Christmas  Cove,”  he 
somewhat  wistfully  adds.  The  family 
home  is  in  Port  Chester,  N.Y. 

And  the  veteran  newsman  does  not 
plan  to  spend  much  time  improving  his 
golf  score.  An  announcement  in  his  retire¬ 
ment  card  stated  he  would  be  available 
for  “special  assignments,  consultation  or 
possibly  steady  employment.” 
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Oregon  weekly  survives 
water-logged  disk  crisis 

By  Carl  Vertrees 


What  do  you  do  when  you  discover 
four  hours  before  press  time  that  the  last 
three  stories  you’ve  been  holding  your 
pages  for  are  on  waterlogged  disks? 

It  was  a  problem  we  were  totally  un¬ 
prepared  for.  You  just  don’t  have  floods 
is  Redmond,  where  the  annual  rainfall  is 
eight  inches. 

But  a  reroofing  project  on  our  building 
made  us  especially  vulnerable  during  an 
unexpected  thundershower  on  July  2. 

Summoned  by  our  landlord  at  4:15 
a.m.  to  assess  the  rain  damage  in  our 
building,  I  couldn’t  envision  the  problem 
that  awaited  me  IVi  miles  away. 

Arriving  at  the  office,  I  began  some 
routine  straightening,  moving  computer 
terminals  and  typewriters  from  beneath 
the  strategic  leaks  in  the  ceiling,  sub¬ 
stituting  waste  baskets  wherever  possi¬ 
ble. 

Then  I  discovered  the  two  wet  compu¬ 
ter  disks. 

We  put  each  Wednesday’s  SpoA:es/M<j/i 
together  on  Tuesday  afternoons  in  the 
composing  room  of  the  Bulletin  in  Bend, 
15  miles  south.  But  as  usual,  editor 
Dave  Stave  had  left  room  for  several 
stories  resulting  from  Tuesday  evening 
meetings. 

Three  stories  from  correspondent 
Hank  Beals  and  news  editor  Dave  Pink¬ 
erton  were  on  the  wet  disks  which  were 
waiting  to  be  transmitted  by  phone  line 
to  Bend  at  8  a.m.  to  complete  our  edi- 

(Vertrees  is  publisher  of  the  Redmond 
Spokesman  ,  a  weekly  paper  with  a  circula¬ 
tion  of  4,000  in  Central  Oregon) 

Vancouver  daily 
drops  Newsplan 

The  Vancouver  (Wash.)  Columbian,  a 
48,000  evening  daily  and  50,000  Sunday 
circulation  paper  located  in  the  shadow 
of  the  Portland  market,  l)^s  withdrawn 
its  participation  in  Newsplan,  calling  the 
volume  discount  plan  a  “disaster.” 

The  newspaper,  which  began  partici¬ 
pation  in  Newsplan  with  its  inception  last 
year,  dropped  the  plan  this  spring. 

Mark  Ail,  the  Columbian’s  national 
advertising  manager,  said  the  newspaper 
dropped  out  of  Newsplan  “because  it 
was  a  disaster  here.” 

“All  it  gave  us  was  fits  with  old  adver¬ 
tisers,”  he  explained.  Regular  Colum¬ 
bian  national  accounts  began  seeking  ret¬ 
roactive  discounts  on  contracts  signed 
before  the  newspaper  began  participating 
in  Newsplan,  he  said. 

According  to  Ail,  the  only  account  at¬ 
tracted  to  the  Columbian’s  pages  through 
the  volume  discount  plan  was  Phillip 
Morris,  which  signed  a  52  week  contract. 
EDITOR  &  PUBLISHER  for  July  19,  1980 


tion. 

I  put  the  dryer  of  the  disks  into  the 
computer  terminal  to  see  if  it  would 
work.  It  was  so  waterlogged  it  wouldn’t 
rotate,  let  alone  produce  any  written 
message. 

1  began  to  have  visions  of  Stave  wak¬ 
ing  his  staff  in  the  predawn  hours  to  re¬ 
write  their  stories  if  we  were  to  be  on  the 
presses  shortly  after  9  a.m.,  but  1  hoped 
there  might  be  another  solution. While 
the  landlord  began  mop  up  procedures 
and  watched  me  sitting  there  not  helping 
in  that  effort,  I  thought  of  the  Compu- 
graphic  computer  service  personnel  in 
Redmond,  Washington,  who  had  been  so 
helpful  to  us  over  the  telephone  at  vari¬ 
ous  times  since  we  acquired  our  video 
display  terminals  more  than  a  year  and  a 
half  ago. 

But  they  wouldn’t  answer  their  phones 
at  5  o’clock  in  the  morning! 

Compugraphic  however,  does  have  of¬ 
fices  and  service  centers  throughout  the 
country  and  directory  assistance  was 
able  to  give  me  three  toll-free  numbers  in 
Massachusetts  where  the  clock  had 
rolled  past  8  a.m. 

Nobody  answered  at  the  first  number. 
After  a  few  rings  a  man  answered  “ser¬ 
vice”  at  the  next.  1  told  him  about  my 
soaking  disks  which  wouldn’t  respond  to 
computer  instructions.  He  hadn’t  heard 
of  such  a  problem  before,  but  agreed  it 
was  probably  worth  a  try  to  partially  dis¬ 
assemble  the  disks  from  their  jacket  car¬ 
riers. 

He  cautioned  me  not  to  touch  the  disk 


“They  themselves  admitted  that  they 
didn’t  run  any  more  linage  than  they  ran 
before  we  had  Newsplan,”  he  said. 

Ail  complained  of  a  “massive  amount 
of  paper  work”  brought  on  by  the  vol¬ 
ume  discount  plan.  He  noted  that  the 
newspaper  received  “two  or  three  in¬ 
quiries”  concerning  Newsplan  advertis¬ 
ing,  but  the  inquiries  remained  inquiries. 

Despite  the  decision  to  abandon 
Newsplan,  the  Columbian’s  national  ad¬ 
vertising  linage  is  up  substantially  more 
than  the  industrywide  average,  accord¬ 
ing  to  Ail.  He  would  not  diclose  publi- 
cally  the  newspaper’s  percentage  in¬ 
crease  in  the  national  category,  however. 
Gains  made  earlier  this  year,  while  the 
paper  was  still  participating  in  News- 
plan,  had  nothing  to  do  with  the  discount 
plan,  he  said.  Substantial  additional  bus¬ 
iness,  he  said,  came  (via)  national 
cigarette  campaigns. 

The  Columbian’s  withdrawal  from  the 
plan  and  Ail’s  comments  came  at  the 
same  time  other  newspapers  were  prais¬ 
ing  the  program.  According  to  the 
Newspaper  Advertising  Bureau,  967 


with  my  razor  blade,  nor  to  remove  the 
disks  entirely  from  their  jackets,  because 
the  jackets  are  required  to  hold  the  disks 
in  place  while  in  the  computers. 

I  very  carefully  trimmed  away  part  of 
the  jacket,  which  revealed  an  inner 
cloth-like  liner  which  was  water  logged. 
Putting  the  disk  in  the  terminal  again,  1 
found  it  didn’t  work  any  better.  I  decided 
to  gamble  by  removing  the  first  disk  from 
its  jacket. 

After  blotting  it  with  a  soft  cloth  1  care¬ 
fully  inserted  it  minus  its  carrier  jacket 
into  the  computer,  pressed  the  appro¬ 
priate  instructions  on  the  keyboard  and 
Hank’s  hospital  story  appeared,  then  her 
drainfield  story.  At  least  Hank  wouldn’t 
have  to  come  back  at  dawn  to  rewrite  her 
stories. 

I  quickly  transferred  the  stories  to  dry 
disk,  then  went  about  gently  disassem¬ 
bling  the  other  disk  to  salvage  Pinkerton’s 
planning  commission  story. 

All  went  equally  well,  I  thought,  until 
the  computer  told  me  “disk  error”  when 
I  inserted  the  stripped  down  disk.  I 
thought  I  would  try  flipping  it  to  see  if 
that  would  produce  any  better  results, 
and  1  lucked  out! 

1  completed  the  story  transfer,  wrote  a 
brief  note  to  Stave,  contacted  a  janitorial 
service  and  went  home  to  catch  up  on 
some  interrupted  sleep. 

Stave  was  as  startled  as  I  had  been 
when  he  arrived  about  8  a.m.  to  transmit 
the  stories  to  the  composing  room  in 
Bend.  But  he  was  able  to  complete  the 
task  on  time  to  meet  our  press  deadlines. 

In  the  meantime  the  reroofing  has  been 
completed  and  we’ve  survived  lesser 
showers  since  that  Wednesday,  but  the 
next  time  we  have  a  thundershower, 
we’ll  all  remember  the  “great  flood”  of 
July  2. 


daily  newspapers  are  participating  in 
Newsplan,  representing  77.5%  of  total 
daily  U.S.  circulation  and  92%  of  the 
circulation  in  the  top  50  markets. 

The  bureau  reports  that  so  far,  it  has 
covered  the  “225  top  key  accounts”  with 
Newsplan  sales  calls.  Eighty  major  na¬ 
tional  advertisers,  according  to  NAB 
President  Jack  Kauffman,  have  signed 
Newsplan  contracts — among  them  the 
big  three  automakers,  Seagrams,  Chev¬ 
ron,  Mobil  and  R.J.  Reynolds. 

According  to  Kauffman,  “Newsplan  is 
really  working,  and  a  growing  number  of 
national  advertisers  are  increasing  their 
newspaper  usage,  directly  traceable  to 
Newsplan.” 

Ad  campaign 

The  Drake  America  Corporation,  an 
export  management  company,  has  ap¬ 
pointed  Warwick,  Welsh  &  Miller  as  its 
advertising  agency. 

The  new  Drake  campaign  will  break 
next  month  with  print  ads  in  the  Wall 
Street  Journal. 
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Editors  call  on  humorist 
to  liven  up  their  speeches 


By  1.  William  Hill 

Nowadays  a  William  Allen  White  has 
to  have  a  little  of  the  Bob  Hope  touch. 

As  one  editor  remarked  to  E&P  re¬ 
cently,  “Time  was  when  one  of  us  had  to 
make  a  speech  to  ANPA,  ASNE  or  even 
the  Rotary  Club,  our  oft-repeated  Pat 
and  Mike  stories  provided  all  the  humor 
we  needed.  No  longer.  Television  has 
upped  the  standards.  Television  has 
made  it  necessary,  for  all  the  public 
speaking  we  have  to  do,  to  have  fresh 
one-liners  and  a  Johnny  Carson  style.” 
So  what  does  he  do  about  it? 

What  more  than  200  newspaper  pub¬ 
lishers  and  editors  are  doing  is  to  call  on 
the  services  of  Robert  Orben,  who  was 
President  Jerry  Ford's  humor  counsellor 
as  well  as  director  of  the  White  House 
Speech  Department. 

Since  1946,  when  Orben  was  only  18, 
he  has  written  44  books  providing  pro¬ 
fessional-level  humor  material  and  has 
served  as  comedy  writer  for  Red  Skel¬ 
ton,  Jack  Paar  and  Dick  Gregory. 

A  man  of  53,  twinkly  and  more 
happy-seeming  than  most  humor 
specialists,  Orben  described  how  he  be¬ 
came  a  speech  expert  for  the  White 
House: 

“When  1  was  out  in  Hollywood  in  1968 
as  a  writer  on  the  Red  Skelton  Show, 
Gerald  Ford,  who  was  at  that  time  Minor¬ 
ity  Leader  of  the  House  of  Representa¬ 
tives,  was  to  be  the  Republican  speaker 
at  the  Gridiron  dinner  in  Washington. 
That  is  a  'roast'  situation  where  a  promi¬ 
nent  Democrat  and  Republican  each 
make  a  10-minute  humorous  speech  and 
one  is  pitted  against  the  other.  1  helped 
on  Mr.  Ford’s  speech  and  heard  after¬ 
ward  his  was  a  very  effective  perfor¬ 
mance.  Over  a  period  of  time,  I  did 
further  free  lance  work  for  Ford  and, 
when  he  became  Vice  President,  I  was 
asked  to  be  a  consultant  on  specific 
speech  projects.  Then,  about  10  days 
after  he  became  President,  1  was  asked  to 
come  to  Washington,  first  as  a  consul¬ 
tant,  then  as  a  member  of  the  speech¬ 
writing  staff.” 

Orben  began  his  career  when  he  was  in 
high  school  in  the  Bronx,  working  the 
New  York  state  summer  hotels  with  his 
brother  in  a  magic  act.  His  first  ambition 
was  to  become  a  magician  but,  as  he 
loafed  around  a  store  selling  magic  prop¬ 
erties,  he  heard  magicians  making  fre¬ 
quent  inquiries  as  to  whether  the  store 
had  any  books  on  what  a  magician  should 
say  during  his  act. 

That  set  Bob  to  thinking  and  he  pro¬ 
duced  his  first  book,  entitled  “The  En¬ 
cyclopedia  of  Patter.”  Since  then  he  has 
averaged  better  than  one  book  a  year. 
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Robert  Orben 

The  writing  comes  between  lectures  to 
business  and  college  audiences  through¬ 
out  the  country,  usually  on  the  subject 
“Laugh  While  It's  Still  Free.” 

Orben  does  much  of  his  work  at  his 
home  in  Arlington,  Va.,  writing  all  the 
jokes,  not  only  for  his  books,  but  for  a 
twice-a-month  “Orben's  Current  Com¬ 
edy”  newsletter — the  one  newspaper 
executives  are  finding  helpful,  and  also 
for  a  monthly  newspaper  service  called 
“Orben’s  Comedy  Fillers,”  which  is 
material  designed  for  publication.  Each 
of  the  newsletters  contains  about  60  orig¬ 
inal  humorous  items. 

“My  goal  is  always  to  write  25  jokes 
every  day.”  he  told  E&P,  “but  some¬ 
times  1  get  up  to  50  or  60.” 

Most  of  Orben’s  jokes  originate  from 
his  newspaper  reading.  He  said  that  he 
gets  to  work  early  reading  the  papers. 
“But  probably  not  as  you  read  them”  he 
said.  “What  I’m  looking  for  is  the  occa¬ 
sional  item  that  seems  to  me  to  have 
humor  potential.  When  1  find  something 
like  that,  I  make  a  note  of  it.  Once  the 
reading  and  note-taking  is  done,  1  start 
constructing  the  jokes.” 

Orben  declined  to  give  the  names  of 
editors  and  publishers  who  buy  and  use 
his  material.  “A  joke  writer,”  he  said 
solemnly,  "should  always  be  in  the 
shadows  and  never  in  the  spotlight.” 

Discussing  the  use  of  humor  by  a 
newspaper  editor,  or  anyone,  Orben  said 
that  one  of  the  first  things  that  must  be 
done  is  to  find  your  character,  your  point 
of  view,  the  kind  of  image  you  want  to 
project.  Once  you  determine  that,  you 
have  the  key  to  selecting  the  material 
especially  suited  for  your  use. 

For  instance,  discussing  President 
Ford’s  style,  Orben  said  this:  "His 
humor  is  intrinsically  very  low-keyed, 
warm  and  friendly.  I  characterize  it  as  an 
'arm  around  the  shoulder’  type  of 


humor.  Consequently  all  1  did  when  I 
came  aboard  the  White  House  staff  was 
to  hear  out  the  President’s  own  humor, 
his  own  ad-libs,  his  own  assessment  of 
humorous  situations,  and  then  give  a 
professional  comedy  construction  to 
that.  1  get  a  lot  of  credit  for  what  is  essen¬ 
tially  the  President’s  own  humor.  1  am 
adding  my  professional  knowledge  of 
comedy  construction,  but  the  thoughts 
are  essentially  the  President’s.” 

As  an  instance.  President  Ford  was 
talking: 

“1  like  to  play  golf  with  Henry  Kis¬ 
singer  for  Henry  Kissinger  is  undoub¬ 
tedly  one  of  the  greatest  diplomats  the 
world  has  ever  known.  I’ll  tell  you  why  1 
say  that.  Last  week  1  was  in  a  sand  trap. 
There  was  a  water  hazard  beyond  that 
and  then  95  feet  to  the  first  hole.  And 
Henry  conceded  the  putt!” 

Here  are  some  examples  of  the  humor 
supplied  to  editors  who  have  been  sub¬ 
scribing  to  “Orben’s  Current  Comedy,” 
which  is  syndicated  by  the  Comedy 
Center,  700  Orange  Street,  Wilmington, 
Del.  19801. 

For  Speakers  on  Speaking 

“1  always  know  when  I’m  coming  to 
the  end  of  a  speech.  It’s  when  the  but¬ 
terflies  in  my  stomach  return  their  seats 
to  an  upright  position.” 

It’s  a  little  intimidating  to  be  here  to¬ 
night.  As  1  look  around  at  this  head  table, 
I’m  the  only  one  up  here  1  haven’t  heard 
of.” 


“As  any  smart  politician  knows,  the 
best  position  to  take  is  one  that’s  to  the 
left  of  the  Republicans,  to  the  right  of  the 
Democrats,  and  to  the  front  of  the 
cameras.” 

“1  heard  an  interesting  conversation 
between  a  couple  as  they  left  the  last 
state  dinner  at  the  White  House.  The 
husband  said  to  his  wife,  “I’d  like  to  say 
goodbye  to  the  President.”  And  she  said, 
“Who  wouldn’t?” 


“An  astrologist  gave  me  some  bad 
news.  She  said,  'Beware  of  any  year  that 
begins  with  19.’  ” 

“Surveys  show  the  American  people 
don’t  believe  in  the  press,  the  govern¬ 
ment,  big  business,  or  surveys.” 

“Children  are  a  comfort  to  you  in  your 
old  age — but,  like  social  security,  it’s 
nowhere  near  as  much  as  you  expected.” 

“Nowadays,  if  you  can  afford  the  in¬ 
terest  rate,  you  don’t  really  need  the 
loan.” 

“Progress  is  wonderful.  Now  you  can 
send  a  letter  from  one  city  to  another  and 
the  post  office  promises  next  day  deliv¬ 
ery.  It  costs  $7.50  and  it’s  called  Express 
Mail.  1  can  remember  when  it  cost  three 
cents  and  it  was  called  U.S.  Mail.” 

“Pom-poms  are  what  cheerleaders 
used  to  shake  until  Dallas  came  up  with 
something  better.” 
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Ad  boycott,  news  blackout 
plague  Connecticut  daily 


By  Bill  Gloede 

In  October  of  1977,  the  New  London 
(Conn.)  Day  ran  a  detailed  series  con¬ 
cerning  production  problems  at  Electric 
Boat,  Inc.,  a  major  defense  contractor 
and  the  area’s  largest  employer. 

On  March  13,  1978,  Electric  Boat 
stopped  advertising  in  the  Day  and 
simultaneously  imposed  a  news  blackout 
on  the  daily. 

Since  then,  not  a  single  line  of  clas¬ 
sified  or  display  advertising  for  Electric 
Boat  has  run  in  the  Day  and  reporters 
have  had  to  find  alternate  means  of  ob¬ 
taining  information  about  the  company. 

Electric  Boat  is  the  reason  why  New 
London  is  known  for  submarines.  The 
firm  builds  what  many  consider  the  best 
submarines  in  the  world.  Its  only  cus¬ 
tomer  is  the  U.S.  Navy.  Electric  Boat  is 
to  New  London  as  Ford  Motor  Company 
is  to  Dearborn,  Mich. 

Although  he’s  not  sure  the  series  is 
what  triggered  the  boycott,  Deane  C. 
Avery,  the  Day’s  president,  co-publisher 
and  editor,  says  the  time  frame  and  the 
fact  that  the  stories  “cast  the  company 
and  some  of  its  procedures  in  an  un¬ 
favorable  light,”  indicate  that  the  firm 
initiated  the  boycott  in  response  to  the 
series. 

“They  haven’t  been  specific,”  he 
says.  Avery’s  calls  to  Electric  Boat’s  par¬ 
ent  conglomerate.  General  Dynamics, 
Inc.,  have  confirmed  that  the  firm  is 
miffed  with  the  Day.  Avery  said  the  boat 
company  claims  the  Day  “is  always  tak¬ 
ing  cheap  shots  at  it.” 

Repeated  efforts  to  schedule  a  meeting 
between  Day  executives  and  manage¬ 
ment  at  Electric  Boat  have  been  spurned 
by  the  company,  according  to  Avery. 

Meantime,  Avery  estimates  that  the 
newspaper  has  lost  roughly  $10,000  per 
year  in  classified  advertising  revenues  to 
other  newspapers  as  a  result  of  Electric 
Boat’s  advertising  boycott.  Reporters 
are  stonewalled,  and  press  credentials 
for  submarine  launchings,  which  occur 
about  twice  a  year  and  are  something  of  a 
local  event,  have  been  obtained  by  the 
Day  only  through  the  intercession  of 
members  of  the  U.S.  Congress. 

In  March  of  1979,  Avery  filed  a  com¬ 
plaint  concerning  the  news  blackout  with 
the  National  News  Council.  In  that  com¬ 
plaint,  Avery  alleged  that  “public  rela¬ 
tions  personnel  at  Electric  Boat  have  re¬ 
fused  to  answer  questions  posed  by  re¬ 
porters  for  the  Day  although  they  talk 
freely  to  reporters  from  other  newspa¬ 
pers.  The  company  refuses  to  send  news 
releases  to  the  Day  although  it  continues 
to  send  them  to  other  newspapers.” 

He  continued,  “the  Day  is  published 
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in  New  London,  just  across  the  Thames 
River  from  Electric  Boat’s  Groton  ship¬ 
yard,  which  is  clearly  visable  from  the 
fourth  floor  newsroom.  The  newspaper 
has  a  daily  circulation  of  38,000  plus, 
virtually  all  of  it  in  Southeastern  Connec¬ 
ticut.  Electric  Boat  employs  about 
18,500  people  at  its  Groton  plant,  the 
bulk  of  whom  live  in  the  Day’s  circula¬ 
tion  area — because  Electric  Boat  is  by 
far  the  largest  employer  in  Southeastern 
Connecticut  ...  it  dominates  the  econ¬ 
omy  of  the  area.  What  happens  at 
Electric  Boat  is  of  vital  concern  to  every 
resident.” 

Avery  says  the  Da.y  has  continued  to 
cover  Electric  Boat  “in  great  detail”  by 
using  outside  sources,  but  readers  are 
being  denied  the  company’s  view  in  most 
cases. 

The  News  Council’s  invitation  to  the 
St.  Louis  headquarters  of  General 
Dynamics  to  submit  its  grievances  for 
objective  analysis  was  declined  summar¬ 
ily  by  the  corporation’s  executives,  ac¬ 
cording  to  a  March,  1980  editorial  in  the 
Day. 

The  News  Council,  after  investigating 
the  boycott,  stated,  “When  public  funds 
and  the  public  interest  are  involved  to 
such  an  extent  in  a  company  that 
employs  a  quarter  of  all  the  workers  in 
southeastern  Connecticut,  the  commun¬ 
ity  is  ill-served  by  an  arbitrary  decision 
on  the  company’s  part  to  withhold  all 
information  from  the  chief  newspaper 
serving  the  region.” 

Since  then,  the  Connecticut  Chapter  of 
the  Society  of  Professional  Journalists 
has  endeavored  to  intercede  in  the  dis¬ 
pute  by  passing  a  resolution  urging  Elec¬ 
tric  Boat  to  end  the  blackout  and  by  con¬ 
tacting  the  firm's  general  manager  in  an 
effort  to  learn  more  about  the  company’s 
grievances. 

A  letter  seeking  answers  from  the 
company  was  written  in  April  by  Bill  Wil¬ 
liams,  the  chairman  of  the  chapter’s 
freedom  of  information  committee.  The 
letter  was  referred  to  the  firm’s  public 
affairs  director,  who  responded,  “Our  re¬ 
lationship  with  the  New  London  Day  has 
been  thoroughly  reviewed  in  the  press 
and  by  the  National  News  Council  and  1 
believe  your  questions  have  been  fully 
discussed.  Any  further  debate  on  the 
matter  at  this  time  would  in  our  view  be 
cou  nte  rproduc  ti  ve .  ” 

Repeated  attempts  by  E&P  to  elicit 
comment  from  the  firm's  public  affairs 
department  were  likewise  unsuccessful. 

Since  the  two-year-old  news  blackout/ 
ad  boycott  shows  no  signs  of  breaking. 
Avery  plans  to  continue  covering  the 
company  from  a  distance  while  con¬ 


tinuing  to  seek  the  re-opening  of  com¬ 
munications  lines  between  the  paper 
and  the  firm.  It’s  no  picnic,  according  to 
Avery,  but  the  firm  can  be  covered 
through  alternative  news  sources. 

The  loss  of  advertising  revenues  hurts, 
according  to  Avery,  but  Electric  Boat’s 
boycott  is  hardly  going  to  sink  the  Day. 

It  just  makes  things  more  difficult. 

Des  Moines  dailies 
start  speaker  service 

In  an  effort  to  let  the  public  know  more 
about  its  newspapers  and  the  people  who 
produce  them,  a  new  speakers  service 
has  been  developed  by  the  Des  Moines 
Register  and  Tribune  Co. 

Staff  members  from  almost  every  de¬ 
partment  of  the  Des  Moines  (Iowa)  Reg¬ 
ister  and  the  Tribune,  as  well  as  all  de¬ 
partment  managers,  are  available  to 
speak  to  groups  free  of  charge.  The  ser¬ 
vice  is  initially  being  offered  to  organiza¬ 
tions  in  the  Des  Moines  area,  although 
requests  from  throughout  Iowa  are  con¬ 
sidered  and  filled  if  possible. 

“It’s  important  that  the  public  gets  to 
know  us  better,”  said  editor  Michael 
Gartner.  “I’d  like  them  to  understand 
who  we  are,  what  we  do,  and  why  we  do 
it.  It’s  also  valuable  for  our  employees  to 
discover  what’s  on  the  minds  of  other 
lowans  and  how  they  view  our  newspa¬ 
pers,”  he  said. 

The  service  is  being  coordinated  by 
the  newspapers’  promotion  department. 

Lippincott  to  join  API 

Donald  E.  Lippincott  will  become  an 
associate  director  of  the  American  Press 
Institute  in  Reston,  Virginia,  effective  in 
October. 

Lippincott,  53,  will  join  API  from  the 
Trenton  (N.J.)  Times,  where  he  has  been 
associate  editor  since  February.  During  a 
newsroom  career  at  the  Times  that  began 
in  1953,  he  has  been  city  hall  reporter, 
state  house  correspondent,  city  editor, 
metropolitan  editor  and — from  1%9  to 
1979 — managing  editor.  He  was  deputy 
editor  from  1979  through  early  1980. 

Sunday  news  mag 
revenues  rise 

Metropolitan  Sunday  Newspapers, 
Inc.  reported  this  week  that  locally- 
edited  Sunday  newspaper  magazines  had 
advertising  revenues  of  $151,387,000  for 
1979. 

According  to  Thomas  Craddock,  di¬ 
rector  of  promotion  and  research  for 
Metro  Sunday  Newspapers,  only  TV 
Guide,  Time  and  Newsweek  reported 
higher  ad  revenues  for  the  year. 

The  stat  sheet  put  out  by  Craddock 
stated  that  the  figures  for  the  Sunday 
newspaper  magazines  are  furnished  by 
their  publishers.  The  figures  are  total 
discounted  revenue  figures  before 
agency  commission. 
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Hank  Greenspun  takes  on 
Internal  Revenue  Service 


H.M.  “Hank”  Greenspun,  feisty  pub¬ 
lisher  of  the  Las  Vegas  (Nev.)  Sun,  has 
added  another  editorial  target  to  his  long 
list. 

This  time  it’s  the  Internal  Revenue 
Service. 

Greenspun,  who  has  used  his  paper  to 
take  on  Senator  Joe  McCarthy,  Howard 
Hughes,  Mafia  figures  and  various  Las 
Vegas  and  Nevada  officials,  is  running  a 
daily  column  which  offers  to  “protect  its 
subscribers  against  Internal  Revenue 
Service  abuses.” 

The  Sun  “tax  service”  is  available  to 
persons  who  have  been  subscribers  for 
one  month  prior  to  being  audited  by  the 
IRS.  As  announced  in  the  paper,  the  aid 
includes  telephone  advice  from  a  “qual¬ 
ified  tax  counsel,”  two  hours  of  office 
consultation  with  a  tax  lawyer  regarding 
the  audit  and  an  attorney  to  accompany 
the  subscriber  to  an  interview  with  an 
IRS  agent.  A  Sun  reporter  with  a  tape 
recorder  also  will  appear  at  the  meeting, 
if  the  subscriber  wants  him. 

“Most  people  don’t  realize  that  you 
can  bring  someone  along  at  these  audit 
interviews,”  Greenspun  told  E&P. 
“And,  of  course,  the  IRS  doesn’t  adver¬ 
tise  the  fact.” 

Greenspun  admits  that  the  “tax  ser¬ 
vice”  stems  from  his  own  problems  with 
the  IRS  and  his  belief  that  the  agency 
pays  a  disproportionate  amount  of  atten¬ 
tion  to  Las  Vegas  taxpayers  because  of 
the  city’s  reputation  as  a  gambling  and 
show  business  center. 

“Anything  coming  out  of  Las  Vegas 

Johnson  to  launch 
energy  magazine 

Ken  Johnson,  who  was  owner  and 
publisher  of  the  Grand  Junction  (Colo.) 
Daily  Sentinel  from  1970  to  1980  before 
he  sold  it  to  Cox  Enterprises,  plans  to 
launch  a  new  magazine  called  Energy 
Age. 

Johnson,  who  also  serves  as  a  consul¬ 
tant  to  Cox  Enterprises,  has  teamed  up 
with  Merrill  Hastings  and  the  duo  hopes 
to  put  out  the  premier  issue  in  March  of 
1981. 

Johnson  is  also  president  of  Inter¬ 
mountain  Color  Press  in  Boulder,  Col¬ 
orado  and  Suncoast  Color  Press  in  Santa 
Barbara,  California.  He  founded  the 
Arabian  Horse  Breed  Journal  in  1976  and 
sold  it  in  1979  to  Capitol  Cities  Com¬ 
munications. 

Hastings  was  the  founding  publisher  of 
Skiing  Magazine  which  he  sold  to  Ziff 
Davis  in  1964  and  he  also  founded  Col¬ 
orado  magazine  and  Colorado  Business 
magazine,  both  of  which  he  sold  in  1977. 


will  generate  a  lot  of  publicity  for  the 
IRS,”  Greenspun  said. 

The  publisher  was  the  object  of  a  1972 
tax  fraud  investigation  that  grew  out  of 
a  $4  million  loan  at  3  percent  interest 
from  Howard  Hughes.  The  government 
said  Greenspun  owed  taxes  on  the  dif¬ 
ference  between  the  3  percent  rate  and 
the  6  percent  prime  rate.  Greenspun  won 
the  case,  but  the  IRS  has  filed  a  notice  of 
appeal.  Later,  Greenspun  and  Hughes 
had  a  falling  out. 

Alleging  that  the  IRS  singles  out  Las 
Vegas  as  a  prime  target  for  probes,  the 
Sun  in  late  1979  published  a  10-part 
series  entitled  “The  Sun  Audits  IRS.” 
This  month  the  newspaper  reprinted  the 
series  in  booklet  form,  which  is  being 
sold  for  $3  a  copy. 

Greenspun  revealed  to  E&P  that  the 
audit  service  costs  him  about  $100,000.00 
a  year,  a  sum  he  writes  off  as  “promo¬ 
tional  expense.” 

Since  the  program  began  last  January, 
the  Sun  has  received  about  300  inquiries 
a  month  from  distressed  taxpayers,  the 
publisher  said. 

“A  waitress  or  casino  dealer  can’t 
fight  the  IRS,  but  I  own  a  newspaper  and 
1  can,”  Greenspun  asserted. 

The  70-year-old  newsman  is  not  shy 
about  publicizing  his  IRS  crusade.  He 
has  rapped  the  revenue  service  on  two 
national  tv  shows  and  has  reaped  a  batch 
of  laudatory  mail  as  a  result. 

After  seeing  him  on  the  Phil  Donahue 
Show,  a  California  woman  sent  him  a 
$50  bill  and  a  letter  which  said  in  part: 
“Dearest  Mr.  Greenspun,  you  are  a 
dream!  What  you  have  done  for  me  is 
impossible.  You  have  sparked  enthusi¬ 
asm,  energy  and  hope  ...  the  enclosure 
won’t  even  cover  your  aspirin  tablets  but 
maybe  it’ll  help  a  little.” 

“Of  course.  I’ll  send  back  the  $50,” 

Wm.  Simon  writes 
Daiias  News  column 

The  Dallas  Morning  News  published 
the  first  of  several  regularly  scheduled 
columns  by  William  E.  Simon,  former 
Secretary  of  the  Treasury,  Sunday,  July 
13,  on  the  editorial  page. 

In  his  column,  titled  “The  Real  Prob¬ 
lem,”  Simon  cited  examples  of  Ameri¬ 
can  foreign  and  domestic  problems  and 
maintained  that  “elected  officials  who 
have  promised  us  everything  and  yet  had 
no  real  programs  except  raiding  the  trea¬ 
sury  strongbox”  are  at  the  root  of  the 
problem  and  that  “we  ourselves  have 
been  responsible.” 

Simon  will  be  a  contributing  editor  to 
the  Dallas  News. 


said  Greenspun,  who  acknowledged  that 
he  is  a  millionaire.  “But  this  shows  that 
people  really  feel  deeply  about  the  IRS.” 

The  publisher  said  the  Internal  Rev¬ 
enue  Service  is  not  the  Sun’s  only  in¬ 
terest  in  terms  of  investigative  reporting. 

“I  step  on  a  lot  of  toes  right  in  this 
town,  he  declared.  “If  it’s  a  good  story 
it’s  going  to  go.  We’re  working  on  some¬ 
thing  right  now  that  will  be  a  dandy.” 

Splittorf  elected 
NASA  president 

The  Newspaper  Advertising  Sales  As¬ 
sociation  has  elected  Richard  Splittorf, 
president  and  board  chairman  of 
Sawyer- Ferguson-Walker  Co.,  as  its  new 
president. 

William  O’ Flaherty,  vicepresident/ 
general  advertising  sales  for  Knight- 
Ridder  Newspapers,  was  elected  NASA 
executive  vicepresident. 

Elected  vicepresident  was  William 
Shannon,  president  of  Gannett 
Newspaper  Advertising  Sales.  Gerry 
McCarthy,  eastern  region  advertising 
manager  for  the  Chicago  Sun  Times,  was 
elected  treasurer  and  Richard  Stockton, 
national  advertising  manager  for  the  New 
York  Times,  was  elected  to  the  secre¬ 
tary’s  post. 

Additionally,  Richard  Matula,  vice- 
president  and  director  of  sales  for 
Newhouse  Newspapers,  and  Joseph 
Buell,  president  of  Million  Market 
Newspapers,  were  elected  to  two-year 
terms  on  the  NASA  board  of  directors. 
Ray  Cyrgalis,  adman  from  the  Chicago 
Tribune,  was  elected  to  a  one  year  board 
term  as  was  States  Tompkins,  senior  vice- 
president  and  Pacific  Coast  manager  for 
Cresmer,  Woodward,  O’Mara  & 
Ormsbee. 

Phoenix  dailies 
to  construct 
satellite  plant 

The  Arizona  Republic  and  Phoenix 
Gazette  will  construct  a  $16.5  million 
satellite  printing  plant  that  will  employ 
135  persons. 

The  facility  will  be  located  on  a  20  acre 
site  in  Mesa,  Arizona,  12  miles  from  the 
main  Phoenix  plant.  It  is  expected  to  be 
fully  operational  by  late  1982. 

News  and  advertising  operations  will 
continue  at  the  main  building  and  the 
Mesa  zone  office. 

A  ten  (10)  unit  Metroliner  Goss  offset 
press,  in  addition  to  printing  newspapers 
for  East  Valley,  will  also  publish  pre-date 
sections  of  the  Republic/the  Gazette. 

Page  composition  will  be  microwaved 
to  the  satellite  plant  where  laser  ma¬ 
chines  will  make  the  plates. 

The  63,500  square  foot  building  is  eas¬ 
ily  accessible  to  rail  lines  and  freeways 
and  will  include  storage  area  for  5,000 
rolls  of  newsprint. 


16 


EDITOR  &  PUBLISHER  for  July  19,  1980 


El  Heraldo  de  Mexico  started  in  1%S 
with  a  6-unit  Goss  Urbanite  press. 
Today,  14  years  later,  their  72-unit 
installation  (which  includes  S 
three-color  units  and  8  folders)  is  the 
largest  in  Mexico  City.  And  the 
largest  Urbanite  inst^ation  in  the 
world  with  almost  2%  of  the  world’s 
4,(XX)  installed  Urbanite  units. 

The  reason  for  this  unswerving 
Urbanite  loyalty  is  easy  to  explain, 
according  to  the  newspaper’s 
subdirector,  Oscar  Alarcon  V.  “Our 
prepurchase  research,”  he  said, 
“showed  that  this  sin^e- width, 
semicyUndrical  press  was  unmatched 
in  speed  and  printing  quality,  and  that 


it  was  superior  in  equipment  versa¬ 
tility,  price  and  quality.  Over  the 
years,  we  found  all  these  advantages 
to  be  forthcoming.  The  most 
important  Urbamte  features,  to  us, 
are  its  ease  of  operation,  its  liigh 
40,(X)0  pph  average  speed,  and  its 
color  flexibility. 

“In  our  highly  competitive 
mailcet,”  continued  Alarcon,  “color 
is  of  paiticular  importance.  Even  with 
the  laige  amount  we’re  using,  though, 
we’ve  been  able  to  keep  our 
pressroom  waste  down  to  2%. 

“All  in  all,  if  we  were  confronted 
with  the  same  decision  today,  we’d 
again  choose  the  Urbanite.  We’re 


counting  on  it  to  help  double  our 
circulation  in  the  years  to  come.” 

For  more  information,  contact 
Goss  Newspaper  Printing  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100  S. 
Central  Ave.,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 


Rockwell 

International 

.»whm  science  9«ts  down  to  business 


Newspeople  in  the  news 


The  Miami  News  has  announced  ap¬ 
pointment  of  a  two-editor  team  to  direct 
expanded  business  coverage  and  a  new 
Saturday  business  section. 

Richard  Westlund  is  the  new  execu¬ 
tive  business  editor.  With  the  newspaper 
for  six  months,  he  previously  was  city 
editor  of  the  Daytona  Beach  Morning 
Journal. 

Merwin  Sigale  was  named  business 
editor,  joining  the  News  from  managing 
editor  of  WPBT-Tv.  At  one  time,  Sigale 
was  Latin  American  correspondent  for 

the  News  and  with  UPl  in  Caracas. 

*  *  ♦ 

Greg  Dalton  joined  the  Dubuque 
(Iowa)  Telegraph  Herald  retail  advertis¬ 
ing  department  as  an  advertising  rep¬ 
resentative.  Earlier  he  was  in  advertising 
with  the  Columbus  (Ind.)  Republic. 

*  *  * 

Mike  Duffy  is  the  new  television  critic 
for  the  Detroit  Free  Press ,  moving  from 
general  assignment  feature  writer.  Be¬ 
fore  joining  the  Free  Press  four  years 
ago,  he  was  with  the  Port  Huron  (Mich.) 
Times  Herald. 

*  *  * 

Walter  D.  Roach  was  named  director  of 
marketing  for  the  Pawtucket  (R.l.)  Eve¬ 
ning  Times.  Roach  was  general  manager 
for  the  Consumer  Market  Services  of 
Warner  Communications,  Canton, 
Mass.,  and  earlier  was  with  The  Trib, 
New  York  City,  the  Boston  Herald 
Traveler  and  Hartford  Times. 

*  *  * 

Lee  Rozen,  with  the  Vancouver 
(Wash.)  Columbian  9  years,  was  named 
chief  copy  editor,  a  new  position. 

*  *  * 

The  late  Ray  Rocene,  who  worked  for 
the  Missoulian  and  its  evening  edition. 
The  Sentinel,  in  Missoula,  Montana,  55 
years,  has  been  elected  to  the  Montana 
Newspaper  Hall  of  Fame.  Rocene  died  in 
1969.  His  named  was  added  to  the  Hall  of 
Fame  by  the  Montana  Press  Association. 
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Powell  Gillette 


TO  OVERSEAS  BUREAUS— Charles 
Powell,  New  York  bureau  staff  writer  of 
the  Los  Angeles  Times,  will  become  the 
newspaper’s  Nairobi  bureau  chief  in 
August  and  science  writer  Robert  Gillette 
moves  to  chief  of  the  Moscow  bureau. 
Powers  replaces  David  Lamb,  who  is  tak¬ 
ing  leave  to  accept  a  Nieman  Fellowship  at 
Harvard  University.  Gillette  replaces  Dan 
Fisher,  who  returns  to  I^s  Angeles  as  as¬ 
sistant  Financial  editor  after  three  years  in 
Russia. 


Mary  C.  Cregan  has  been  named  per¬ 
sonnel  manager  for  United  Press  Interna¬ 
tional,  replacing  Marjorie  Sbano,  who 
was  reassigned.  Cregan  joined  UPI  in 
1979.  She  is  a  cum  laude  graduate  of 
Lehman  College,  where  she  was  chair¬ 
woman  of  “Program  for  Alternative 
Careers  in  Education.” 

*  *  5k 

Jack  Colby  has  retired  as  editor  of  the 
Littleton  (N.H.)  Courier  after  a  40- year 
affiliation. 

*  5k  5k 

Ted  Tompkins,  a  copy  editor  with  the 
New  Haven  (Conn.)  Register's  sports 
department  has  been  promoted  to  assis¬ 
tant  sports  editor.  Tompkins  was  previ¬ 
ously  with  the  Fairfield  County  Morning 
News,  Norwalk,  Conn.,  and  the 
Bridgeport  Post-Telegram  Newspapers. 


For  samples  and 
rates  on  ZIGGY 
contact: 

Universal  Press 
Syndicate 

4400  Johnson  Drive 
Fairway,  Kansas  66205 
(913)  362-1523 


Reuters  has  appointed  James  L.  Out- 
man  as  manager,  media  services  for 
North  America.  He  succeeds  Michael  L. 
Blair,  who  returns  to  Reuters’  London 
office  to  take  up  the  newly  created  post 
of  editorial  products  manager.  Outman 
has  been  assistant  manager,  media  ser¬ 
vices  since.  1978. 

*  5k  sk 

William  McDonald  was  appointed  as¬ 
sistant  to  the  publisher  of  the  New  York 
Daily  News,  Robert  M.  Hunt.  McDonald 
most  recently  served  as  executive  vice- 
president  and  general  manager  of  Gaynor 
News  Company,  a  subsidiary  of  the 
News. 

Rolf  Arend  succeeds  McDonald  as 
general  manager  and  also  was  elected  a 
vice  president  of  the  company.  Until  the 
new  assignment,  Arend  was  planning 
projects  manager  of  the  News. 

*  *  * 

Edwin  M.  Freakley,  former  assistant 
managing  editor  of  the  Roanoke  (Va.) 
Times  World  News,  is  the  newly 
named  executive  editor  of  the  Lynchburg 
(Va.)  News  and  The  Daily  Advance. 
William  C.  Cline,  city  editor  of  the  Ad¬ 
vance,  becomes  managing  editor. 

Also,  Lawson  H.  Marshall,  city  editor 
of  the  News,  was  named  metro  editor, 
and  Robert  C.  Wimer,  associate  editor  of 
the  News  becomes  city  editor  for  both 
papers. 

5k  5k  ♦ 

C.  F.  McClughan,  former  publisher  of 
the  Southern  Standard  Arkadelphia, 
Ark.,  has  been  named  advertising  direc¬ 
tor  and  Robert  L.  Childress,  former  cir¬ 
culation  manager  for  the  Charlottesville 
(Va.)  Daily  Progress,  circulation  direc¬ 
tor. 

5k  5k  sk 

G.  H.  Koenig,  former  editor  of  the 
Waukesha  (Wise.)  Freeman,  and  more 
recently  editor  of  the  editorial  page,  re¬ 
tired  last  month  after  53  years  with  the 
newspaper  and  55  years  in  the  newspaper 
business.  In  June,  Koenig  received  the 
Wisconsin  Newspaper  Association’s  Dis¬ 
tinguished  Service  Award. 

*  5k  5k 

Ryan  T.  McKibben  was  appointed  ad¬ 
vertising  director  of  the  Oshkosh  (Wis.) 
Northwestern.  He  previously  was  as¬ 
sociated  with  the  Green  Bay  (Wis.)  Press 
Gazette  and  the  Racine  (Wis.)  Journal 
Times. 

5k  5k  5k 

1.  J.  Vidacovich,  UPI  regional  execu¬ 
tive  for  north  and  west  Texas  since  1972, 
was  appointed  general  executive  for  the 
southwestern  zone.  Margaret  Ann  Boat- 
right,  southwest  marketing  adminis¬ 
trator,  succeeds  Vidacovich  as  regional 
executive. 

5k  5k  sk 

Richard  J.  Levine,  chief  economics 
writer  and  a  columnist  for  The  Wall 
Street  Journal  based  in  Washington, 
D.C.,  was  named  editorial  director  of 
data  base  publishing  for  Dow  Jones  & 
Co.,  a  new  position.  He  will  be  based  in 
South  Brunswick,  N.J. 
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Veteran  sports  columnist  to  be  honored 


Fred  Russell,  vicepresident  of  the 
Nashville  Banner  and  its  sports  director 
and  columnist  for  51  years,  is  the  Na¬ 
tional  Football  Foundation  and  Hall  of 
Fame’s  Distinguished  American  Award 
recipient  for  1980. 

Foundation  chairman  Vincent  dePaul 
said  Russell  was  the  unanimous  choice  of 
the  Awards  Committee. 

Russell  will  be  honored  at  the  founda¬ 
tion’s  23rd  annual  awards  dinner  at  the 
Waldorf  Astoria  in  New  York  December 
9. 

The  first  recipient  of  the  Grantland 
Rice  Memorial  Award  in  1955,  Russell 
then  was  described  as  “the  sports  writer 
in  the  U.S.  whose  writing  nearly  ap¬ 
proaches  the  Rice  tradition.”  Russell 
served  as  president  of  the  Football  Writ¬ 
ers  Association  of  America  in  1965-66. 
For  more  than  30  years  he  has  been 
Southern  chairman  of  the  Heisman 
Trophy  selection  committee.  Russell  is 
the  author  of  five  books,  including 
“Bury  Me  In  An  Old  Press  Box  (The 
Good  Life  and  Times  of  a  Sportswrit- 


Fred  Russell 


er).”  A  practicing  attorney  before  pur¬ 
suing  sports  writing,  he  joined  the  Ban¬ 
ner  staff  in  1929. 


Three  new  appointments  announced  at 
the  Connecticut  Newspapers,  Inc.,  pub¬ 
lishers  of  the  Stamford  Advocate  and 
Greenwich  Time,  include: 

Al  Arvonio,  promoted  to  retail  adver¬ 
tising  manager  from  retail  sales  manager 
at  the  Advocate. 

Bill  Vanderheyden,  appointed  retail 
sales  manager  of  CNI ,  headquartered  in 
Greenwich. 

David  P.  McMahon,  rejoined  CNI  as 
manager  of  classified  display  advertising. 
Earlier  he  was  classified  manager  of  the 
Advocate. 

*  *  * 

Veteran  Vermont  Statehouse  reporter 
Nick  MARROwill  return  to  journalism  in 
July,  joining  the  Vermont  ^ess  Bureau, 
which  serves  the  Rutland  Herald  and 
Barre-MontpeUer  Times  Argus.  The  past 
two  years,  Marro  was  with  the  anti-trust 
division  of  the  state  attorney  general’s 
office  in  Montpelier. 

CuRis  Chinlund,  former  chief  of  the 
press  bureau,  resigned  recently  to  join 
United  Press  International  at 
Montpelier. 

*  9|e  * 

Michelle  Shain,  retail  advertising  ac¬ 
count  executive  with  the  Greenville 
(S.C.)  News,  was  promoted  to  ad  coor¬ 
dinator  of  the  weekly  MORE  tab  of  the 
newspaper. 

Noel  Masson,  formerly  advertising 
department  office  assistant,  was  named 
area  editions  representative  for  the  retail 
ad  department.  Gene  King  succeeded 
Warren  Hart  as  cooperative  advertising 
coordinator  and  Paula  Barrett  joined 
the  News-Piedmont  retail  ad  department 
as  an  account  executive. 
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Ronald  M.  Ross,  former  foreign  corre¬ 
spondent  and  editorial  writer  for  the 
Minneapolis  Tribune,  will  become  as¬ 
sociate  professor  and  chairman  of  the 
department  of  journalism  at  Macalester 
College,  St.  Paul,  Minnesota.  Ross  re¬ 
cently  won  an  Overseas  Press  Club  cita¬ 
tion  for  a  1979  series,  “Around  the  Rim 
of  China.” 

*  ♦  ♦ 

Changes  in  the  advertising  department 
of  the  12  Observer  &  Eccentric  Newspa¬ 
pers,  Livonia,  Michigan,  include:  Garry 
Heath,  named  Wayne  County  advertis¬ 
ing  manager;  Rick  Ficorelli  will  succeed 
Heath  as  classified  manager;  Jack  Pad- 
ley,  promoted  to  a  management  position 
on  the  classified  staff. 

♦  *  ♦ 

Brian  C.  Thayer,  publisher  of  the 
Biddleford  (Me.)  Journal  Tribune,  was 
appointed  to  the  new  position  of  assistant 
general  manager  of  Jackson  Newspa¬ 
pers,  publisher  of  the  New  Haven 
(Conn.)  Register  and  Journal-Courier. 
Thayer  is  a  past  president  of  the  Maine 
Press  Association. 

«  3((  % 

Howard  J.  EicHLERwas  appointed  pro¬ 
duction  manager  of  the  Passaic  (N.J.) 
Herald-News.  Prior  to  joining  the  news¬ 
paper,  Eichler  was  with  the  Morristown 
(N.J.)  Daily  Record  as  vicepresident- 

production  and  more  recently  with 

ANPA  as  a  production  engineer. 

*  *  * 

James  M.  Brown,  purchasing  agent, 
Oregonian  Publishing  Co.,  Portland,  re¬ 
ceived  the  Thomas  A.  Corcoran  award  at 
the  annua!  Newspaper  Purchasing  Man¬ 
agement  Association  conference  in  Port¬ 
land. 


John  C.A.  Watkins,  chairman/chief 
executive  officer  of  the  Providence  (R.I.) 
Journal-Bulletin  Newspapers,  and  Wii. 
LIAM  J.  Clew,  retired  managing  editor, 
Hartford  Courant,  will  receive  ihe  Yan¬ 
kee  Quill  award  of  the  New  England 
chapter  of  Sigma  Delta  Chi  in  cere¬ 
monies  at  Northeastern  University,  Bos¬ 
ton,  October  23.  Each  will  be  inducted  as 
a  permanent  fellow  of  the  Academy  of 
New  England  Journalists  and,  in  addi¬ 
tion,  their  names  will  be  enshrined  at  the 
ANEJ’s  quarters  on  the  Colby  College 
campus  in  Waterville,  Maine. 

*  *  Hf 

Joe  B.  McAdams,  executive  vice  presi¬ 
dent  and  general  manager  of  the  Chicago 
Sun-Times,  has  been  named  corporate 
vice  president-publications.  McAdams 
joined  the  paper  in  1973  and  has  served 
as  composing  room  superintendent,  as¬ 
sistant  production  manager  and  vice 
president-production. 

*  ♦  * 

Nick  Ruggieri,  art  director  of  the 
Harrisburg  (Pa.)  Patriot-News,  has  re¬ 
tired  after  40  years  with  the  publications. 
During  the  Bicentennial,  Ruggieri  put 
together  a  “Spirit  of  ’76”  exhibition,  100 
paintings  with  scenes  from  each  of  the 
state’s  67  counties.  The  exhibition 
toured  the  state  under  sponsorship  of 
the  newspapers. 

♦  ♦  * 

William  J.  Powell,  former  circulation 
director  of  the  Dallas  Times  Herald, 
succeeded  Jack  Betson  as  circulation  di¬ 
rector  of  the  Philadelphia  Bulletin.  Bet- 
sin  retired  July  1. 

♦  *  * 

Ralph  L.  Harrington,  Jr.,  was  named 
marketing  research  manager  of  the 
Houston  Chronicle,  from  acting  research 
manager.  He  joined  the  newspaper  in 
1975  as  research  analyst. 

♦  *  * 

Virginia  Parke  was  named  sales  man¬ 
ager,  major  accounts,  of  the  Los  Angeles 
Herald  E.xaminer.  Previously  she  was 
advertising  supervisor  of  the  Orange 
County  Daily  Pilot,  Costa  Mesa,  Califor¬ 
nia. 

*  *  * 

Bill  Taylor,  formerly  city  editor  of 
the  Philadelphia  Journal,  was  named  as¬ 
sistant  managing  editor  for  special  proj¬ 
ects.  Taylor  has  been  with  the  newspa¬ 
per  since  it  began  publication  in  De¬ 
cember.  1977. 
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Felker,  N.Y.  Post  staffers 
to  join  new  N.Y.  News  edition 


Former  New  York  Magazine  editor 
Clay  Felker  will  join  the  New  York  News 
as  editor  of  Manhattan,  one  of  the  pa¬ 
per’s  new  weekly  magazine  style  edi¬ 
tions  that  will  be  sold  on  afternoon  news¬ 
stands. 

A  source  at  the  News  told  Editor  & 
Publisher  this  week  that  Felker  heads  a 
line-up  of  top  notch  magazine  editors  re¬ 
cruited  by  the  News  to  publish  five- 
themed  afternoon  editions.  The  other 
editions  deal  with  food,  fashion,  sports 
and  business.  The  editions  will  also  fea¬ 
ture  six  pages  of  closing  stock  market 
prices,  which  will  be  replaced  with  hard 
news  after  the  closing  prices  have  ini¬ 
tially  been  published. 

About  80  people  are  being  hired  by  the 
News  to  work  on  editorial,  E&P  was 
told. 

“Many  of  these  writers  are  from 
magazines  and  few  have  been  hired  away 
from  the  New  York  Post,"  the  source 
said. 

N.Y.  Post  staffers  joining  the  News, 
E&P  learned,  are  Bruce  Russell,  features 
editor;  Pat  Sullivan,  who  held  a  variety 
of  posts  including  city  editor  and  acting 
photo  editor;  and  Richard  Lee,  a  photog¬ 
rapher. 

Reached  while  still  at  the  Post,  Russell 
remarked  it  “has  been  left  unclear”  what 
his  job  at  the  News  will  be,  but  added 
that  he  and  News’  editor  Michael  O’Neill 
“understand  each  other.” 

Russell,  who  has  worked  for  the  News 
before,  stated  only  that,  “1  will  have  a 
role  to  play”  in  the  newspaper’s  forth¬ 
coming  editorial  expansion. 

Frank  Lalli,  assistant  managing  editor 
of  the  Los  Angeles  Herald  Examiner, 
will  also  be  joining  the  News  as  financial 
editor  of  the  afternoon  business  edition. 

When  asked  to  confirm  Felker’s  ap¬ 
pointment  as  editor  of  Manhattan,  Henry 
K.  “Buzz”  Wurzer,  vicepresident  for 
sales  at  the  News,  stated:  “Clay  Felker 
is  in  the  process  of  talking  to  Mike 
O’Neill.  His  role  has  not  been  finalized 
yet.” 

Felker  is  currently  working  as  an 
editorial  consultant  for  the  Los  Angeles 
Herald-Examiner  and  as  a  producer  for 
20th  Century  Fox.  His  office  at  Fox  de¬ 
clined  comment  on  whether  Felker  will 
join  the  News  because  he  is  still  under 
contract  with  the  film  studio.  Felker 
himself  could  not  be  reached. 

“The  afternoon  edition  will  not  be  a 
totally  separate  paper,”  Wurzer  con¬ 
tinued.  “We’re  extending  our  publishing 
cycle.  Certain  things  in  the  afternoon 
paper  will  be  unique  to  that  cycle.” 

Wurzer  did  not  elaborate  further,  say¬ 
ing  editor  O’Neill  was  still  engaged  in 
developing  the  editorial  content  of  the 
News’  “product  innovations.” 


He  added  many  of  the  dates  for  intro¬ 
ducing  the  new  editions  and  supplements 
“have  not  been  nailed  down.” 

Manhattan  will  probably  start  up  in 
October  as  a  supplement  to  the  regular 
morning  Daily  News.  The  edition  will  go 
afternoon  along  with  the  other  combina¬ 
tion  magazine-newspaper  editions  about 
the  first  of  1981.  They  will  also  continue 
to  be  part  of  the  News’s  morning  papers. 

It  was  Felker,  who  launched  New  York 
as  a  Sunday  supplement  in  the  New  York 
Herald  Tribune  and  kept  it  going  after 
the  Tribune  folded.  Rupert  Murdoch, 
publisher  of  the  N.Y.  Post,  bought  the 
magazine  and  forced  Felker  out.  About 
two  years  ago,  Felker  acquired  a  shopper 
publication  in  Fairfield,  California,  but 
that  has  been  his  only  publishing  tie  since 
leaving  the  magazine. 

The  move  by  the  News  has  touched  off 
a  flurry  of  publishing  activity  in  the  city. 
The  Post  announced  the  start  of  a  morn¬ 
ing  edition  on  July  21  and  a  stock  market 
final  in  late  August. 

The  big  question  which  remains  is 
what  will  the  New  York  Times  do  to 
offset  the  Daily  News  in  the  afternoon. 

News’  management,  according  to  an 
E&P  source,  is  said  to  be  more  con¬ 
cerned  over  what  the  Times  plans  to  do, 
than  with  the  Post’s  plans. 

Ammerman  named 
Phila.  Bulletin 
executive  editor 

Craig  Ammerman,  who  left  a  10  year 
career  at  the  Associated  Press  to  taste 
the  battle  of  newspaper  competition  as 
managing  editor  of  the  New  York  Post 
some  18  months  ago,  has  been  named  the 
new  executive  editor  of  the  Philadelphia 
Bulletin. 

Ammerman  will  replace  B.  Dale 
Davis,  who  has  been  named  vicepresi¬ 
dent/communications  for  the  Bulletin.  In 
his  new  post,  Davis  will  be  in  charge  of 
the  promotion,  research,  public  relations 
and  community  relations  departments  of 
the  newspaper. 

Ammerman  will  take  over  full  control 
of  his  staff  at  the  Bulletin  on  August  4.  In 
a  meeting  with  staff  members  last  week 
he  said,  “I  don’t  come  in  here  as  a  Killer 
Bee  or  some  of  the  other  images  you 
might  have  of  those  who  work  for  Rupert 
Murdoch.” 

Ammerman  added,  “Your  publishers 
and  your  owners  have  no  intention  of 
aping  a  good  New  York  tabloid  called  the 
Post,  nor  do  1.” 

Ammerman,  32,  referred  to  Murdoch 
as  “a  friend”  and  refused  to  criticize  the 
Post  publisher’s  philosophy  of  news 
coverage. 

In  Philadelphia,  Ammerman  will  be 


Settlement  averts 
strike  at  UPl 

Minutes  before  a  strike  deadline  of  4 
P.M.  on  July  15,  United  Press  Interna¬ 
tional  and  the  Wire  Service  Guild 
reached  agreement  on  a  new  contract  af¬ 
fecting  approximately  900  employees. 

Under  the  agreement  senior  editorial 
personnel  will  receive  an  immediate  in¬ 
crease  of  $27.16,  retroactive  to  April  15 
when  the  old  contract  expired.  The  in¬ 
crease  raises  current  top  scale  salaries  to 
$460  per  week. 

The  new  contract  will  raise  UPI’s  top 
scale  salaries  by  $80.01  over  a  three  year 
period  to  $512.85.  The  Guild  had  called 
for  approximately  the  same  wage  in¬ 
crease  over  a  two  year  period. 

Other  features  of  the  agreement  are: 

•  A  dental  plan  financed  in  its  entirety 
by  UPl  under  current  rates, 

•  An  additional  paid  holiday,  the  date 
at  the  choosing  of  each  employee,  bring¬ 
ing  to  1 1  the  number  of  holidays  under 
contract, 

•  An  increase  in  starting  salaries  to 
$254.30  from  $238. 

Richard  Olive,  administrator  for  the 
Wire  Service  Guild,  said  the  union’s 
negotiating  team  would  recommend  ac¬ 
ceptance  of  the  contract.  The  agreement 
covers  clerical  and  some  technical 
employees  as  well  as  reporters,  editors, 
and  photographers. 

“UPl  met  its  goal  of  keeping  its  per¬ 
sonnel  cost  increases  within  7%  per 
year,”  stated  Robert  Page,  vicepresident 
and  general  manager.  “The  new  agree¬ 
ment  represents  a  fair  settlement  for  both 
sides,  and  it  is  good  for  UPl  in  terms  of 
our  financial  position.” 

The  new  wage  and  benefits  package 
will  cost  UPl  about  $7  million  of  the  next 
three  years.  The  wire  service  is  expected 
to  lose  about  $6  million  this  year  on  rev- 

enues  of  about  $83  million. _ 

thrust  into  another  highly  competitive 
market  that  has  three  other  daily  news¬ 
papers  and  a  host  of  suburban  newspa¬ 
pers  that  ring  the  city. 

Ammerman  joined  AP  in  1969  and  rose 
to  become  head  of  the  wire  service’s 
New  York  bureau. 

His  appointment  was  announced  by 
N.S.  “Buddy”  Hayden,  publisher  of  the 
Bulletin.  Hayden  was  recently  brought 
to  the  Bulletin  from  Gannett  Co.  by  Karl 
Eller,  chairman  of  Charter  Media,  which 
purchased  the  Philadelphia  paper  in 
April  from  McLean  family. 

Davis,  58,  joined  the  Bulletin  in  1963 
as  Sunday  editor.  He  was  promoted  to 
assistant  managing  editor  in  1965.  was 
named  managing  editor  in  1973  and 
executive  editor  in  1975. 

The  Bulletin  also  announced  that  Herb 
Shugar,  director  of  public  relations  and 
community  relations,  will  retire  at  the 
end  of  this  year.  He  joined  the  Bulletin  in 
1954. 
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Melius  strike  resolved 

By  Pearl  Ahnen 

The  final  chapter  of  the  22-month 
strike  by  members  of  the  Newspaper 
Guild  of  Detroit,  Local  22,  against  the 
Panax-owned  group  of  weeklies,  the 
Melius  Newspapers,  finally  came  to  an 
end  on  July  11,  when  a  $120,000  out-of- 
court  settlement  was  reached. 

The  figure  was  determined  by  the  Na¬ 
tional  Labor  Relations  Board  following  a 
long  session  held  July  11  with  represen¬ 
tatives  of  the  NLRB,  the  Guild  and 
Panax  in  the  NLRB  conference  room, 
Detroit. 

According  to  Willard  Hatch,  Interna¬ 
tional  representative  of  the  Guild,  the 
settlement  represents  a  substantially 
higher  payment  to  the  strikers  than  if  the 
case  had  gone  to  an  NLRB  hearing 
scheduled  for  July  14. 

Approximately  40  employes  struck 
Melius  on  September  25,  1978  when  a 
stalemate  was  reached  in  bargaining  for 
an  initial  Guild  Contract. 

According  to  the  terms  of  the  out-of- 
court  settlement,  the  pool  of  money 
($120,000)  will  be  divided  as  follows: 

1.  100  percent  back  pay  to  all  who 
were  part  of  the  Guild  until  the  offer  tq  re¬ 
turn  to  work  on  January  28,  1980.  (With 
the  exception  of  one  employee  who  of¬ 
fered  to  return  to  work  in  November, 
1979).  The  January  date  was  determined 
as  a  starting  point  because  that  is  when 
the  Guild  made  a  legal  move  on  the  strik¬ 
ers’  behalf  to  offer  to  go  back  to  work.  If 


after  22  months 

strikers  have  been  employed  in  other 
jobs,  their  back  pay  will  be  minus  what 
they  have  earned  up  to  the  settlement 
date. 

2.  Immediate  reinstatement  at  the 
Melius  Newspapers,  in  the  same  or  com¬ 
parable  classification. 

3.  All  monies  remaining  (approxi¬ 
mately  $26,000)  will  be  divided  equally 
among  those  who  do  not  seek  reinstate¬ 
ment.  It  will  serve  as  a  severance  pay. 

4.  The  employer  (Melius)  must  post 
notice  for  60  days  in  the  building  and 
must  mail  copies  to  employees  stating 
that  the  employer  agrees  not  to  interfere 
with  employees’  rights  in  collective  bar¬ 
gaining  and  organizing. 

Also  the  union  (Guild)  and  employer 
(Melius)  agreed  the  Guild  does  not  repre¬ 
sent  the  majority  of  employees  currently 
at  the  Melius  newspapers. 

In  addition  two  strikers — Cheryl 
Hawkins  and  Rod  Couchman — who 
were  discharged  in  October,  1978,  have 
been  awarded  back  pay  for  a  period  of 
Oct.  1978  to  May  1979  and  can  be 
reinstated. 

Negotiating  the  settlement,  in  addition 
to  Hatch,  were  Nancy  Schiffer,  Guild 
attorney,  Richard  Seryak,  attorney  for 
the  Melius  newspapers,  a  subsidary  of 
Panax,  and  Amy  Bachelder,  attorney  for 
NLRB. 

Hatch  said  the  Guild  will  send  out  de¬ 
tailed  letters  explaining  the  settlement  to 
every  striker.  Melius  also  will  send  out 


letters  offering  reinstatement  to  those 
who  went  out  on  strike  and  haven’t  re¬ 
ceived  previous  job  offers. 

Approximately  40  workers  began  strik¬ 
ing  September  25,  1978.  seeking  an  end 
to  inequities  in  employee  treatment  and  a 
boost  in  the  wage  scale  at  Melius.  Also 
sought  were  grievance  procedures,  a  bet¬ 
ter  bargaining  position  and  a  fair  pension 
program. 

The  employees  at  the  Melius  newspa¬ 
pers  voted  the  union  in  as  a  collective 
bargaining  agent  in  November,  1977, 
during  an  election  sanctioned  by  the 
NLRB.  The  Guild  leaders  called  for  a 
strike  vote  when  the  bargaining  sessions 
dragged  on,  with  no  progress,  through 
the  summer  of  1978  (E&P,  Nov.  10  and 
Dec.  15,  1979). 

Schurz  to  head 
Hoosier  Press  group 

Franklin  D.  Schurz,  Jr.,  editor  and 
publisher  of  the  South  Bend  Tribune, 
was  elected  president  of  the  Hoosier 
State  Press  Association  at  a  meeting  of 
its  board  of  directors  Friday,  July  11. 

Schurz  succeeds  Gene  McCann,  Re¬ 
gister  Publications,  Lawrenceburg,  In¬ 
diana. 

Other  officers  elected  were:  Dennis  L. 
Huber,  publisher,  Corydon  Democrat, 
vice-president;  Max  Heath,  executive 
editor.  Landmark  Community  Newspa¬ 
pers,  Inc.,  secretary;  and  Eugene  S.  Pul¬ 
liam,  publisher,  Indianapolis  Star  and 
Indianapolis  News,  treasurer. 


Carriers  eligible 
for  merit  raises 

St.  Petersburg  (Fla.)  Times  and  Eve¬ 
ning  Independent  carriers-staffers  became 
eligible  to  increase  their  income  through 
earned  merit  raises  on  July  5. 

The  Times  and  Independent,  in  1975, 
placed  carrier-staffers  under  profit  shar¬ 
ing  and  in  1976,  made  the  eligible  for 
pensions.  In  1979  the  Times  and  Inde¬ 
pendent  paid  its  carriers  gas  mileage. 

T-I  carrier-staffers  previously  had  re¬ 
ceived  pay  increases  only  when  prices  of 
the  newspapers  went  up. 

“We  believe  these  are  the  first  news¬ 
papers  in  the  United  States  to  give  car¬ 
riers  merit  increases,’’  said  circulation 
director  Dave  Fluker. 


Correction 

In  a  Newspeople  announcement  of 
William  Wundram’s  appointment  to  gen¬ 
eral  advertising  manager  of  the  Detroit 
News,  E&P  June  28  stated  Wundram 
had  been  national  advertising  manager 
of  the  newspaper  for  5  years.  It  should 
have  stated  Wundram  was  national  ad¬ 
vertising  manager  for  the  Detroit  Free 
Press  for  the  past  five  years. 


^  The  Harris  Web  SignaBinder  ^ 
finishes  48-page 
promotional  booklets 
for  $3  to  $4  per  M. 


With  this  unit,  you  can  produce  TV  magazines  and 
saddle-stitched  booklets  from  single  web  signatures  for  little 
more  than  unbound  tabloids  or  glued-on-press  pamphlets. 
Booklets  up  to  48-pages,  from  5  x  3V2”  to  11 V4  x  9”  can 

be  produced  at  speeds 
up  to  7500  with  just 
one  operator. 

^  For  complete  in¬ 
formation,  write  Harris 
Corporation,  Bindery 
Systems  Division,  145 
Keep  Court,  Elyria, 
Ohio  44035. 
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Syndicates 


By  Lenora  Williamson 


International  editions  in  U.S.  syndication 
Newsweek  m*-— — 


Covers  of  the  U.S.  and  international  editions  of  Newsweek  June  2  exemplified 
the  differences  in  content,  now  in  syndication  domestically. 


Stories  and  columns  from  the  interna¬ 
tional  editions  of  Newsweek  are  now  being 
being  syndicated  by  wire  to  newspapers 
in  the  United  States  and  Canada. 

The  different  texts  feature  of  the  syn¬ 
dication  from  Newsweek  International 
Editorial  Service  may  surprise  those  who 
thought  the  only  thing  different  about  the 
international  editions  is  the  advertising. 

Striking  evidence  of  the  difference  oc¬ 
curred  June  2  when  all  four  editions  of 
Newsweek  ran  with  different  covers. 
The  Atlantic,  Pacific  and  Latin  American 
editions  have  had  different  covers  in  the 
past,  but  one  of  those  editions  always 
picked  up  cover  art  from  the  domestic 
edition.  June  2  represented  a  full-house 
first. 

An  average  of  40  percent  of  the  text  of 
the  international  editions  is  different 
from  that  of  the  U.S.  issue.  It  is  those 
stories  and  columns,  not  seen  by  the 
U.S.  readers,  that  are  now  being  sent  by 
wire  to  newspapers  at  the  same  time  they 
go  to  press  overseas. 

Also,  each  international  edition  varies 
from  the  other.The  editors  have  access 
to  complete  flow  of  Newsweek  copy,  but 
have  their  own  staffs  of  correspondents 
in  overseas  locations  and  their  own  over¬ 
seas  signed  columnists. 

Since  syndication  kickoff  of  the  inter¬ 
national  exclusives,  Newsweek  vicepres¬ 
ident  and  director  of  the  International 


For  samples  and  rates 
on  ZIGGY^“  contact: 

Universal  Press  Syndicate 

4400  Johnson  Drive 
Fairway.  Kansas  66205 
(913)  362-1523 


Editorial  Service,  R.  J.  Melvin,  reports 
early  subscribers  include  Baltimore  Sun, 
Los  Angeles  Times,  Miami  Herald,  De¬ 
troit  News,  San  Francisco  Chronicle,  La 
Presse,  Montreal,  and  Edmonton  (Al¬ 
berta)  Journal  in  Canada. 

*  *  ♦ 

Columnist  Joseph  Kraft  joins  Los 
Angeles  Times  Syndicate  effective  July 
26,  switching  from  Field  Newspaper 
Syndicate  which  distributed  his  column 
for  15  years. 

Earlier  Kraft  was  an  editorial  writer 
for  the  Washington  Post,  wrote  for  the 
Sunday  New  York  Times,  and  was  a 
speech  writer  for  John  F.  Kennedy  in  the 
1960  presidential  campaign. 

Kraft's  column  currently  appears  on 
editorial  and  op-ed  pages  of  171  newspa¬ 
pers,  the  Los  Angeles  Times  included. 

*  *  ♦ 

Commodity  News  Services,  Inc., 
Leawood,  Kansas,  has  announced  ap¬ 
pointment  of  Alan  G.  Silverglat  as  vice- 
president  and  chief  financial  officer.  He 
joins  CNS  after  12  years  with  the  Kansas 
City  office  of  Ernst  &  Whinney. 

CNS  is  a  wholly-owned  subsidiary  of 
Knight-Ridder  Newspapers,  Inc., 

In  a  related  action,  CNS  also  an¬ 
nounced  transfer  of  controller  Daniel  L. 
Kirby  to  UNICOM  News,  where  he  will 
be  controller  and  chief  financial  officer. 
London  headquartered,  UCN  is  a  joint 
venture  between  CNS  and  UPl,  provid¬ 
ing  worldwide  coverage  of  economic  and 
commodity-related  news  and  prices  on 
its  wire  services. 

4:  9ic  * 

Allied  Press  International  announced 
signing  of  music  critic  Harold  Fuller  to  a 
3-year  contract  for  newspaper  and 
broadcast  syndication  of  his  column, 
“Spin-Off."  He  will  write  three  columns 
a  week  covering  the  music  industry,  do 
five  5-minute  radio  record  review  shows 
a  week  and  a  half-hour  music  talk  show. 

Previously,  Fuller  wrote  a  column  on 
jazz  for  The  News  World  Syndicate.  His 
journalistic  background  includes  the 
Pekin  (Ill.)  Daily  Times,  The  Sporting 
News  and  Suburban  Newspapers,  St. 
Louis.  In  1971  he  joined  the  Norfolk 
(Va.)  Virginian-Pilot  as  an  editor  and 


music  columnist  and  in  1973  moved  to 
New  York  to  pursue  a  freelance  writing 
career. 

♦  *  ♦ 

Dr.  Lendon  H.  Smith,  known  as  “The 
Children’s  Doctor,”  begins  writing  a 
newspaper  column  this  month  to  answer 
reader  questions  about  child  care. 

The  column  will  be  distributed  by  Ex¬ 
mark  News  Service,  a  relatively  new 
syndicate  established  last  January  by 
Executive  Marketing  Company  of  State 
College,  Pennsylvania.  Executive  Mar¬ 
keting  publishes  magazines,  newsletters, 
and  house  organs  for  various  firms 
throughout  the  United  States  and 
Canada. 

Dr.  Smith  is  a  former  clinical  professor 
of  pediatrics  at  the  University  of  Oregon 
Medical  School  and  has  been  in  practice 
since  1951.  His  television  credits  include 
The  Tonight  Show,  other  talk  shows,  and 
“The  Children’s  Doctor,”  “My  Mom’s 
Having  a  Baby,”  and  his  current  syndi¬ 
cated  health-tips  show,  “House  Call.” 


Dr.  Smith 


The  doctor’s  books  include  “The 
Children’s  Doctor,”  “The  Encyclopedia 
of  Baby  and  Child  Care,”  “Improving 
Your  Child’s  Behavior  Chemistry”  and 
“Feed  Your  Kids  Right.” 

Initially,  the  column  titled  “The  Chil¬ 
dren’s  Doctor  Answers  Your  Questions” 
will  appear  once  a  week.  After  complet¬ 
ing  another  book.  Dr.  Smith  may  write 
the  column  more  frequently,  according 
to  Bob  Thomas,  managing  editor  of  Ex¬ 
mark  News  Service. 

Exmark  also  offers  a  package  of 
weekly  features,  including  an  editorial 
cartoon  and  a  strip  by  Tom  Gibb,  edito¬ 
rial  cartoonist  for  the  Altoona  Mirror;  a 
crossword  puzzle  by  Mike  Shenk,  and 
joke,  fact,  and  recipe  columns  staff  writ¬ 
ten. 

Exmark  News  Service  is  located  at  307 
McBath  Street,  State  College,  Pa., 
16801. 
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Judge  raps  Neuharth 
for  post  trial  remarks 

United  States  District  Judge  Santiago 
Campos,  who  ruled  Gannett  Company 
must  return  the  Santa  Fe  New  Mexican 
to  its  former  owner,  Robert  McKinney, 
criticized  statements  made  by  Allen  H. 
Neuharth,  chairman  and  president  of 
Gannett,  regarding  his  decision. 

Judge  Campos  wrote  the  letter  to  at¬ 
torneys  to  explain  he  was  not  allowing 
Gannett  to  seek  an  interim  appeal  of  his 
recision  ruling  so  as  not  to  prejudice 
the  jurors  who  will  hear  phase  two  of  the 
trial  beginnning  August  4.  (E&P,  July  12). 
The  judge  decided  for  recision  after  the 

Proposes  hiring  of 
lawyers  to  fend  off 
media  criticism 

A  “truth  squad”  of  lawyers  to  defend 
judges  against  unjust  media  criticism  was 
recently  proposed  by  Chief  Judge  Robert 
Murphy  of  the  Maryland  Court  of  Ap¬ 
peals. 

Murphy  told  the  annual  meeting  of  the 
Maryland  Bar  Association  that,  on  occa¬ 
sion,  a  few  reporters  unfairly  and  irres¬ 
ponsibly  damage  the  valued  reputations 
of  judges.  Since  the  judges  are  prohibited 
by  their  professional  code  of  ethics  from 
answering  such  criticism  themselves, 
Murphy  thinks  a  bar  association  commit¬ 
tee  should  ferret  out  the  truth  and  let  the 
public  know. 

The  same  idea  has  been  advanced 
within  the  association  before  with  the 
thought  that  the  “watchdog  responsibil¬ 
ity”  be  assigned  to  the  association's  pub¬ 
lic  awareness  committee. 

New  President  Charles  O.  Fisher  agrees 
unfair  charges  against  judges  should 
be  answered,  but  believes  it  should  be 
done  by  the  association’s  president.  He 
contends  a  committee  action  would  take 
so  long  the  reply  wouldn’t  make  much 
difference  when  it  came  out. 

In  a  interview,  Murphy  said  he  was 
most  concerned  by  unfeir  or  inaccurate 
opinion  columns.  Also,  in  his  speech,  he 
had  criticized  “unresearched  and  wholly 
misinformed  so-called  exposes  which,  by 
innuendo  suggest  or,  even  worse,  hint  at 
improper,  even  criminal,  conduct  on  the 
part  of  some  judges.” 

One  state  already  has  assigned  the 
watchdog  task  to  a  special  committee.  In 
1978,  the  New  York  State  Bar  Associa¬ 
tion  set  up  a  four-judge  committee  on 
“unwarranted  criticism  of  courts  and 
judges.”  In  that  case,  when  a  judge  who 
is  criticized  requests  assistance,  the 
committee  investigates  the  facts  and, 
with  approval  of  three  members,  issues  a 
response  within  48  hours.  This  can  be  in 
the  form  of  a  news  release,  a  letter  to  the 
editor,  or  an  arranged  interview  with  one 
of  the  judges.  Reportedly,  it  is  working 
well. 
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six  member  jury  found  Gannett  had 
breached  McKinney’s  employment  con¬ 
tract  on  five  occasions.  (E&P,  July  5) 

Immediately  after  Judge  Campos  an¬ 
nounced  his  ruling,  Neuharth  issued  a 
statement  to  the  press  calling  it  “an  out¬ 
rageous  decision  .  .  .  based  on  politics 
and  provincialism  rather  than  fact  or 
law.” 

Judge  Campos  said  Neuharth  “heaps 
calumny  upon  me  personally.” 

“These  statements  have  been  made  in 
conjunction  with  others  which  might  be 
interpreted  as  courting  favor  with  jurors, 
should  such  come  to  their  attention,”  the 
judge  continued.  “It  is  my  fervent  hope 
that  these  do  not  reach  the  attention  of 


jurors  to  the  prejudice  of  Mr.  McKinney, 
or,  for  that  matter,  Gannett.” 

Earlier  in  his  letter.  Judge  Campos  re¬ 
minded  the  attorneys  of  “the  efforts  un¬ 
dertaken  to  insulate  the  jurors  from  pub¬ 
licity  about  this  case  as  well  as  publicity 
about  the  Hartford  Times  case  wherein 
Judge  Newman  found  Gannett  responsi¬ 
ble  for  fraud  earlier  this  year.” 

The  trial  resumes  August  4  to  decide 
how  the  return  of  the  New  Mexican  to 
McKinney  will  take  place  and  what  dam¬ 
ages,  if  any,  are  due  him  from  Gannett. 

Walt  Wurfel,  Gannett  vicepresident  of 
corporate  communications  said  there 
would  be  no  comment  in  response  to 
Judge  Campos’  remarks. 


SPORTSHOTS' 

The  sports  cartoon  that  fits 
anywhere  in  your  newspaper! 


Baseball,  funny?  Football,  nutty?  Lacrosse,  crazy?  Basketball,  zany?  Are 
there  ho-ho-hos  in  hockey? 

Wally  Neibart  and  Mickey  Charles,  creators  of  SPORTSHOTS,  think  so. 
Their  raucous  new  sports  panel  takes  potshots  at  the  wild  world  of  sports. 

Call  or  write  for  samples  and  get  set  to  find  a  whole  new  dimension  to 
expressions  such  as  “foul  shot,”  “breaking  ball,”  “box  seats,”  and  “bean 
ball.” 

AVAILABLE  SIX  TIMES  A  WEEK 

CALL  (212)  557-2833 

COLLECT  FOR  SAMPLES,  RATES  AND  AVAILABILITY 


UNITED  FEATURE  SYNDICATE 
200  PARK  AVENUE  NEW  YORK.  N.Y.  10166 
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ICMA  honors 


circulation  execs 

Three  circulation  executives  were 
honored  with  special  awards  at  the  annual 
banquet  of  the  International  Circulation 
Managers  Association  convention  at  the 
Crown  Center  in  Kansas  City. 

The  Editor  <&  PiihlisIter-lCMA  Distin- 
quished  Service  Award,  presented  every 
other  year  since  1936  for  outstanding 
service  to  the  newspaper  circulation 
field  and  the  circulation  executives  as¬ 
sociation,  was  presented  to  Robert  A. 
Macklin,  general  manager  of  the  ICMA. 
It  marked  the  first  time  the  award  was 
presented  to  someone  who  is  not  a  news¬ 
paper  circulation  executive. 

Although  not  currently  a  newspaper 
exec,  Macklin  has  spent  his  entire  life  in 
newspaper  circulation.  Before  joining 
ICMA,  he  was  circulation  manager  for 
several  newspapers  in  California,  and 
was  circulation  advisor  to  Copley  News¬ 


papers  in  California  and  Illinois. 

Macklin  has  written  17  booklets  on  cir¬ 
culation  subjects,  the  Copley  circulation 
career  manual,  and  the  circulation  man¬ 
agement  training  program  used  by  ICMA 
at  the  association’s  circulation  seminars. 
He  has  been  an  ICMA  member  for  32 
years,  is  the  recipient  of  many  awards, 
and  is  a  frequent  speaker  and  discussion 
leader  at  circulation  seminars. 

The  previous  winner  of  the  E&P- 
ICMA  joint  award  was  Thomas  B.  Sher¬ 
rill,  Columbus  Dispatch,  who  received 
the  award  in  1978. 

Also  presented  at  the  annual  banquet 
were  two  President’s  Awards.  Daniel  Orr, 
circulation  director  of  the  Boston  Globe, 
made  presentations  of  these  awards  to 

Macklin  vows  to  stay 
as  ICMA  official 

Contrary  to  recent  industry  rumors, 
Robert  Macklin,  general  manager  of  the 
International  Circulation  Managers  As¬ 
sociation,  will  retain  his  position — at  least 
for  the  next  few  years. 

“I’m  65  years  old  and  they  (IMCA’s 
board  of  directors)  told  me  I  could  stay 
until  I’m  70,”  he  said. 

The  rumors  were  sparked  by  Joseph 
Forsee’s  recent  appointment  as  business 
manager  of  the  association.  Forsee  had 
served  as  an  associate  professor  at  the 
University  of  Missouri’s  journalism 
school  for  the  past  year.  Before  that  he 
was  circulation  manager  of  the  St.  Louis 
Post-Dispatch.  As  business  manager,  he 
will  be  responsible  for  the  editing  of 
ICMA  publications  and  could  be  next  in 
line  for  the  title  of  general  manager  once 
Macklin  retires. 


Russell  Barcroft,  circulation  manager  of 
the  Santa  Barbara  (Calif.)  News  Press, 
and  secretary-treasurer  of  the  California 
Circulation  Manager’s  Association;  and 
to  Faires  Kuykendall,  circulation  direc¬ 
tor  of  the  Fort  Worth  (Tex.)5/a/- 
Telegram ,  and  secretary-treasurer  of  the 
Texas  Circulation  Managers’  Associa¬ 
tion. 


Stu  Loory  leaves 
Chicago  Sun-Times 

Stuart  H.  Loory  has  resigned  as  man¬ 
aging  editor-news  of  the  Chicaf>o  Sun- 
Times.  The  surprise  announcement  came 
last  week,  a  little  more  than  two  years 
after  his  appointment. 

Loory  said  Tuesday  he  had  no  future 
job  plans  which  he  was  willing  to  dis¬ 
cuss. 

Editor  Ralph  Otwell  said  a  successor 
has  not  been  named  yet  but  that  Loory 
will  stay  on  through  the  transition 
period. 

Loory  joined  the  paper  as  associate 
editor  in  1975  and  was  named  managing 
editor  in  1976.  He  assumed  his  present 
title  in  1978.  He  has  worked  as  a  science 
writer,  Washington  correspondent,  and 
Moscow  bureau  chief  for  the  New  York 
Herald  Tribune  and  a  science  writer  for 
the  New  York  Times.  He  was  White 
House  correspondent  for  the  Los 
Angeles  Times  and  covered  the  Pentagon 
Papers  story. 

While  there  he  won  the  George  Polk 
Award  and  the  Raymond  Clapper 
Award.  A  former  executive  editor  of 
WNBC,  New  York,  Loory  is  the  author 
of  two  books. 


CONGRATULATIONS  is  extended  to  Robert  Macklin,  General  Manager  of 
ICMA  (center)  from  George  Wilt,  Promotion  Manager  of  Editor  &  Publisher. 
Macklin  accepted  the  f&P-ICMA  Distinguished  Service  Award.  Looking  on  is 
Harold  Schwartz,  outgoing  president  of  ICMA. 


Kuykendall 


Barcroft 
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May 

Linage 

The  fotlowing  Knoge  tabulations  hove  been  compiled  by  Medio  Records, 
Inc.  lor  the  exclusive  pubKcotion  of  Editor  &  Publisher.  They  moy  not  be 
reprinted  or  published  in  ony  form  without  explicit  permission  from  Media 
Records,  Inc.  NOTE:  Newspapers  marked  with  code  below  include  odvertis* 
ing  in  Porode  or  Family  Weekly,  opproximote  linage  os  follows: 
*Parode— 49,040  t^omily  Weekly— 62,308 


NOTE:  Due  to  the  problem  arising  from  the  chonges  in  news¬ 
paper  formots.  Medio  Records  hos  adopted  the  following  policy 
in  the  interest  of  linage  comporobihty: 

(A)  AH  six-column  formots  ere  measured  as  six  columns  and 
then  converted  ond  reported  os  eight  columns. 

(B)  All  eight-column  formats  ore  measured  ond  reported  as 
eight  columns. 

(C)  All  nine-column  formats  are  measured  and  reported  os 
nine  columns. 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEiN^  S.D. 


American  News-e  . 

641,684 

37,632 

806,756 

9,120 

tAmerican  News-S  . 

350.462 

343,890 

Grond  Totol  . 

992,146 

37,632 

1,150,646 

9,120 

Beacn  Journol-e  . 

AKRON,  OHIO 

.  2,587399  79,523 

2,900,447 

101,010 

•Beacon  Jeurnal-S  .... 

.  1.162.468 

156,612 

1,235,307 

132,016 

Grond  Totol  . 

.  3,750,367 

236,135 

4,135,754 

233,026 

Constitution-m  . 

ATLANTA,  GA. 

.  3,253,159  772,636 

3,708,195 

8,456 

Journol-e  . 

.  3,168,264 

742,516 

4,434,080 

114,451 

Journal  &  Constitutioiv>S 

.  1,748,762 

273,478 

1,753,634 

10,136 

Journol  &  Constitution-sot 
Grond  Totol  . 

573,648 
.  8,743J33 

1,788,630 

93^W 

133,043 

NOTE:  Constitution-m  ond  Journol-e  published  S  days  a  week  only,  for 
1980. 

NOTE:  Effective  with  July  1,  1979,  Medio  Records  storted  reporting  the 
combined  sat.  Journal  and  Constitution  os  o  separote  newspaper  in  o 
seperote  column.  AH  linoge  for  this  sot.  edition  prior  to  July  1,  1979  is 
reported  in  the  JournoLe  column. 


BALTIMORE,  MD. 


•News  Americon-S 

.  614,653 

196,630  769,705 

208,872 

News  Americon-e  . 

.  1,278,622 

57,792  1,665,993 

14,208 

Sun-m  . 

.  1,925,413 

100,098  2,058,695 

33,600 

Sun-e  . 

.  ^168,576 

82,640  2,544,278 

26,208 

S.ii-5  . 

.  2,132,640 

165,330  2,304,030 

164.592 

Grond  Totol  . . . 

.  8,119,904 

602,490  9,342,701 

447,480 

BERGEN  COUNTY,  N.J. 

Record-e  . 

.  2,776,890 

384,521  2,906,011 

301,837 

•Record-S  . 

.  1.688,027 

260.004  1.596.277 

310.172 

Grond  Totol  . . . 

.  4,464,917 

644,525  4502,288 

612,009 

NOTE:  Record-e  puUished  5  doys  a  week. 

BOCA  RATON,  FLA. 

News-e  . 

.  95^412 

25575  863,720 

31,116 

tNws-S  . 

.  500,808 

418.350 

Grand  Totol  . . . 

.  1,453,220 

25,575  1,282,070 

31,116 

NOTE:  News-e  published  5  doys  o  week  only. 

BOSTON,  MASS. 

Herald  Americon-m 

....  900,360 

131,316  942,559 

249,168 

Herold  Americon-S 

.  463,991 

257,321  464,366 

379,781 

Globe-d  . 

.  2,766,324 

62.376  2,825,809 

75,336 

•Globt-S  . 

.  2,427,982 

336^304  2,304,409 

343.272 

Grand  Totol  . . . 

.  6,358,657 

787,317  6,537,143 

1,047,457 

BOULDER,  COLO. 

Comero-e  . 

.  2,341,538 

2508550 

10564 

Comero-S  . 

.  684,355 

753,136 

Grond  Totol  . . . 

.  3,025893 

3,261,486 

10,864 

BRADENTON 

\,  FU. 

Herold-e  . 

.  1,410,254 

19,712  1,343,823 

tH.rolll-5  . 

.  597,177 

552876 

(kond  Totol  . . . 

.  2,007,431 

19,712  1  596,699 

BUFFALO, 

N.Y. 

Courier  Express-m 

.  926,303 

54,319  1.104.834 

63,671 

•Courier  bpress-S 

.  986,444 

30,096  1,074770 

24,420 

News-e  . 

.  2,552,073 

126572  3,010559 

87,248 

.  378,412 

4A64  374,694 

2.928 

(kand  Total  . . . 

.  4,843,232 

216,151  5,564,857 

178,267 

CAMDEN, 

N.J. 

Courier  Post-e  . . 

.  2,407.056 

119,984  3.059,784 

241,896 

fCourier  Post-S 

.  725.276 

1,104 

Grond  Total  . . 

.  3,132,332 

121,088  3,059,784 

241596 

NOTE:  Courier  Post-S  first  publicotion  Sept.  9,  1979. 

CHARLOTTE 

,  N.C. 

News-e  . 

.  1,880,438 

83,208  2,075,661 

64,584 

Observer- m  .... 

.  2,301,248 

282552  2,354,283 

256,099 

•Observer-S  .... 

.  922.047 

117,476  986,191 

113.288 

Grand  Totol 

.  5,103,733 

483,236  5,416,135 

433,971 

CHICAGO, 

ILL. 

Tribune-m  . 

.  3,809,322 

3.475414  4.083417 

3,765,498 

Tribune-S  . 

.  2,174,658 

967,065  2590,771 

1.076,320 

Sun  Times-m  . . . 

.  2849,513 

572,975  3,209,523 

797.737 

”Sun  Times-S  . . . . 

.  868.857 

570.273  1.032.388 

548.097 

Grand  Totol  . . 

.  9,702,350 

5.58552610,906,199 

6,187,653 
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1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ONCINNATI,  OHIO 


Enguirer-m  .  3,641,205  29,184  3,949,695 

Enguirer-S  .  1,768,064  57,356  2,040,419 

Post-e  .  1,661,421  140,303  2.009A76  251,646 

Grand  Totol  .  7,070,690  226^43  7,999,990  251,646 

CLEVELAND,  OHIO 

Ploin  Deoler-m  .  3,294.598  489,896  3,725,881  524,348 

Plain  Deoler-S  .  1,695,885  130,782  1,908,113  97,072 

Press-e  .  1,872,041  359,293  2,235,412  380,962 

Grand  Totol  .  6^62,524  979,971  7,869,406  1,002,382 

COLUMBUS,  GA. 

Enguirer  (see  note)  ....  1,438,068  159,388  1,605,610  63,940 

•Ledger  Enguirer-S  ....  568,012  12,160  545,394  _ 

Grond  Total  .  2,006,080  171,548  2,151.004  63,940 

NOTE:  Enguirer-m  and  Ledger-e  sold  in  combination  Mon.  through  Fri. 
Linoge  of  one  edition  Enguirer-m  is  shown. 

COLUMBUS,  OHIO 

Dispotch-e  .  2,716,350  375,142  3,085,536  64,037 

Dispotch-$  .  1,523,758  154356  1,804317  101,744 

Citixen  Journol-m  .  1,251,92  1,279,703  _ 

Grand  Total  .  5,492,020  529,998  6,169,556  165,781 

DALLAS,  TEXAS 

News-m  .  5,251.503  406,418  4,896,404  497,493 

News-S  .  2,079,050  306,787  1,988.120  403,038 

Times  Herald-e  .  4,592,532  319,172  4.485.667  382,860 

•Times  Herald-S  .  2,052,866  141,018  2,224,559  123,776 

Grand  Total  .  13,975,951  1.17339513,594,750  1,407,167 

DAYTON,  OHIO 

Journol  Herald-m  .  2,080,345  11,664  2,240,380  31,456 

News-e  .  2,117,185  260369  2,376,954  364,839 

•Nevrs-S  .  963,430  15380  1,066,228  _ 

Grand  Total  .  5,160,960  288,013  5,683,562  396,295 

DENVER,  COLa 

Rocky  Mt.  News-m  .  4376,594  5.057,749 

•Rocky  Mt.  News-S  ....  951327  1,084.698 

Post-e  .  3,868,526  132,740  4,337,805  157,209 

Post-S  .  12n.m  2,233.751  _ 

Grand  Totol  .  11,919,280  132,74012,714,003  157,209 

DnROIT,  MICH. 

Not*  twQ  listings 

Free  Press-m  .  2,266,500  394,330  2,383,465  437,918 

•Free  Pre$s-S  .  789.994  119,368  860,774  153.446 

News-e  .  3,408,199  485,694  3,649,680  710,353 

News-S  .  1.607.921  389.044  1.728.960  296.731 

Grond  Totol  .  8,072,614  1  388.436  8,622,879  1398.448 


NOTE:  Free  Press,  1980  and  News.  1980  and  1979  figures  obove  reflect 
octuol  nine  column  measurements. 

NOTE:  Free  Press-m  and  S  chonged  from  ei^t  to  nine-column  effective 
May  1,  1980. 


Free  Press-m  .  2,063,992  367,955  2,383,465  437,918 

•Free  Press-S  .  741,756  119,368  860,774  153.446 

News-e  .  3.165,482  453,128  3,395,125  666,737 

News-S  .  1335,551  378397  1,648,216  287,148 

Grond  Totol  .  7306.781  1,319,348  8,287,580  1,545,249 


NOTE:  Free  Press,  1980  ond  News,  1980  ond  1979  figures  obove  reflect 
converted  eight  column  meosurements. 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

DULUTH,  MINN. 

Heroid-e  .  1,073,094  120,496  1,194,778  68,416 

News  Tribune-m  .  1,233.917  120,496  1,269,226  76,928 

•News  Tribune-S  .  656,730  108,560  717,100  78,240 

Grand  Totol  .  2.963.741  349352  3,181,104  223,584 

NOTE:  Herold-e  pubfished  5  doys  o  week  only. 

ERIE,  PA. 

Times-e  .  1.474.766  5,056  1,798.578  66,024 

•Times  News-S  .  819,884  lS84  817.444  _ 

Grand  Total  .  ^294,650  7,640  2,616,022  66,024 

FORT  UUDERDALE,  FLA. 

News-e  .  4,234.098  559,906  4,622,660  688,916 

•News  &  Sun  SenKnel-S  1,705.659  461,141  1350,723  325,170 

News  &  Sun  Sentinel-sat  1,509.580  1,312344 

Sun  Sentinel-m  .  4,060,170  854,242  3.74^772  1,071398 

Grond  Totol  .  11309,507  1,875,28911,328,999  2,085,984 

NOTE:  News-e  &  Sun  Sentinel-m  pubtshed  5  doys  o  week. 

GARY,  IND. 


Post  Tribune-e  . .  . 

.  1.803.935 

205,334  1195,197 

412,058 

•post  Tribune-S 

.  968.338 

63419  1,069,238 

Grond  Totol  .  . . 

.  2,772,273 

268,953  3,264,435 

412,058 

GRAND  FORKS^  N.D. 

Herold-e  . 

.  981,668 

8^572  1.177,894 

30,848 

fHeroid-S  . 

.  438,874 

18,056  484,189 

83,472 

Grand  Total  .  . . 

.  1.420442 

100,628  1,663,063 

114,320 

HARTFORD,  CONN. 

Couront-m  . 

.  1878,771 

379,460  3,128,308 

265,373 

•Couront-S  . 

.  1492,649 

45A900  1,279.006 

419,264 

Grond  Totol  . . . 

.  4,171,420 

836,360  4,407,314 

684,637 

NOTE:  Courant-m  ond  S  chonged  from  eight  to  nine-column  Feb.  1,  1980. 

HONOLULU,  1 

HAWAII 

Advertiser-m  .  .  . . 

.  3484414 

3,031,326 

Stor  BuHetin-e  . .  . 

.  3,056.095 

3,143,505 

’Star  Bulletin  S 

Advertiser-S  .  . . 

.  1498,029 

1.331,030 

Grand  Totol  . .  . 

.  7,538,938 

7,505,861 

HOUSTON, 

TEXAS 

Chronkle-e  . 

.  6,627,485 

726470  6,258,535 

732,024 

Chronicle-S  . 

.  Z671416 

33Z588  3442429 

324,000 

Post-m  . 

.  5,320,221 

625,175  5.541,111 

623443 

•Post-S  . 

.  1540,923 

333,190  1579,067 

298,524 

(jrond  Totol  .  .  . 

.  16,160,245 

1017,62316,921,042 

1,978,471 

KANSAS  OTY,  MO. 

Times-m  . 

.  Z704,236 

629,301  3,16^061 

714,846 

Stor-e  . 

.  1.224.719 

187,952  1,514,859 

148,637 

Stor-S  . 

.  1,497,455 

257,296  1.724,281 

230.840 

(xond  Totol  . . . 

.  5,426410 

1.074449  6.401,201 

1,094,323 

LEXINGTON,  KY. 

Herald  (see  note) 

.  2,151,771 

125,192  2,380,437 

118,712 

•Herold  Leoder-S  . 

.  1.099,071 

16.544  1.139.261 

46,000 

Grand  Totol  . . 

.  3,250,842 

141.736  3,519,698 

164,712 

NOTE:  HeroU-m  ond  Leoder-e  sold  in  combination,  Mon.  through  Fri.; 
linoge  of  one  edition-m  h  shown. 

(Continued  on  page  26) 


Ad  Expenditure  Trends 
May  1980 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1980 

(000) 

Omitted 


Classifications 
Retail 

May . $  379,551 

First  Five  Months 
Department  Stores 
(Included  in  Retail) 

May . 

First  Five  Months 
General 

May . 

First  Five  Months 
Automotive 

May . 

First  Five  Months 
Financial 

May . 

First  Five  Months 
Classified 

May .  182,319 

First  Five  Months 
Total  Advertising 

May  . 

First  Five  Months 


1,707,049 


82,430 

360,405 

103,036 

486,660 

15,920 

83,661 

25,853 

130,889 


948,501 


1979 

(000) 

Omitted 

355,558 

1,555,500 


81,507 

347,532 

87,323 

405,404 

17,446 

84,326 

18,138 

96,711 

187,982 

901,084 


Dollar  Change 
(000) 

Omitted  % 


+  23,993 
+ 151,549 


706,679  666,447 
3,356,760  3,043,025 


+  923 

+  12,873 

+  15,713 
+  81,256 

-  1,526 

665 

+  7,715 

+  34,178 

-  5,663 
+  47,417 

+  40,232 
+  313,735 


6.7 

9.7 


1.1 

3.7 


+  18.0 

+  20.0 


-  8.7 

-  0.8 


+  42.5 
+  35.3 


-  3.0 
+  5.3 


+  6.0 

+  10.3 
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Lin3g6 — iCont'd  from  page  25) 


MAY  1960/1979 
LINAGC  FIGURES 
SUPPLIED  BY  PUBLISHER 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


LITTLE  ROCK,  ARK. 

Arkonsos  Goxette-m  ....  1,447,486  344,296  1,419,510  339,892 

•Arkonsos  Gozette-S  ....  682,686  134,424  657,604  134,712 

Grand  Totol  .  2,130,172  478,720  2,077,114  474,604 

LONG  BEACH,  CAUF. 

Independent  (see  note)  .  2,315,993  621,402  2,418,171  545,666 

^Independent  Press 

Telegrom-S  .  763,300  50,264  806,211  37,200 

Grond  Totol  .  3,079,293  671,666  3,224,382  582,866 

NOTE:  Independent-m  ond  Press  Tetegrom-e  sold  in  combinotion,  Mon. 
through  Fir.;  linoge  of  one  edition  Independent-m  is  shown. 

LONG  ISLAND,  N.Y. 

Newsdoy-e  .  3,170,528  914,849  3,107,325  849,322 

Newsdoy-S  .  1,369,307  541,261  1,397,207  421,913 

Grand  Totol  .  4,539,835  1,456,110  4,504,532  1,271.235 

LOS  ANGELES,  CALIF. 

Times-m  .  5,930389  3,228.072  6,029,659  2,922,365 

Fimes-S  .  2,994,363  1,329,149  2,996.972  1,432,097 

Herald  Eiominer-e  .  1,007,708  40,095  1,030,771  6,471 

Herold  Exominer-S  .  280,029  20,482  268,471  _ 

Grond  Total  .  10,212,989  4,617,79810,325,873  4,360,933 

iOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

Volley  News-m  .  3,610,334  588,512  3,170,950  743,067 

•Volley  News-S  .  825,630  135,742  996,079  81,140 

Grond  Totol  .  4,435,964  724,254  4,167,029  824,207 


NOTE:  Valley  News-m  publish^  5  days  o  week  only. 

NOTE:  Valley  News  begon  publishing  o  Mon.  edition  effective  September 
10,  1979.  Previously,  this  newspoper  was  published  Tues.  through  Sun. 
only. 

NOTE:  Effective  Jon.  6,  1980,  Family  Weekly  Magazine  hos  been  replaced 
by  Parode  Magazine. 


MACON,  GA. 

Telegroh  (see  note)  ....  1,316,370  94,969  1,397,943  130,557 

•Telegroph  &  New$-S  . . .  640,206  19,058  628,326  9,604 

Grand  Total  .  1,956,576  114,027  2,026,269  140,161 

NOTE:  Telegraph-m  ond  New$-e  sold  in  combination,  Mon.  through  Fri. 
Linoge  of  one  edition  Telegraph-m  is  shown. 

MANCHESTER,  N.H. 

Union  Leoder-d  .  1,450,571  191.176  1,580,385 

•New  Hompshire  News-S  726,935  98,372  807,443 

Grond  Total .  2,177,506  289,548  2,387,828 

Commercial  Appeol-m  . .  .  2,512,413  244,156  2,499,686  304,867 

Commerciol  Appeol-S  .  ..  1,112,943  995,738  105,504 

Pre$s-Scimitor-e  .  1,806,744  242,478  1,861,052  256,411 

Grand  Total .  5,434,100  486,634  5,356,476  666,782 

MIAMI,  FLA. 

Herold-m  .  3,803,717  1,312,063  4,008,446  1,167,118 

Herald-S  .  1,670,108  619,256  1,662,245  667,759 

News-e  .  1,874,433  14,622  1,954,949  26,127 

Grand  Total .  7,548,258  1,945,943  7,645,642  1,863,004 

MINNEAPOUS,  MINN. 

Tribune-m  .  2,044,137  127,904  2,215,384  109,613 

Tribune-S  .  1,800,323  380,615  2,079,884  355,646 

Star-e  .  2,201,123  478,859  2,682,102  631,830 

Star  &  Tribune-sat .  502,404  _ 426,885  29.652 

Grand  Total .  6,547,987  987,378  7,406,255  1,126,741 

NOTE:  Tribune-m  ond  Stor-e  published  5  doys  a  week  only. 

NASHVILLE,  HNN. 

Bonner-e  .  Z267,716  265,272  2,557,514  221,264 

Tennessean-m  .  2,348,191  265,272  2,525,830  221,192 

•Tennesseon-S  .  1,191,423  1  26,620  1,194,083  67,608 

Grond  Total .  5,807,330  657,164  6,277,427  530,264 

NEW  YORK,  N.Y. 

Times-m  .  3,611,198  105,300  3,228,729  137,700 

Times-S  .  2,696,017  998,366  2.737,625  901,138 

News-m  .  1,548,204  1,635,102  1,647,497  1,572,130 

News-S  .  750,492  1,361,618  785,399  1,285,647 

Post-e  .  837,606  _ 859,628  _ 

Grand  Total .  9,643,717  4,100,386  9,258,878  3,696,615 

NEWARK,  N.J. 

Stor  Ledger-m  .  3.570,637  167,990  3,574,037  183,121 

•Stor  ledger-S  .  2,252,205  154,956  2,187,778  127,764 

Grand  Total .  5,622,842  322,946  5,761,615  310,885 

OAKLAND,  CAUF. 

Tribune-e  .  Z159,362  236,852  2,293,404  272,448 

•Tribune-S  .  1,131,476  74,000  977,742  50,752 

Grand  Totol .  3,290,858  310,852  3,271,146  323,200 

ORANGE  COUNTY,  CALIF. 

Register-d  .  5,178,602  127,888  5,697,126  43,776 

fRegister-S  .  1,853,150  1  0,626  1,747,883  _ 

Grond  Total .  7,031,952  138,514  7,445,011  43,776 

PASADENA,  CALIF. 

Star  News-d  .  1,216,465  144,616  1,291,941  157,344 

•Star  News-S  .  439,845  466,006  6,168 

Grond  Totol .  1,658,310  144,616  1,757,947  163,512 

PASSAIC,  N.J. 

Herold  News-e  .  1  240  644  241.422  1,285,264  219,783 

fHerold  News-S  .  493,345  183,984  351,631  165,300 

Grand  Total .  1,733,989  425,406  1,636,895  405,083 

PATERSON,  N.J. 

News-d  .  1,016,101  157,720  1,181,550  70,656 

PEORIA,  ILL. 

Journal  Stor-d  .  1,854,180  107,904  2,261,441  202,608 

•Journol  Stor-S  .  721.221  49,536  820,524  51,416 

Grand  Total .  2,575,401  157,440  3,081,965  254,224 

PHILADELPHIA,  PA. 

Bulletin-e  .  1,885,605  468,221  2,051,382  603,872 

•Bulletin-S  .  545,068  235,375  602,081  386,492 

Inquirer-m  .  2,352,351  222,386  2,450,978  254,908 

Inquirer-S  .  1,857,558  234,293  1,975,998  384,012 

News-e  .  1,133^02  12,384  1,237,673  13,248 

Grond  Total .  7,774,384  1,172,659  8,318,112  1,642,532 


PITTSBURGH, 

,  PA. 

Post  (Mzette-m 

....  1,119,668 

769,993  1,321,013 

301,226 

Press-e  . 

....  2,329,637 

724.109  2,574,904 

297,050 

*Press-S  . 

....  1665,874 

18,720  1,992,383 

Grond  Total . 

....  5,315,179 

1,512,822  5,888,300 

598,276 

PROVIDENCE 

;,  R.l. 

Bulletin-e  . 

.  1321,230 

593,248  2,030,047 

460,367 

Journal-m  . 

.  1,854,195 

416,430  1.983,715 

417,149 

Journol-S  . 

.  1,484,215 

183.364  1,403.631 

128,832 

Grond  total  .... 

.  5,159,640 

1.193,042  5,417,393 

1.006,348 

NOTE;  BuHetin-e  ond  Journal-m  has  o  combined  sot.  edition.  The  linoge  is 

only  shown  in  the  Bulletin-e. 

ROCHESTER, 

N.Y. 

Democrot  &  Chronicle-m  1,828,937 

214,041  1,976,634 

273,279 

Democrot  &  Chronicle-S  .  1,057,718 

57,368  1,114,671 

54,996 

Times  Union-e  . . . 

.  1,655,769 

162,716  1,936,415 

211,919 

Grond  Total  .  .  .  . 

.  4,542,424 

434,125  5,027,720 

540,194 

SACRAMENTO, 

,  CAUF. 

Union-m  . 

.  2,537,904 

241.032  3,612,180 

628,396 

tUnion-S  . 

.  542,652 

95.928  1,263,698 

259,864 

Grond  Total  .  . . . 

.  3,080,556 

336,960  4,875,878 

888,260 

ST.  PAUL,  MINN. 

Pioneer  Press-m  .  . 

.  1,331,392 

1.413.665 

•pioneer  h^ess-S 

.  1,403,037 

1,497,819 

Di$potch-e  . 

.  2,121,748 

286,000  2,442,935 

280,960 

Grond  total  .  .  .  . 

.  4,856,177 

286,000  5,354,419 

288,960 

NOTE:  Pioneer  Press- 

m  and  Dispatch-e  f 

IOS  0  combined  sot.  edition.  The 

linoge  is  shown  in 

the  Dispotch-e. 

ST.  PETERSBURG,  FU. 

Independent-e 

.  2,388,094 

57,642  2,533,911 

17,552 

Times-m  . 

.  3,258,656 

1,31 1,32^  3,268,542 

1,020,864 

•Times-S  . 

.  1.279,604 

408,674  1,389,919 

365,095 

(nond  Total  .... 

.  6,926,354 

1,777,645  7,192,372 

1,402,511 

SAN  ANTONIO 

,  TEXAS 

Express-m  . 

.  2,803,420 

229,752  2,811,601 

326,644 

fExpress-News-S 

.  1,179,601 

154,504  1,244,433 

119,712 

Express-News-sot.  . 

.  696,840 

589,535 

News-e  . 

.  2,559,233 

168,060  2,667,975 

257,988 

Light-e  . 

.  2,546,644 

359,448  3,269,061 

84.143 

•Light-S  . 

.  1,169,264 

123,136  1,492,239 

Light-sot . 

.  506,572 

437,044 

Grand  lotol  .... 

.  11.461,774 

1,034,92012,511,888 

788,487 

NOTE;  Expre$$-m,  News-e  ond  Light-e  published  5  doys  o  week  only. 

SAN  DIEGO, 

CALIF. 

Union-m  . 

.  3,765387 

242,405  3,869,368 

85,636 

•Union-S  . 

.  1,564,440 

51,224  1,523,466 

Tribune-e  . 

.  4,131,960 

200,379  4,268,231 

05.606 

Grond  Totol  .  .  . . 

.  9,462,287 

494,008  9,661,065 

171,242 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  . 

.  2,548.211 

916.094  2,391,386 

938,516 

F>nmlnf>r.it 

.  2,500,603 

909,694  2,397,737 

928,685 

Exominer  &  Chronicle-S  1,364,068 

236,480  1,319,471 

289,952 

Grond  Totol  . .  . . 

.  6,412,882 

2,062,268  6,108,594 

2,157,153 

SAN  JOSE, 

CAUF. 

Mercury-m  . 

.  5,606,527 

278,636  5,586,376 

310,643 

News-e  . 

.  4,511,386 

279.890  4,737,402 

310,706 

'Mercury-News-S  . 

.  2.192,916 

25,200  2,056,186 

Grond  Total  .  . .  . 

. 12.310.829 

583,72612,379,964 

621,349 

NOTE:  Mercury-m  ond  News-e  hos  o  combined  sot.  edition.  The  linoge  is 

only  shown  in  thi 

»  Mercury-m. 

SHREVEPORT,  LA. 

Journol-e  . 

.  1,625,675 

80,984  1342,629 

97,040 

Times-m  . 

.  2,510,817 

141,328  2,644,607 

147,400 

Grond  Total  . .  . . 

.  5,068,061 

222,321  5,401,987 

244,440 

SYRACUSE 

,  N.Y. 

Herold  Journol-e 

.  1,978,767 

2,128.479 

5,522 

"Herald  Americon-S 

....  1,063,814 

16,711  1.168,943 

11,092 

Post  Stondord-m  . 

.  1,248,616 

106,979  1.316.223 

106,890 

Grand  Total .  4,291,197  '123.690  4,613,645  123,504 

TALUHASSEE,  FLA. 

Democrot-m  .  2,096,591  81,328  1,970,795  54,408 

•Democrot-S  .  701,544  13,926  693,689  4,928 

Grand  Total .  2,798,135  95,254  2,664,484  59,336 

TAMPA  FLA. 

Tribune-m  .  3,290,6()8  858,959  3,280,185  876,217 

•Tribune-S  .  1,305,898  150,430  1,453,948  83,452 


Times-e  .  2,679,874  _  2.215.820 


Grand  Total  . . 

.  7,276,580 

1,009,389  6,949,953 

959,669 

WASHINGTON,  D.C. 

Post-m  . 

.  5,303.542 

776,519  5,419,374 

968,409 

•Post-S  . 

.  2,058,504 

644,070  2,254,044 

493,848 

Stor-c  . 

.  2,039,771 

373,348  2,204,780 

773,050 

Stor-S  . 

.  713.710 

151,540  584,098 

204.000 

Grand  lotol  . . 

. 10.115.527 

1,945,47710,462,296 

2,439,307 

WEST  PALM  BEACH,  FLA. 

Post-m  . 

.  3,434,550 

262,86  5  3,098,125 

143,999 

Times-e  . 

.  3,162,583 

223,553  2,731,859 

128,168 

*Post-S  . 

.  1,477,588 

107,001  1,415,769 

79,392 

Grand  Total .  8,074,721  593,419  7,245,753  351,559 

NOTE:  Post-m  and  Times-e  has  a  combined  sot.  edition.  The  linage  is  only 
shown  in  the  Post-m. 


WESTCHESTER  ROCKLAND,  N.Y. 


Reporter  Dispatch-e 

. ..  1,690,388 

298,020 

1,661,973 

309,955 

fReporter  Dispatch-S 

. ..  745.193 

73.084 

630,642 

84,872 

Grand  Total  . 

...  2,435,581 

371,104 

2,292,615 

394,827 

WICHITA,  KANS. 

Eogie-m  . 

. ..  2,213,580 

481,332 

2,415356 

525,911 

Beocon-e  . 

. . .  1,140,290 

1,144,274 

33,376 

"Eagle  Beacon-5 

...  714.902 

236.173 

845.808 

119.128 

Grond  Total .  4,068,772  717,505  4,405,938  678,415 

NOTE:  Eogle-m  and  Beocon-e  hos  a  combined  sot.  edition.  The  linoge  is 
only  shown  in  the  Eogie-m. 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ALBANY,  N.Y. 

Times-Union-m  .  1,679,916  1,841,490 

Knickerbocker  News-e  ..  1,167  186  1,258,452 

Times-Union-S  .  720  943  823,766  ' 

Grond  Total  .  3,568.045  3.923,708  ] 

NOTE:  Heorst  Newspaper  period  runs  Apr.  28-Moy  25,  1980. 

ALTOONA,  PA.  i 

Mirror-e  .  1,891,351  2,070,341  ■! 

ARLINGTON  HEIGHTS,  ILL.  ^ 

HerokJ-m  .  1,263,475  207,392  1,731,422  148,515 

Herold-S  .  357,967  58,758  302,723  25,966 

Grand  Totol  .  1,621,442  266,150  2,034,145  174,481  , 

NOTE:  Herold-m  &  S  changed  from  eight  to  six  column  Mar.  17,  1969. 
BANGOR,  ME. 

Daily  News-m  .  1,801,552  1,861,965  i 

BIRMINGHAM,  ALA.  i 

News-e  .  2,446,780  283,682  2,952,488  351,652  ° 

News-S  .  1,339,212  1,296,624  \ 

Post-Herold-m  .  1,654,478  _  1,821,470  _  ] 

Grand  Totol  .  5,440,470  283,682  6,070,582  351,652  i 

BRANTFORD,  ONT.  * 

Expositor-e  .  1,833,287  2,098,150 

BRIDGEPORT,  CONN. 

Post-e/Telegrom-m  .  1,999,529  2,355,402 

Po$t-S  .  666,639  720,607 

Grond  Totol  .  2,666,168  3,076,209  ] 

BURLMGTON,  VT.  i 

Fr..  Pr«ss-m  .  1,656,886  1,820,952 

Fr..  Pr.K-S  .  220,080  277,704 

Gfond  Totol  .  1,876,966  2,098,656  j 

CASPER,  WVO.  i 

5lor-Tribo  .-m5  .  2434,642  2,364,026 

NOTE:  In  ludn  inurh— 128,968  lin«  in  1980;  230,776  lints  in  1979.  | 

Fomily  Weekly  not  included — 69,473 lines  in  198();  55,675lines  in  1979. 
DAVENPORT,  IOWA 

Quod-City  Times-e/m  ...  3,797.780  3.613,596 

Quod-City  Times-S  .  652,652  822,850 

Grand  Total  .  4,450,432  4,436,446  ;; 

DES  MOINES,  IOWA 

Register-m  .  704,342  295,233  870,162  279,425 

Tribune-e  .  1,060,129  1,280,975 

Register-S  .  843,125  34,864  851,590  52,744 

Grand  Totol  .  ^607,596  330,097  3,002,727  332,169 

DOVER,  DELAWARE 

Delowore  Stote  News-eS  1,139,315  1,237,726 

NOTE:  Figures  shown  ore  on  8-column  bosis. 

EDMONTON,  ALTA. 

Journol-e  .  5,832,293  6,027,956 

FORT  WAYNE,  IND. 

News-Sentinel-e  .  2,045,806  34,524  2,195,952  23,328 

Journol-(mette-m  .  1,564,850  9,954  1,732,332 

Journol-(}ozette-S  .  761,265  800,786 


grand  Totol  .  4,371,921  44,478  4,729,070  23,328 

FORT  WORTH,  TEX. 

Stor-Telegrom-m  .  3,495,632  431,178  3,522^20  125,664 

Stor-Telegrom-e  .  3,390,710  532,636  3,867,846  125,664 

Star-Telegrom-S  .  1,905,194  1  52,396  2,113,392  33,976 

Grand  Totol  .  8,791,536  1,116,210  9,504,058  285,304 

NOTE:  includes  inserts  and  zoned  editions. 

INDIANAPOLIS,  IND. 

Stor-m  .  2,454,903  2,757,303 

News-e  .  1,979,226  2,362,242 

Stor-S  .  1,533,498  1,658,179 

Grand  Totol  .  5,967,627  6,777,724 

KITCHENER-WATERLOO,  ONT. 

Record-e  .  3,065,260  3.192,746 

LnHBRIDGE,  ALTA. 

Herold-e  .  1,770,061  1,757,888 

LINCOLN,  NEB. 

Journol-Stor-d/S  .  2,267.076  2.370.214 

NOTE:  Includes  inserts — 453,684  lines  in  1980;  440,748  lines  in  1979. 
LOUISVILLE,  KY. 

Courier-Journal-m  .  2,307.729  224,837  2,695,531  3,252 

Louisville  Times-e  .  2,440,222  245,274  2,894,114  93,151 

Courier  Journal  &  Times-S  1,458,048  9,277  1.488.711  6,101 

Grond  Totol  .  6,205,999  479,388  7.078,356  102,504 


NOTE:  ROP  display  linoge  is  published  on  6-column  bosis  but  converted  to 
8-coiumn  bosis  obove.  Clossified  published  and  reported  on  10-column 
bosis. 


MADISON,  Wise. 

Capitol  Times-e  .  2,065,504  2,464,490 

State  Journol-m  .  2,240,546  2,483,670 

State  Journol-S  .  825,188  1,373,918 

Grand  Total  .  5,131,238  6,322,078 

NOTE:  6-column  poges  converted  to  8-column.  Includes  legal. 
MERIDEN,  CONN. 

Record-Journol.m  .  1,303,950  1,424,248 

MONROE,  LA. 

World-m  .  1,486,464  1,508,864 

News  Star-e  .  1,313,634  1.320.410 

World-S  .  636,034  659,750 

Grand  Total  .  3,436,132  3,489,024 

NOTE:  Gannett  Newspaper  period  runs  Moy  5-June  1,  1980 

MONTREAL,  QUE. 

Gazette-m  .  4,351,344  3,357,243 

Le  Devoir-m  .  670,197  563,064 

le  Dimonche-Motin-S  .  . .  345,062  425,502 

Grand  Totol  .  5,366,603  4,345,809 


NOTE:  Le  Dimanche-Motin  includes  inserts — 51696  Knes  in  1980;  76,264 
lines  in  1979. 
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1980  1979 

fULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NASHUA,  N.H. 

Telegroph-e  .  1,677,137  1,805,367 

NEW  BRUNSWICK,  N.J. 

Home  News  e  .  1,437,228  1,587,275 

Home  News-S  .  730.196  710.843 

Grand  Total  .  2,167,424  2,298,118 

NEWPORT  NEWS,  VA. 

Daily  Press-m  .  ^531.354  2,421,412 

Times  Herald-e  .  2,158,702  2,326,674 

Doily  Pre$$-S  .  1,181,684  1,261,260 

Grond  Total  .  5,871,740  6,009,346 

NORFOLK,  VA. 

Virginion-Pilot-m  .  2,981,532  206,274  2,991,571  264,589 

Ledger-Star-e  .  2,414,050  576,048  2,618,598  590,044 

Virginian  Pilot  & 

Ledger  Stor-S  .  1,388,455  320,330  1,385,186  227,502 

Grand  Totol  .  6,784,037  1,102,652  6,995,355  1,082,135 

NORTH  BAY,  ONT. 

Nugget-e  .  1,465,553  1,544,237 

NORTH  PLATTE,  NEB. 

Telegraph-mS  .  912,497  976,731 

NOTE;  includes  Fomily  Weekly— 62,834  lines  in  1980;  49,379  tines  in  1979. 

OGDEN,  UTAH 

Standard-Exominer-e  . .  .  2,109,198  2,262,694 

Stondord-Exominer-S  .  . .  666^516  679,634 

Grond  Totol  .  2,775,714  2,942,328 

NOTE:  Sundoy  includes  Family  Weekly — 69,468  fines  in  1980;  56,182  lines 
in  1979. 

OKALHOMA  CITY,  OKLA. 

Oklohomon-m  .  2,557,897  935,898  2,687,413  724,235 

Times-e  .  2,308,784  820,166  2,527,591  659,408 

Oklahomon-S  .  1,196,519  _  1,308,509  _ 

Grand  Total  .  6,063,200  1,756,064  6,523,513  1,383,643 

OMAHA,  NEB. 

World-Herold-meS  .  3,637,774  3,946,978 

ORLANDO,  FLA. 

Sentinel  Stor-o/dS  .  4,492,698  980,840  4,373,810  871,542 

OTTAWA,  ONT. 

Le  Droit-e  .  2,067,897  2,247,903 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

Desert  Sun-e  .  1,975,642  1,890,093 

PHOENIX,  ARIZ. 

Republic-m  .  4,441,164  210,742  4,300,422 

Gazette-e  .  4,334,008  210,742  4,187,428 

Republic-S  .  2,106,888  2,065,952 

Grand  Total  .  10,882,060  421,48410,553302 

PORTLAND,  MAINE 

Press-Herald-m  .  1,285,887  1,406,567 

Express-e  .  1,252,582  1,320,947 

Telegraph-S  .  699,934  763,061 

Grond  Tatal  .  3,328,403  3,490,575 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

PORTLAND,  ORE. 

Oregonion-m$  .  5,469,688  5,922,882 

Oregon  iournol-e  .  1,999,130  2,177,490 

Grand  Total  .  7,468,818  8,100,372 

READING,  PA. 

Times-m/Eogle-e  .  1,641,007  1,843,157 

Eogle-S  .  77(L103  743,475 

Grand  Totol  .  2,417,110  2,586,632 

RICHMOND,  VA. 

Times-Dispotch-m  .  2,236,545  2,275,152 

News  Leoder-e  .  1,832,280  2,014,607 

Times  Dispotch-S  .  1,304,467  1,279,221 

Grond  Total  .  5,373,292  5368,980 

NOTE:  Part-run  and  comics  not  included. 

RIVERSIDE,  CALIF. 

Enterprise-m  .  2,260,846  2,432,864 

Press-e  .  1,912,680  2,134.090 

Press-Enterprise-S  .  537,348  586,488 

Grond  Totol  .  4,710,874  5,153,442 

NOTE:  Porode  linage  or  preprinted  inserts  not  included. 

SANTA  BARBARA,  CALIF. 

News-Press-eS  .  3,029,530  26,166  2,999.479  8,085 

NOTE:  Porode  finoge  not  included. 

scorn  BLUFF,  NEB. 

Stor-HeroM-mS  .  991,965  1,013,958 

NOTE:  Includes  Family  Weekly— 62,826  lines  in  1980;  49,380  lines  in  1979. 

SEATTLE,  WASH. 

PosMnteNigencer-m  ....  1,682,530  1,833,895 

Post-Intelligencer-S  ....  566,098  609,966 

Grond  Total  .  2,248.628  2,493,861 

Times-eS  .  4,134,256  4,378,332 

SOUTH  BAY  (Torronc*),  CAUF. 

Breeze-e  .  3.675374  3,877,790 

SPOKANE,  WASH. 

Spokesmon-Review-m  .  . .  1,800,768  1,887,638 

Spokesmon-Review-S  .  B1 1,284  950,215 

Doily  Chf«nicle-e  .  1324,866  1,901,546 

Grand  Total  .  4,436,918  4,748.399 

TACOMA,  WASH. 

New$-Tribune-e  & 

Tribune  Ledger-S  ....  3,478,370  3,455,844 

TOLEDO,  OHIO 

Blode-e  .  Z515.413  2,561,324 

Blode-S  . .  1,158,155  1,258382 

Grond  Total  .  3,673,568  3319,906 

TOPEKA,  KANSAS 

Doily  CapitoUm  .  1,421,455  1,473,934 

State  Journol-e  .  1,037,400  1,023,484 

Copitol-Journal-S  .  456,323  510,636 

Grond  Totol  .  2,915,178  3,008,054 


TORONTO,  ONT. 


Stor-a  . 

.  4,998,002 

5,352,065 

Sun-mS  . 

.  1541,405 

2,479,460 

Grand  Total  . . . 

.  7,539,407 

TLKSON,  ARIZ. 

7,831,545 

Stor-m  . 

.  3,399,634 

3,630,480 

Gtiz«n-e  . 

.  3,298,106 

3,632,258 

Stor-S  . 

.  1,090,852 

1,065,106 

Grond  Totol  .  7.788,592 

NOTE;  Sundoy  includes  Porode  finoge. 

TULSA,  OKLA. 

8,327,844 

World-m  . 

.  1.980.189 

1,997,923 

Tribune-e  . 

.  1,900,253 

1000,557 

Worl<l-5  . 

.  894,014 

911,053 

Grond  Totol  . . . 

.  4.774.456 

4,909,533 

NOTE:  Figures  bosed  on  6-column  formot  ond  9-column  classified. 

VANCOUVn,  B.C. 

Sun-e  .  4,600,399 

NOTE:  Includes  Today  Mogozine.  Due  to  strike  conditions  the  Sun  did  not 
pubfish  during  Moy  1^9. 

WAUKEGAN,  ILL. 

News-Sun-e  .  2.0S4.304  "  2,169,720 


WILMINGTON,  DEL 

News-Journol-m-e  .  2,163.345 

News-Journol-S  .  705,437 

Grand  Totol  .  2,868,782 

WILMINGTON,  N.C. 

Stor-m  .  1,223,432 

Stor-Neurs-S  .  440,636 

Grand  Totol .  1,664,068 

WINDSOR,  ONT. 

.  2.799,703 


1,180,631 

2,457,407 

597,695 

3,055,102 

1,106,462 

471.016 

1,577,478 


Stor-e  . 

WINNIPEG,  MAN. 

Tribune-e  .  3,456,972  3,527,958 

Free  Press-e  .  3.685,442  3,941,359 

Grand  Total .  7,142,414  7,469,317 

WINSTON-SALEM,  N.C. 

Journol-m  .  1.852,186  r,980.534 

SmtiMl-.  .  1,497,496  1,620,640 

J<xirMl-S.nliMl-S  .  796,390  785,022 

Grand  Total .  4,146,072  4,396,196 

N0T2:  Port-run  and  comics  not  includod. 

WORCESTtR,  IWASS. 

Toloiroiii-m  .  1,215,312  1,317,330 

Goctto-o  .  1,203,304  1.256,664 

Tolograni-S  .  1,071,067  955,902 

Grond  Totol  .  3,489,683  3,529,896 


55  reporters  attend 
toxic  waste  seminar 

The  news  media  are  the  “only  police¬ 
men  this  country  has”  to  report  the 
hazardous  waste  story,  Hugh  Kaufman, 
manager  of  the  Environmental  Protec¬ 
tion  Agency's  Hazardous  Waste  Damage 
Assessment  program  told  a  conference 
of  New  England  newspaper  editors  and 
reporters. 

Fifty-five  daily  newspapers  were  rep¬ 
resented  at  the  session  at  which  the 
techniques  of  reporting  how  hazardous 
wastes  are  handled  were  discussed. 

The  session  was  prompted  by  the  beat¬ 
ing  and  stabbing  of  an  Associated  Press 
reporter  who  had  been  covering  a  toxic 
waste  story. 

Kaufman  told  the  session  the  federal 
government  is  paying  hazardous  waste 
generators  to  draw  up  new  technical  reg¬ 
ulations  under  which  they  can  operate. 
He  said  the  regulations  are  “riddled  with 
loopholes.” 

Kaufman,  a  Washington-based  “whis¬ 
tle-blower”  whose  superiors  tried  to 
block  his  appearance  at  the  workshop, 
said  there  was  “a  tremendous  amount  of 
pressure  from  the  (waste)  generators  to 
get  them  off  the  hook,  and  these  regula¬ 
tions  do  it.” 

Kaufman  took  a  day  of  annual  leave  to 
attend  the  workshop  held  at  St.  Paul’s 
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School  and  sponsored  by  the  New  Eng¬ 
land  Society  of  Newspaper  Editors,  the 
New  England  Daily  Newspaper  Asso¬ 
ciation  and  the  New  England  Asso¬ 
ciated  Press  News  Executives  Associ¬ 
ation. 

In  criticizing  his  own  agency,  Kauf¬ 
man  said  the  chemical  and  petrochemical 
industries  had  persuaded  the  White 
House  to  soften  the  impact  of  the  new 
regulations  which  he  said  provided  “less 
protection”  to  the  public. 

The  day-long  workshop  also  featured  a 
session  on  tips  for  reporters  on  develop¬ 
ing  sources  of  information,  where  and 
how  to  look  for  illegal  toxic  chemical 
disposal  sites,  how  to  use  public  records 
to  advantage  and  what  pitfalls  or  assump¬ 
tions  to  avoid  in  covering  the  hazardous 
waste  story. 

It  was  conducted  by  Andrew 
Schneider,  the  Associated  I^ess  North¬ 
ern  New  England  correspondent  who 
was  beaten  into  unconsciousness  and 
stabbed  in  the  arm  June  6  while  inter¬ 
viewing  a  supposed  informant  in  a  New- 
buryport.  Mass.,  parking  lot. 

Paul  Shaw,  a  Massachusetts  assistant 
attorney  general  and  a  regional  leader  in 
prosecuting  illegal  toxic  waste  haulers 
and  dumpers,  said  his  state’s  laws  had 
been  toughened  to  make  it  more  difficult 
to  dispose  of  chemical  wastes  illegally. 

He  said  a  major  obstacle  to  solving  the 
hazardous  waste  disposal  problem  was 


convincing  local  communities  to  accept 
safe  disposal  sites. 

Dr.  Robert  E.  Gosselin  of  Dartmouth 
College  Medical  School,  a  physician, 
pharmacologist  and  director  of  the 
poison  center  in  Hanover,  N.H.,  said  the 
chemical  industry  was  inventing  toxic 
substances  faster  than  they  could  be 
tested. 

He  speculated  that  the  ultimate  solu¬ 
tion  to  the  chemical  waste  disposal  prob¬ 
lem  was  “some  kind  of  chemical  process 
that  will  render  this  waste  acceptable.” 

The  program  was  organized  by 
Thomas  W.  Gerber,  editor  of  the  Con¬ 
cord  (N.H.)  Monitor  and  chairman  of  the 
New  England  Daily  Newspaper  Associa¬ 
tion’s  Press  Freedom  Committee. 


Newsman  sentenced 
in  wife’s  death 

Thomas  Barley,  52,  former  reporter 
for  the  Santa  Ana  (Calif.)  Register  and 
Orange  Coast  Daily  Pilot,  has  been  sen¬ 
tenced  to  15  years  to  life  in  prison  for  the 
stabbing  death  of  his  estranged  wife. 

Barley  was  convicted  in  February  of 
stabbing  his  estranged  wife  to  death  with 
a  letter  opener  in  a  shopping  center  last 
year. 

A  request  for  a  retrial  was  denied. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  sartyles,  rates.  Au¬ 
tomotive  Features,  814  t.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


SMALL  BUSINESS  COLUMN— Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Philadelphia  Bulletin,  Hous¬ 
ton  Chronicle  and  other  fine  newspa¬ 
pers.  Free  samples.  M.  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


“ALL  THE  CARTOONS  YOU'LL  EVER 
NEED"  are  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York  NY  10014. 


KLIP,  KLIP,  KLIP  ART.  Over  700  camera 
ready  art  clips  and  more  than  1000 
inches  of  border.  Use  this  for  very  top 
looking  copy!  $5.00.  E  H  Gardner,  5205 
El  Ganadero  RRl,  Bullhead  City  AZ 
86430. 

COMIC  STRIPS 

NEW  COMIC  STRIPS,  Puzzles,  Panel 
Comics.  Free:  Over  80  Features  Catalog 
and  Samples.  Write  R-Gabs,  1324  N.  3rd 
St.  Joseph  MO  64501. 

CROSSWORD  PUZZLES 

CHALLENGING;  solvable;  entertaining 
puzzles  prepared  by  non-syndicated 
journalist  with  15  years  experience 
creating  crosswords.  Only  $5  each, 
camera-ready,  based  on  monthly  orders 
of  5  weekly  puzzles.  No  contracts.  Free 
samples.  Alan  Weiss,  1613  Juniper,  Sol- 
vang  CA  93463. 


FINANCIAL  COLUMN 


WEEKLY  news-you-can-use  in  my  cur¬ 
rently  published  column,  "You  And  Your 
Money,"  Only  $5  per  week.  Free  sam¬ 
ples.  Alan  Weiss,  1613  Juniper,  Solvang 
CA  93463. 


FOR  THE  ONE  publisher  in  10  really 
serious  about  promotion — The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newsjiaper  advertising. 
Weekly  questions  and  answers  by 
publisher-professor  use  fact,  logic  and 
humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915, 


"IN  THIS  CORNER  .  .  .”  Rocky 
Armstrong  is  a  boxer  with  the  body  of  a 
bulldozer — and  the  heart  of  a  pussycat. 
Weekly  or  tri-weekly  panel  for  regular 
reader  chuckles.  Dickson,  17700  West¬ 
ern  69h,  Gardena  CA  90248. 


“MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan,  1802  S  13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  Weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


QUOTATION  FEATURES  for  newspapers 
and  magazines.  Uncommon  Quotations. 
Box  7285,  Provo  UT  84602. 


_ REAL  ESTATE 

HOUSE  CALLS— Citation  for  recent  na¬ 
tional  award  says  "entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge,"  6th  year, 
major  dailies.  Edith  Lank,  240  Heming¬ 
way.  Rochester  NY  14620.  (716)  271- 
6230. 


_ TELEVISION _ 

TV  LISTING  FOR  LESS—  New  service 
this  fall  will  offer  camera  ready  narrative 
television  listings  and  features  for 
30-50%  less  than  going  rate.  Call  (502) 
265-2936  for  complete  details  by  return 
mail. 


AFFORDABLE  TRAVEL— Weekly,  biweek¬ 
ly  or  monthly  travel  column  to  strengthen 
your  travel  pages.  Latest  worldwide  trav¬ 
el  buys,  cost  saving  tips.  Low  cost  per 
circulation,  first  2  columns  free.  Ac¬ 
credited,  prize  winning  travel  writer. 
Nancy  Winter  Drosdick,  Box  35409, 
Editor  &  Publisher. 


ATTENTION 

EDITORS  &  PUBLISHERS 

Looking  for  Features? 

Next  weeks  Syndicate  Di¬ 
rectory  issue  should  have 
the  features  you  are  look¬ 
ing  for! 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information: 

E  &  P  CLASSIFIEDS  (212)  752-7053 
We'll  give  you  something  to  write  about! 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

START  YOUR  OWN  WEEKLY— Extensive 
how-to  manual  by  prominent  publisher, 
describes  every  step.  Details  from  Meadow 
Press,  Box  35-E,  Pt  Jefferson  NY  11777. 
QUALITY  urban  weekly  group,  now  gros¬ 
sing  $350M,  looking  for  major  investor  on 
business  advertising  side  to  help  develop 
and  share  in  good  growth  oppr'Hunities. 
Write  Box  35413,  Editor  &  Publisiier  stat¬ 
ing  interest,  background  and  investment 
range. 

NEWSLETTERS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

WEEKLY  OFFSET,  ZONE  8,  Family  owned 
and  operated.  Gross  yearly  $135M  plus. 
Excellent  growth  potential  not  fully  real¬ 
ized.  Home  base  competition  not  too  strong 
for  new  aggressive  owner.  $150,000.  One- 
half  down,  balance  10%.  Box  35038, 
Editor  &  Publisher. 

IOWA  WEEKLY,  rich  farming  area,  gross, 
about  $300,0(X).  price  $385,000  includes 
building  worth  near  $100,000.  Terms  pos¬ 
sible  if  solid  buyer.  State  cash  and  experi¬ 
ence  first  letter;  no  phones  unless  you're 
in  our  files.  Marion  R.  Krehbiel,  Box  88, 
Norton  KS  67654. 


NEWSPAPER  BROKERS 

50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily 
and  community  newspapers.  Professional, 
confidential. 

Business  Broker  Associates 
(615)  756-7635. 

HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av, 
Haddonfield  NJ  08033  (609)  7956026 


JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers.  Sales. 

No  charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 
CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405,  (912) 
925-8666,  day  or  night. 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte.  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotitations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
daytime;  (813)  4450871  nights;  or  write 
Box  3364,  Clearwater  Beach,  FI.  33515. 
No  obligation,  of  course. 


NEWSPAPER  OWNERS-SEEKERS.  We  will 
be  glad  to  go  overyour  plans  with  you.  No 
obligations.  NEWSPAPER  SERVkJe  CO., 
INC.,  PO  Drawer  12428,  Panama  City,  FL 


ILLINOIS  WEEKLY  grossing  almost 
$300,000  for  sale  at  less  than  gross.  In¬ 
cludes  fine  building.  Complete  newspaper 
and  commercial  printing  plant  and  3  unit 
press.  One  of  Midwest  finest  economic 
communities.  $80,(X)0  down.  Only  serious 
buyers  should  inquire. 

KANSAS  WEEKLY  AND  JOB  SHOP 
Grosses  over  $60,(X)0.  Good  living  for  man 
or  woman  with  some  knowledge  of  print¬ 
ing.  $65,(X30  includes  building.  Roy  Hold¬ 
ing  &  Associates,  PO  Box  212,  Galva  IL 
61434,  Phone  (309)  932-2270  days,  (309) 
932-2642  evenings. 


SENIOR  CITIZEN  monthly  4  year  old  sell  or 
take  in  partner.  Senior  Times,  Box  284, 
Lynn  MA  01903.  (617)  599-4362. 


MUST  SELL  IMMEDIATELY 
Southern  California  weekly  for  sale  as  soon 
as  possible.  '79  gross;  $300,000.  Excellent 
potential.  Will  accept  reasonable  offer. 
Write  PO  Box  2849,  Van  Nuys  CA  91404. 


VIRGINIA-NORTH  CAROLINA  FISHING 
REPORT.  Unopposed  tabloid  published  18 
times  annually.  Already  grossing  $50M— a 
mere  fraction  of  potential.  Asking  $55M. 
Current  Williamsburg.  Virginia  location, 
good  for  college  and  tourism  publishing 
opportunities  but  could  easily  be  shifted. 
Half-ownership  available  for  $45M, 
$15,000  of  which  would  go  directly  into 
the  paper  as  capital  for  direct  mail  New 
York-North  Carolina  subscription  solicita¬ 
tion  and  for  expansion  of  newsstand  sales. 
(804)  229-6374. 


MOM/POP  DAILY  in  Kansas  needs  resident 
owner.  Good  terms,  good  potential.  Build¬ 
ing  goes  with  sale.  $60,Ci00  down.  (316) 
342-9285. 


NATIONAL/REGIONAL  moderate  Washing- 
ton-based  magazine.  Can  be  easily  con¬ 
verted  to  weekly  newspaper  format.  See 
our  ad  under  “Publication  for  Sale"  in  this 
magazine. 


TWO  COLORADO  WEEKLIES:  1— Small 
underdeveloped  on  unspoiled  West  Slope. 
2— Unique  growth  opportunity  in  recrea¬ 
tional  area.  Each  requires  a  complete 
newsman/team  with  skill,  convictions. 
James  J,  Brodell,  Newspaper  Broker,  Box 
1841,  Grand  Junction  CO  81502.  (303) 
242-5035. 


XINHUA  NEWS  AGENCY 
China  News  Agency  is  offering  a  tour  to 
Bejing,  PRC  for  qualified  editors  and 
publishers  of  business,  trade  and  (general 
newspapers  if  space  available)  publications 
for  a  seminar  on  news  gathering  tech¬ 
niques  and  facilities  also  general  sight¬ 
seeing.  For  September  15,  1980,  12  days, 
cost  $2890.  Contact  John  £  Felber,  Editor, 
International  Index,  Box  636,  Newark  Nj 
07101  (201)  623-2864  or  (201)  686- 
2382. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEW  WIFE  insists  on  selling  and  retiring 
now.  Florida  weeklies  gross  $600-$^OM 
for  sale  at  $750M.  Building  not  available, 
press  is  additional.  Major  potential  for 
buyer  who  wants  to  expand.  Box  35485, 
Editor  &  Publisher. 


ALABAMA  WEEKLY— Over  100  years  old. 
County  seat  weekly.  Under  $50,000— 
terms  available.  Call  (205)  624-3569. 


NORTHERN  AND  SOUTHERN  CALIFOR¬ 
NIA  quality  weekly  groups,  each  with 
offset  press,  very  profitable.  Best  loca¬ 
tions.  Price  is  $1.1  million  and  $3  million. 
29%  down.  Mel  Hodell,  Broker,  Box  2277, 
Montclair  CA  91763. 


TWO  ESTABLISHED  east  San  Francisco 
Bay  community  monthlies.  (415)  522-7734 
before  9:30  am;  after  6:00  pm  or  write  PO 
Box  8562,  Emeryville  CA  94662. 


SUNBELT  shopper  in  third  year.  Grossing 
$150,000.  Excellent  potential.  Box  35430, 
Editor  &  Publisher: 


ZONE  2  WEEKLY  plus  4  free  newspapers. 
$353,000  gross,  $200,000  sale,  20% 
down,  liberal  terms — low  interest  over  10 
years.  62M  circulation.  Box  35431,  Editor 
&  Publisher. 


AWARD-WINNING  suburban/rural  free  dis¬ 
tribution  weekly  in  major  mid-Atlantic 
market.  Will  gross  $1  million  this  year, 
available  for  Vz  of  gross.  Box  35435,  Editor 
&  Publisher. 


WELL  ESTABLISHED-LABOR  monthly,  10 
years.  Zone  2.  Future  growth  insured. 
$20,000  income  yearly.  2  man  operation. 
$18,000.  Owner  retiring.  (301)  254-0273. 


NEWSPAPERS  WANTED 


EXPERIENCED  but  undercapitalized  hus¬ 
band  and  wife  team  is  seeking  an  equity 
position  with  community  newspaper.  Will 
consider  either  paid  or  free  papers.  Ideal 
for  owner  who  wants  out  of  daily  manage¬ 
ment  of  newspaper.  Box  35425,  Editor  & 
Publisher. 


IF  YOU  ARE  without  competition  in  you 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  4500  paid  circula¬ 
tion,  our  widely-respected  group  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  you  r  remain  ing  with  the  news  pep¬ 
per.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752, 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


SELLERS,  POTENTIAL  SELLERS.  Change 
in  ownership  forces  general  manager  to 
seek  new  territory.  20  years  experience. 
$100,000+  up^front  to  invest  in  owner¬ 
ship,  partnership  or  will  assume  executive 
position.  Experienced  in  weekly,  daily,  ABC 
free,  voluntary  pay,  TMC.  Strong  sales, 
marketing,  employee  moral.  Fantastic 
track  record  with  references.  Style:  en¬ 
thusiastic,  real  problem  solver.  Perfect 
health.  Responsible.  Apply  to  Box  35317, 
Editor  &  Publisher. 


WANT  TO  OWN  weekly  or  semi-weekly  in 
6000  to  10,000  population  community. 
Gross  $150,000  and  up.  Prefer  county 
seat.  Excellent  community  journalism  cre¬ 
dentials,  former  weekly  owner,  civic 
minded,  small  town  oriented,  will  live  in 
community  I  senre.  Strict  confidence.  No 
brokers.  Box  34712,  Editors.  Publisher. 


PUBLICATIONS  FOR  SALE 


NATIONAUREGIONAL  moderate  Washing- 
ton-based  magazine.  Market  study  by 
RMH  Research  shows  strong,  positive 
market  response.  Ad  market  tops  for 
travel,  and  accessories,  business  and  of¬ 
fice  equipment  institutional,  association 
and  fraternal,  or  select  consumer.  Tests 
based  on  both  30,000  trade  and  300,000 
consumer  circulation.  Full-color,  9  issues 
printed.  $500,000  invested.  Will  sell  all  or 
part.  Write  Publications  Manager,  #500, 
1328  New  York  Av  NW,  Washington  DC 
20005  or  call  (800)  424-9479. 


WERE  YOU  EMPLOYED  in  the  editorial  de¬ 
partments  of  any  of  the  Westchester-Rock- 
land  (New  York)  newspapers  during  the 
1950's?  For  information  about  wine  and 
cheese  reunion  and  updated  newsletter 
write  C.  Laux,  17  Rudd  Ct,  Glen  Ridge  NJ 
07028,  (201)  429-9048. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


VACATION  stops  getting  you  down?  Allow 
our  professional  staff  of  field  crew  and 
telephone  sales  experts  help  put  a  plus  in 
your  ad  co*umn.  We  guarantee  the  finest 
quality  order  in  the  business.  Call  (215) 
586-3954  or  write  to  Donnelly  Enterprises, 
350  McDade  Blvd,  Collingdale  PA  19023. 


STRONG  circulation  growth — anticipating 
challenge?  Heavy  experience  in  ABC  spe 
cials  and  outsides.  Consulting  available. 
Box  35420,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  — $3. 10  per  line. 

2  weeks— $2.95  per  line,  per  issue 

3  weeks— $2.75  per  line,  per  issue 

4  weeks— $2.55  per  line,  per  issue 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  —$2.25  per  line 

2  weeks— $2.10  per  line,  per  issue 

3  weeks— $1.95  per  line,  per  issue 

4  weeks— $1.70  per  line,  per  issue 


Add  $3  per  insertion  for  box  service  and  Add  $2.00  per  insertion  for  box  service 
count  as  an  additional  line  in  copy.  and  count  as  an  additional  line  in  your 

copy. 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $70  per  column  inch 
camera  ready.  $75  pub  set. 


Classification 


Contract  rates  available  on  request. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
box  numbers,  mailed  each  day  as  they  are  received,  are  valid  tor  1  year 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N  Y.  10022  (212)  752-7050 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Ron:  _ Weeks  _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave  •  New  York,  N  Y,  10022 
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INDUSTRY  SERVICES 


CLASSIFIED  AD  SERVICES 


STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates 
sales  and  profits.  Two  recent  papers  dou¬ 
bled  ad  count  within  two  months.  We  con¬ 
sult  personally,  and  provide  a  monthly  13 
part  package  which  can  be  invested  in  to¬ 
gether  or  individually.  Start  your  til  forbid 
order  now  and  receive  a  bonus  of  a  Basic 
Classified  Library  worth  $20  with  your  first 
package  of  sales  material.  Write  or  call  for 
more  information.  Tom  Greene,  1345  E 
10th  Av,  Hialeah  FL  33010,  (305)  885- 
4526, 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


STA  HI  257  COUNTER  STACKER, 
Excellent  condition. 

Box  34253,  Editor  &  Publisher. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


2  MULLER  stuffing  machines  model  227, 
main  plus  2  inserts.  1  Muller  model  227E, 
main  plus  2  inserts.  J  S  Graphic  Equipr- 
ment  Co,  (214)  387-3128. 


Equipment 
&  Supplies  . . . 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  sen/ice. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


MODIFLEX  distortion  camera,  20x24.  Ex¬ 
cellent  condition.  Call  New  England  Print¬ 
ing  Machinery,  (617)  475-3210. 


ITEK  GRAPHITEK  435,  9  months  old,  aux¬ 
iliary  RC  paper  loading.  Asking  $7(X)0. 
Community  Newspapers  (414)  762-6400. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  single 
and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley.  (800) 
527-1668. 


LOG-E  121  camera  with  transport  and 
LD-18  Log-E  processor.  Price  negoti¬ 
able-equipment  must  go.  Contact  (flyde 
Myers,  The  HerakJ-Mail  Co,  100  Summit 
Av,  Hagerstown  MD  21740,  (301)  733- 
5131. 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation 
system  maintains  total  homes  in  market 
area.  Adaptable  to  subscriber  only.  Pro¬ 
vides  on-line  real  time  update  to  starts, 
stops,  service  errors.  Includes  route  error 
alarm  system  with  real  time  seniice  error 
dispatching.  Includes  PIA  processing  with 
automatic  vacation  adjustment.  Produces 
all  ABC,  pressrun  and  delivery  manifests. 
Bundle  top  wraps  include  start,  stop,  and 
service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line 
of  other  business  systems  available.  Con¬ 
tact  Creative  Data  Systems,  9809  Wedd 
Dr,  Overland  Park  KS  66212.  (913)  381- 
1109. 


TOTAL  MARKET  COVERAGE,  carrier  circu¬ 
lation  program  for  twice  weekly  paper  to 
use  on  NCR  82(X).  Also  business  package 
if  combined.  Times  Publications,  John 
Marling,  (503)  643-1531. 


SHERIDAN  48P  and  24P  inserters.  Very 

food  condition.  Available  immediately., 
lox  34252,  Editor  &  Publisher. 

MULLER  231  COUNTER  STACKER 
Excellent  condition. 

Box  34384,  Editor  &  Publisher. 

E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 


MULLER  227E  inserter,  5  stations. 

Muller  EM-10  inserter,  5  stations. 

Muller  231  counter  stacker,  for  use  with 
above  inserters. 

Graphic  Management  Associates  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


IDAB  NS-330  compensating  counter 
stacker  with  dual  delivery,  1(X)0  bundle 
storage  keyboard,  card  reader  attachment, 
etc.  Good  condition.  Bob  Noga,  (201) 
347-5400. 


NEWSPRINT 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


3  ROLLS  31"  WHITE.  15  rolls  15V:r  white. 
15  rolls  15Vy  green.  2  rolls  15Vy  canary. 
Approximately  9  tons.  Contact  Frank  Wal¬ 
ters  or  Mary  Smith,  (601)  286-3366, 
Ckrrinth  MS. 


STANDARD  30  lb.  newsprint  made  to  your 
specifications.  Shipments  direct  from 
major  mills.  Box  35468,  Editor  & 
Publisher. 


OCR  READER 


COMPUGRAPHIC  UNISCAN  with  stack 
feeder.  Excellent  condition.  Guaranteed. 
$9850  plus  shipping.  Graph-X,  Inc.  (215) 
776-0201. 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


COMPUGRAPHICS 

7200— $2000.  Compuwriters  $2800. 
2971TL— $1500.  Keyboards— $1000.  FHN 
Business  Products.  PO  Box  442,  Marlton 
NJ  08053.  (609)  235-7614. 


UNISETTER— Low  range,  6-36  point.  For¬ 
mat  option.  Guaranteed.  $11,500  plus 
shipping.  Graph-X,  Inc.  (215)  776-0201. 


2  COMPUGRAPHIC  UNIVERSALS  with  re¬ 
verse  leading,  reverse  video,  13  fonts  and 
spare  parts  kit.  Also  1  Advantage  makeup 
terminal.  Call  Production  Manager,  (315) 
782-1000,  ext.  248. 


COMPUGRAPHIC 

2-2961  tape  readers  for  Intermec 
keyboards.  4-lntermec  keyboards.  Good 
stock  of  Compugraphic  2961  spare  parts. 
Lots  of  carbon  ribbon  and  paper  tape.  G. 
Glasmann,  Wood  River  Journal,  Hailey  ID, 
(208)  788-3444. 


EQUIPMENT  &  SUPPLIES 


ATF  WEB  OFFSET  4  units  with  Offen  gas 
ovens,  double  pass.  New  in  1953  rebuilt  in 
1964.  Imprinter,  chill  tower,  fan,  4  roll  in¬ 
put.  Best  offer  over  $70,(X)0.  Tom  Miles 
(216)  243-3653,  (Cleveland,  OH.) 


4  UNIT  UnbANITE,  loaded.  2  years  old, 
modified  Vz,  Vt  folder  available  im¬ 
mediately.  (jail  (617)  475-3210. 


able  ink  fountains.  Goss  portable  ink  mun- 
tains.  Hoe  ink  boxes.  Hoe  color  convertible 
press  224k.  4  units  with  2:1  double  deliv¬ 
ery  folder.  We  have  in  storage  spare  parts 
for  Hoe  color  convertible  presses.  Two 
Cline  reels,  and  pasters  in  self-contained 
framing.  Running  belts,  side  lay,  etc.  Suit¬ 
able  for  publication  or  newspaper  press. 
Paper  roll  dollys  and  track.  1  single  width 
Goss  balloon. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


USED  LETTERPRESS 

4  unit  Goss  headliner,  22%",  1957,  2 
color  decks,  single  delivery  folder,  un¬ 
itized  drive. 

6  unit  Goss  Headliner,  22V4".  1963, 
equipped  with  Di-Litho,  no  folder. 

2  Line  Scott,  2244",  19M,  8  units,  1  color 
hump,  1  double  delivery  3:2  folder. 

1  Line  Scott,  2244",  1%5,  8  units.  1  color 
hump,  3:2  Folder. 

Scott  Press.  23416",  7  units  plus  2  units 
superimposed.  3:2  folder  with  balloons, 
all  NAPP  equipment, 

234i6"  double  delivery  folding  machine,  R. 
Hoe. 

2244"  double  delivery  folding  machine  with 
balloons. 

3  Goss  Universals — single  width:  a)  6  un¬ 
its,  color  deck,  folder,  double  end.  6  pos¬ 
ition  roll  stand:  b)  8  units  on  substruc¬ 
tures:  c)  8  unitson  substructures  loaded 
with  color. 

Unitubular  800  series,  9  units.  4  color 
decks.  3  folders. 

2-60"  Capco  Rewinders. 

6  and  8  position  single  width  roll  stands. 

Stobb  Bundlers. 

UNIVERSAL  PRINTING  EQUIPMENT  CO. 

P  0  Box  455 
Lyndhurst  NJ  07071 
(201)  438-3744 


WE  MOVE  MACHINERY! 
MOVE  YOUR  USED 
EQUIPMENT 
OUT  OF  YOUR  PLANT 
WITH  E&P  CLASSIFIEDS 


EQUIPMENT  &  SUPPLIES 


GOSS  SC,  7  unit  press,  1978. 

Goss  SC.  5  unit  press,  1968. 

Goss  Community,  4  unit  press,  1972. 
Goss  Suburban  "1500"  4  unit  press. 

Goss  Urbanite,  9  unit  press.  1971. 
Urbanite,  4  unit  press,  remanufactured. 
Goss  folders:  Community,  SC,  Signature, 
Urbanite,  Metro. 

Harris  V15-A,  6  unit  press.  1973. 

Harris  V22,  5  unit  press.  1967-71. 

Harris  V25,  5  unit  press,  1971. 

Harris  folders:  JFl,  JF4,  FJ7.  JFIO,  JF25. 
Color  King,  2  unit  press,  remanufactured. 
News  King,  4  unit  press.  1972. 

News  King,  4  unit  press.  1%5. 

M.E.G.  2(X)  flying  pasters. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Brianwood  Ind.  Ct  NE 
Atlanta,  Georgia.  30329 
(404)  321-3992  Telex  700563 


HARRIS  V15-A,  3  units  and  folder. 
Goss  Urbanite  quarter  folder. 

A  Stepper  730  inserter/3  bin. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc. 
7881  Mastin  Dr. 

Overland  Park  KS  66204 
(913)  432-8276. 


COTTRELL  V-22,  4  units.  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  Color  King  5  Units,  1968. 

Goss  Community  add-on  units,  l%9-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban.  SU, 
Community. 

Goss  Urbanite  folder.  1970. 

Goss  Urbanite  44  folders. 

Goss  4,  6.  8-position  roll  stand. 

Gregg  flying  imprinter  2244". 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  25-4388 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  offset  and  letter- 
press.  25  years  experience.  CONTACT: 
Ken  Langley 

7881  Mastin.  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


Industry's  Marketplace 
(212)  752-7050 


spare  parts  kit.  One  of  two  unisetters  now 
on  line.  Purchased  new  July  1,  1978.  Good 
preventative  maintenance  by  Compug¬ 
raphic.  $12,000.  Collegian  Production 
Manager,  Patti  Hartranft  (814)  865-2533, 
State  College  PA. 


PLATEMAKING 


4  YEAR  OLD  NAPP  plate  system;  2  bur¬ 
ners:  2  wash;  3  dryers.  1000  Napp  plates 
(.040).  Hoe  Monarch  mat  roller.  Sta-Hi  rot¬ 
ary  shaver.  3  Sta-Hi  vacuum  dryers.  Price 
negotiable — equipment  must  go.  Contact 
Clyde  Myers,  The  Herald-Mail  Co.,  1(X) 
Summit  Av  Hagerstown  MD  21740:  (301) 
733-5131. 


SELLING  EQUIPMENT? 

If  you  regularly  contact  over  100,000  printers 
world  wide,  have  a  network  of  overseas 
companies  and  agents  backed  by  a  computerised 
data  bank,  then  you  can  probably  sell  your  own 
equipment  at  top  prices 


IF  NOT 

CONTACT  MILTHORP  INTERNATIONAL 


We  currently  need 
GOSS,  HARRIS  KING  and 
MERGANTHALER  PRESSES 
for  our  clients 


NEILZAMMIT 

Milthorp  International 
Monckton  Road 
Wakefield  WF2  7AS  England 
Tel  924  751 61  Telex  557964 


EDITOR  &  PUBLISHER  for  July  19,  1980 


EQUIPMENT  &  SUPPLIES 


22%"  CUTOFF  GOSS  HEADLINER.  4  Units' 
2  half  decks,  2  to  1  folder,  available  now. 
21W  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  avaialable  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22V  cutoff  Hoe  color  convertible  4  units. 

avaiiable  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  VISA. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  VISA. 

5  unit  VISA. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2.  Box  228S.  McAllen.  TX  78S01 
(S12)  682-7011. 


1  HOE  SINGLE  DELIVERY  3.2  folder. 
Equipped  with  upper  and  lower  double 
formers  and  motor  drive.  Manufactured 
1960,  23Yie'  cutoff,  located  our  plant, 
available  now. 

1  Sheridan  48  page  stuffer,  manufac¬ 
tured  19S6.  Excellent  running  condi¬ 
tion. 

4  Goss  Cosmo  double  width  roll  stands. 
Manufactured  1974.  Will  handle  4S' 
diameter  rolls  62'  wide.  Equipped  with  S 
tensions  and  infeed  arrangements.  Lo¬ 
cated  our  plant,  available  now. 

Cutler  Hammer  Conveyor  Equipment: 

4  Corner  units 
2  Stream  aligners 
2  Switches 
1  Fly  table 
9  Section  drives 
96  Wooden  rollers 
13  Iron  rollers 
12  Pipe  feet 
16  Pipe  hands 

1  Cutler  Hammer  Mark  II  stacker  with 
Mark  II  control  panel.  Manufactured 
1972. 

1  Idab  shrink  wrapper,  manufactured 
1972. 

1  New  5  HP— DC  Cutler  Hammer  drive 
motor. 

1  3  HP— DC  Drive  Motor — 1976 — for  Cut¬ 
ler  Hammer  conveyor. 

2  Cutler  Hammer  60  Cycle.  50  HP  motors. 

For  more  information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY CORP 
lOSth  &  Santa  Fe  Dr — PO  Box  5487 
Lenexa.  KS  66215 
(913)  492-9050  Telex  42362 


AVAILABLE  from  an  ATF  web  press:  ATF 
sheeter,  ATF  combo  folder.  3  reel  Cline, 
flying  paster.  Call  New  England  Printing 
Machinery  (617)  475-3210. 


USED  OFFSET 

4  unit  Miehle  commercial  press  with 
ovens,  chill  rolls  and  combination  folder. 
6  unit  Wood  Colorflex. 

4  unit  Wood  Colorflex. 

4  unit  Goss  Urbanite 
6  unit  Harris  VISA,  2  folders. 

2  unit  Daily  King  with  Color  King  folder. 
Sheerer. 

ATF  combination  folder. 

2-30  HP  Magna  drives,  complete  with  con¬ 
trols.  Also  1  extra  motor  and  miscellane¬ 
ous  spare  parts. 

UNIVERSAL  PRINTING  EQUIPMENT  CO. 
P.O.  Box  455 
Lyndhurst  NJ  07071 
(201)  438-3744 


QUARTERFOLD  STITCHER— Harris/Macey 
Signa  binder  consisting  of  1  Macey  Signa 
Stitch  II  (includes  2  heads)  and  1  Macey 
single  pocket  feeder.  Plus  spare  parts. 
Used  once  each  week  May  '78  to  May  '80. 
Asking  $15,000.  Call  or  write  Bob 
Saehloff.  The  Daily  Freeman,  79  Hurley 
Av.  Kingston  NY  12401.  (914)  331-5000. 


3  GOSS  FULLY  AUTOMATIC  PASTERS  for 
any  2-page-wide  press,  roll  diameter  up  to 
42'.  Can  be  set  up  at  end  of  press  or  used 
as  substructure.  Good  condition,  can  be 
examined  before  dismantling.  Available 
now  at  bargain  price  as  is,  or  we  can  supply 
installed. 

Occidental  Equipment,  Inc. 

1529  NW  89th  Ct 
Miami  FL  33172 
(305)  591-8846 


EQUIPMENT  8>  SUPPLIES 


GOSS  COMMUNITY,  4  units.  1975  with 
Suburban  folder,  immaculate  condition, 
available  immediately.  Call  Southern  Print¬ 
ing  Machinery  (305)  592-8409  or  New  Eng¬ 
land  Printing  Machinery  (617)  475-321(f 


Help  Wanted  .  .  . 


7  TELETYPE  MOD  40  PRINTERS.  Tractor 
feed  with  power  supplies,  controller  cards, 
80  column,  all  in  good  working  order.  Large 
supply  of  spare  parts  also  available.  Con¬ 
tact  G.  Labelle  or  Vern  Thorson  at  (312) 
321-2063,  (Chicago.  IL). 


WANTED  TO  BUY 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273.  EDITOR  &  PUBLISHER. 


CH  ESH I R  E  and  Phillipsburg  any  condition . 
Call  collect  Herb  (201)  289-7900  A.M.S.. 
1290  Central  Ave.,  Hillside.  NJ  07205. 


GOSS  MARK  I  or  II  press  units  with  21^ 
cut  off. 

Box  34445.  Editor  &  Publisher 


STA-HI  251  COUNTER  STACKER. 
Box  34254, 

Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation. 
Box  34255.  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200,  EDITOR  &  PUBLISHER 


HIGHEST  PRICES  PAID  for  scrap  litho¬ 
graphic  film  and  silver  chip.  All  types  and 
models  of  Silver  Recovery  Equipment.  Call 
Boston  Recovery  Co,  Walpole  MA  (617) 
668-5486. 


GOSS  SC  folder  with  quarter  fold.  George 
Harrison.  North  Texas  Publications,  (214) 
241-1661. 


IDAB-440  or  HALL  MONITOR  COUNTER 
STACKER  for  small  newspaper  facility. 
Must  see  in  operation.  Box  35116,  Editor  & 
Publisher. 


22V4  CUTOFF  GOSS  MARK  I  headliner- 
letter  press  14  units— 2  double  delivery 
folder,  elevation  from  reel  room  to  press 
room  11’  lockup-under  side.  The  above 
equipment  must  be  in  operation.  Box 
35011,  Editor  &  Publisher. 


22%  CUTOFF  HOE  colormatic  letter- 
press — 9  units — 2: 1  double  delivery  folder, 
elevation  from  reel  room  to  press  room 
10  0  plate  lockup  under  side.  The  above 
equipment  must  be  in  operation.  Box 
35012,  Editor  &  Publisher. 


WILL  PAY  TOP  CASH  PRICES  for  paper 
cutters,  Phillipsburg  and  Pitney-Bowes  in¬ 
serting  machines:  Cheshire  automatic 
labelers,  die  cutters,  sheeters,  Bunn  string 
tyers,  envelope  converting  equipment, 
vacuum  forming,  shrink  pack,  skin  packag¬ 
ing  and  blister  forming  also  printing  press, 
etc.,  plus  Virkotype  and  gold  stamping 
equipment.  We  will  assume  all  pick  up  and 
transportation  charts  and  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSIXIATES 
PO  Box  1352 
Dearborn  Ml  48121 


DELTA  DATA  5000  VDT's.  Purchase  or 
trade  for  ohototypesetting  equipment.  Call 
Jim  Rose  (415)  783-6111. 


NEWSPRINT  34-  to  3e.  40  diameter,  up 
to  50  tons  a  month.  Immediately.  Call 
(305)  667-7481,  ask  for  Mary,  leave  name 
and  number. 

NAPP  Newstar  manual  single  plate  equip¬ 
ment,  two  sets  including  exposure  units, 
washers  and  dryers.  Call  S.  Dean  (212) 
532-7300,  or  write  Box  35357,  Editor  & 
Publisher. 

2  DUAL  IMAGE  INTERMEC  typesetters 
wanted  in  good  working  condition.  Box 
35419,  Editor  &  Publisher. 


ACADEMIC 


THE  AMERICAN  UNIVERSITY  IN  CAIRO 
announces  two  openings  to  teach,  in  En¬ 
glish,  undergraduate  and  graduate 
courses  in  newswritin^  editing  or  report¬ 
ing,  public  relations,  advertising,  introduc¬ 
tion  to  mass  communication,  mass  media 
in  society.  Ability  to  teach  theory  or  re¬ 
search  methods  a  plus.  Candidates  should 
specify  areas  of  greatest  teaching  and  re¬ 
search  interest.  Course  load  9  hours  per 
semester.  Doctorate,  teaching  experience, 
and  ability  to  adapt  courses  to  needs  and 
perspectives  of  students  in  a  developing 
country  required.  Rank,  salary  depend  on 
qualifications.  Write,  with  resume,  to: 
Dean  of  the  Faculties.  The  American  Uni¬ 
versity  in  Cairo,  866  United  Nations  Plaza, 
New  York  NY  1(X)17. 


RIT  NEEDS  TEACHERS 
IN  GRAPHIC  ARTS  MANAGEMENT 
AND  IN  REPRODUCTION  PHOTOGRAPHY 
MANAGEMENT  POSITION  to  start  Sep¬ 
tember  1.  1980.  Applicants  should  have 
considerable  experience  in  graphic  arts 
industry  in  2  of  the  following  areas:  fi¬ 
nance,  estimating,  production,  labor  rela¬ 
tions.  Prior  teaching  experience,  interest 
in  research,  and  advanced  academic  de¬ 
gree  preferred. 

REPRODUCTION  PHOTOGRAPHY  POSI¬ 
TION  to  start  September  1.  1980.  Appli¬ 
cants  should  have  considerable  experience 
in  the  technical,  scientific,  and  manage¬ 
ment  aspects  of  the  reproduction  photog¬ 
raphy  area.  Prior  teaching  experience,  in¬ 
terest  in  research,  and  advanced  aca¬ 
demic  degree  preferred. 

Write:  Dr.  Mark  F.  Guldin 

Director 

Rochester  Institute  of  Technology 
One  Lomb  Memorial  Dr 
Rochester  NY  14623 
An  affirmative  action, 
equal  opportunity  employer.  M/F 


SUFFOLK  UNIVERSITY  seeks  an  associate 
professor  of  journalism  for  September 
1980.  Good  news  media  experience:  some 
stress  in  film:  broadcasting  or  public  rela¬ 
tions.  PhD  in  Journalism  or  mass  com¬ 
munications  required.  Contact  Malcolm  J. 
Barach,  Chairperson,  Journalism  Depart¬ 
ment.  Suffolk  University.  Beacon  Hill, 
Boston  MA  02114.  An  equal  opportunity 
employer. 


ADMINISTRATIVE 


ASSISTANT  CONTROLLER— Join  Houston 
Community  Newspapers.  Houston's  fast¬ 
est  growing  weekly  newspaper  company. 
Publishers  of  7  newspapers  and  17  differ¬ 
ent  Pennysavers  with  circulation  in  excess 
of  300,000.  Candidate  should  be  degreed 
with  2-3  years  experience.  Salary  to 
$23,  (XX).  Send  resume  to  David  Osypczuk, 
Director  of  Finance-Controller,  Houston 
Community  Newspapers.  Inc,  PO  Box  280, 
Channelview  TX  77530. 


PUBLISHER 

Sales  oriented.  Zone  7  weekly.  Must  have 
advertising  and  promotional  credentials. 
Largest  weekly  in  our  state.  Ownership  po¬ 
tential.  Send  resume  to  Box  35308,  Editor 
&  Publisher. 


GENERAL  MANAGER/EOITOR  for  15,000 
PM  daily  in  Zone  5.  Looking  for  general 
management  and  business  background 
plus  editorial  capability.  Send  resume  and 
salary  requirements  to  Box  34984,  Editor 
&  Publisher. 


MANAGER  for  highly  successful  30,000 
circulation  weekly  zoned  supplemental 
product  in  rapidly  growing  Harte-Hanks 
market.  Must  be  innovative  and  promota- 
ble  advertising  professional.  Good  salary 
and  company  benefits.  Send  resurtie  to 
Jim  Pollard,  The  Eagle,  PO  Box  3000, 
Bryan  TX  77801. 


E  &  P  CLASSIFIEDS 
Programmed  for  Selling 
(212)  752-7053 


ADMINISTRATIVE 


COMPTROLLER 

For  top  financial  position  of  family  owned 
newspafrer  group  with  home  office  in  Dix¬ 
on,  Illinois.  Thorough  knowledge  of  intern¬ 
al  auditing,  corporate  tax  and  accounting 
procedures  required.  Good  communica¬ 
tion  and  training  skills  necessary  to  work 
with  12  separate  location  managers  in  Il¬ 
linois  and  Iowa.  Affords  excellent  salary 
plus  top  benefits.  Send  resume  in  confi¬ 
dence.  Attention:  E.  K.  Shaw,  President, 
B.  F.  Shaw  Printing  Co,  Box  9*67,  Newton 
lA  50208. 


LABOR  RELATIONS  MANAGER 
Philadelphia  Newspapers  Inc,  a  major  pub¬ 
lisher  within  the  Kni^t-Ridder  Newspaper 
Group  is  seeking  a  seasoned  labor  rela¬ 
tions  executive.  Qualified  candidates 
should  have  strong  practical  experience  in 
contract  negotiations.  Grievance  handling, 
preparation  of  arbitration  cases  and  labor 
training.  You  should  additionally  possess 
maturity,  excellent  judgmental  skills  and 
superior  interpersonal  Mills.  Exposure  in  a 
previously  demanding  situation  with  5  to  B 
years  overall  background  is  required.  A 
legal  baclwround  will  be  desired  but  not 
required.  For  further  consideration,  please 
send  your  resume  and  salary  history  in 
strict  confidence  to  the  attention  of  Wayne 
McGaughey.  Employment  Manager,  Phila¬ 
delphia  Newspapers,  400  N  Broad  St, 
Philadelphia  PA  19101. 


CONTROLLER— Good  opportunity  with 
growth  firm.  Publishing  or  media  back¬ 
ground  helpful.  Broad  base  financial  and 
managernent  responsibility.  Resume,  sal¬ 
ary  requirements  to  Box  35501,  Editor  & 
Publisher. 


WANTED — Publisher  for  established  daily 
independent  college  newspaper.  Experi¬ 
ence  with  commercial  or  college  publica¬ 
tions  a  must.  Salary  commensurate  with 
experience.  Send  resume,  availability  and 
salary  requirements  to  Purdue  Student 
Publishing  Foundation,  c/oTom  Eggelston, 
PO  Box  1535,  Lafayette  IN  47902. 


ADVERTISING 


SALES  MANAGER  for  northwest  Indiana 
tabloid,  free  weekly  newspaper  grossing 
$706,000  with  job  shop.  It  you  are  highly 
motivated,  experienced  in  display  and 
classified  sales  and  can  direct  staff,  send 
resume  and  references,  also  salary  history. 
Ours  is  a  highly  reputable  product.  Salary 
plus  bonus,  good  fringe  benefits.  Strict 
confidence  assured.  Box  35335,  Editor  & 
Publisher. 


RETAIL  MANAGER— Chance  for  experi¬ 
enced  salesperson  to  step  into  first  man¬ 
agement  position.  Open  immediately.  Re¬ 
sponsible  for  account  list  and  training  of  3 
other  outside  sales  people.  Responsible  to 
ad  director.  $12,000-$14,000  range.  Will 
help  with  moving  expenses.  Call  today,  we 
need  someone  quickly.  Lee  Harney  (502) 
821-6833. 


ADVERTISING  DIRECTOR 
We're  looking  for  a  take-charge  kind  of 
person  who'll  start  with  the  title  of  adver¬ 
tising  director  but  will  want  to  get  inmived 
with  all  facets  of  the  newspaper  and  the 
community. 

Basic  responsibilities  include  developing  a 
great  sales  team  and  building  the 
strongest  possible  advertising  sales  base. 
If  you're  a  leader  and  looking  for  an  oppor¬ 
tunity  to  grow,  please  write  .  .  .  tell  us 
about  yourself. 

Write; 

Mr.  Don  Newton,  General  Manager 
THE  TIMES 
PO  Box  838 
Gainesville  GA  30503 


ADVERTISING  MANAGER 

Quality  North  Jersey  weekly  has  immediate 
need  of  a  person  with  strong  proven 
background  in  special  promotions.  Write 
full  particulars  to  Box  35303,  Editor  & 
Publisher. 


A  REQUEST  TO  ALL  ADVERTISERS: 

To  help  us  expedite  your  questions,  claims  and  payments 
regarding  classified  invoices,  please  Indicate  the  invoice 
number  (to  be  found  in  the  upper  right  hand  corner  of 
your  bill)  on  all  correspondences,  and  checks.  This  will 
assure  proper  credit  to  your  account. 

THANK  YOU-EAP  CLASSIFIED  DEPARTMENT 
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AO  DIRECTOR  tor  small,  expanding  daily  in 
Pennsylvania.  Send  resume,  including  sal¬ 
ary  and  references  to  Box  35334.  Editor  & 
Publisher. _ 

RETAIL 
AD  MANAGER 

We  are  western  New  York's  leading  daily 
newspaper,  the  29th  largest  in  the  nation. 
We  are  seeking  a  proven  professional  to 
take  full  responsibility  for  directing  our  re¬ 
tail  department.  We  re  No.  1  in  the  big 
Buffalo  market  and  want  an  experienced 
leader  to  motivate  an  aggressive  retail 
sales  force.  You  will  be  joining  a  dedicated 
team  of  professionals  at  one  of  the  nation's 
fastest  growing  daily  and  Sunday  newspa¬ 
pers  with  the  largest  percentage  circula¬ 
tion  gain  of  all  major  market  Sunday  news¬ 
papers  for  the  6  month  period  ending 
March  31.  1980.  Excellent  pay.  fringes 
and  superb  working  conditions.  All  replies 
treated  as  confidential.  Send  resume  or 
call  Clyde  Pinson.  Advertising  Director. 
Buffalo  News.  1  News  Plaza.  Buffalo  NY 
14240.  (716)  849-5440. 

CAREER 

OPPORTUNITY 

IN 

NEWSPAPER 

ADVERTISING  AND  MARKETING 
The  Kansas  City  Star  &  Times.  9th  largest 
combined  US  daily  and  No.  1  advertising 
medium  in  Kansas  City  has  a  few  interest¬ 
ing  and  challenging  opportunities  in  our 
advertising  sales  and  marketing  depart¬ 
ments  for  bright,  energetic,  career-minded 
people  who  are  self-starters  and  who  want 
to  get  ahead  in  the  newspaper  advertising 
business.  We  are  looking  for  outside  sales 
people  with  1-3  years  of  related  experi¬ 
ence.  preferably  in  a  competitive  environ¬ 
ment  to  join  our  team.  If  ycu  are  aggres¬ 
sive.  know  how  to  sell  ideas  and  use  con¬ 
temporary  market  research  to  help  you 
make  your  monthly  sales  quota  and  you 
have  a  strong  desire  to  get  ahead,  call  us. 
we  will  like  to  talk  to  you.  Kansas  City  is  a 
great  place  to  raise  a  family  and  fulfill  a 
career.  You  will  be  working  in  one  of 
America's  most  livable  and  lovable  cities. 
Salary  open,  plus  good  MBO  incentive 
plans,  generous  and  comprehensive  bene¬ 
fits.  and  a  professional  atmosphere  in 
which  to  work.  We're  also  a  part  of  a 
growth-minded  "Fortune  500"  company.  If 
you  are  looking  for  a  career  and  not  just  a 
job.  call  our  personnel  manager  at  (816) 
234-4280  or  send  your  resume  to  The  Kan¬ 
sas  City  Star  Times.  1729  Grand  Av.  Kan¬ 
sas  City  MO  64108.  Att.  Personnel  Man¬ 
ager.  All  resfxinses  will  be  held  in  strict 
confidence.  We  are  an  equal  opportunity/ 
affirmative  action  employer. 

ADVERTISING  SALES 
National  financial  magazine  is  looking  for 
an  experienced  advertising  salesperson. 
This  is  a  chance  to  build  your  own  program 
with  a  rapidly  expanding  publication  in  a 
scenic  environment.  Commission  basis. 
Send  complete  resume  to  editor.  Taxing 
Times.  Rt  1.  New  Concord  OH  43762. 

ADVERTISING  MANAGER  for  weekly 
newspaper.  Should  be  experienced  sales¬ 
person  and  would  like  to  get  into  manage¬ 
ment.  Liberal  fringe  benefits,  located  in 
Zone  2.  Box  35184.  Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER  for 
60.000  Zone  2  daily.  Chance  to  join  young 
management  team.  Excellent  opportunity 
for  career  development.  If  you're  ambiti¬ 
ous.  hard  working  and  not  afraid  of  com¬ 
petition.  send  resume,  salary  require¬ 
ments  to  Box  35313.  Editor  &  Publisher. 

ADVERTISING  EXECUTIVE 
The  La  Crosse  (Wl)  Tribune  has  an  opening 
for  an  advertising  director.  The  position 
requires  a  person  who  can  set  personal 
and  departmental  goals  and  achieve  them, 
who  can  communicate  effectively,  and 
who  can  motivate  suixrvisors  and  staffers. 
This  is  the  top  job  in  a  27-person  depart¬ 
ment  and  requires  a  minimum  of  3  years  of 
managerial  experience.  The  Tribune  is  a 
35.0CI0  circulation  7-day-a-week  paper  in  a 
growing  retail  and  service  market.  In¬ 
terested  applicants  may  write  Donna 
Taylor.  Personnel  Manager.  La  Crosse 
Tribune.  401  N  Third  St.  La  Crosse  Wl 
54601.  A  cover  letter  and  detailed  resume 
should  be  included.  An  equal  opportunity 
employer. 

SUBURBAN  weekly  in  mid-Atlantic  market 
needs  an  aggressive  ad  manager  to  help 
unlock  a  gold  mine.  Excellent  salary,  tre¬ 
mendous  opportunity.  Box  35433.  Editor  & 
Publisher. 


TWO  POSITIONS  opening  in  August:  dis¬ 
play  manager  and  display  representative 
for  urban  weekly  tabloid  in  New  England 
state  Capitol.  Both  positions  handle  ac¬ 
counts.  You'll  be  up  against  strong  dailies, 
so  these  jobs  call  for  folks  who  beTieve  and 
can  convince  others  an  alternative  weekly 
is  the  best  way  for  many  advertisers  to 
reach  their  prime  market.  Small  dedicated 
staff,  good  starting  salaries,  plus  commis¬ 
sion.  Send  resume  with  references  to  Box 
35319.  Editor  &  Publisher. 

ADVERTISING  DIRECTOR 

Progressive  15.(X)0  PM  in  central  Pennsyl¬ 
vania  seeks  aggressive  and  knowledgeable 
individual  to  head  its  ad  department  of  14. 
Marketing  background  and  exposure  to  all 
phases  of  advertising  and  ad  production . 
very  important.  Send  full  details— no 
phone  calls — to  Wayne  Powell.  Publisher. 
Evening  Sentinel.  PO  Box  130.  Carlyle  PA 
17013. 

ADVERTISING 

DIRECTOR 

Advancement  of  our  present  advertising 
director  is  creating  an  unusual  opening. 
Staff  of  20.  Offset.  27.000  daily  and  Sun¬ 
day.  Heart  of  the  Great  Lakes  vacation- 
land. 

Successful  applicant  will  be  an  energetic 
and  creatively  aggressive  manager  with  a 
proven  track  record  of  successes. 

Send  complete  resume  including  pertinent 
income  data  to  R.  E.  Piter.  Publisher.  San¬ 
dusky  Register.  314  W  Market  St.  San¬ 
dusky  OH  44870. 

WANT  A  CHALLENGE?  To  direct  ad  des¬ 
tiny  of  fine  dailies  and  weeklies  in  pros¬ 
perous  growth  areas.  Modern  equipment. 
Must  have  12  years  ad  experience.  6  as 
newspaper  ad  manager  with  strong  news¬ 
papers.  Salan  to  match  record  and  chal¬ 
lenge.  Box  35493.  Editor  &  Publisher. 

LAKE  TAHOE  bi-weekly  needs  experienced 
display  and  salesperson.  Salary  plus  com¬ 
mission.  Call  John  Evans  collect.  (916) 
544-8904. 

AD  DIRECTOR— Zone  2.  30.000  circula¬ 
tion  newspaper  with  TMC  products.  Write 
Box  35454.  Editor  &  Publisher,  education, 
experience  and  availability. 

CLASSIFIED  AD  MANAGER 
Midwest  65. OCX)  daily.  85.000  Sunday. 
24.000  TMC.  Must  be  energetic,  self  start¬ 
er.  promotion  minded  and  with  good  clas¬ 
sified  skills.  Work  with  phone  room  and 
combined  sales  force.  Experienced  clas¬ 
sified  advertising  managers  or  solid 
number  two's  ready  to  move  up.  Good 
salary  plus  benefits. 

Please  send  letter  and  resume  plus  salary 
history  to; 

Steven  C.  Lake 
Advertising  Director 
The  Repository 
500  Market  Av.  S 
Canton  OH  44702 

SUBURBAN  WEEKLY  NEWSPAPER 
CHAIN  has  opening  for  an  experienced  ad 
sales  manager  to  spearhead  a  staff  of  10. 
handle  existing  and  establish  new  key  ac¬ 
counts  and  develop  successful  promo¬ 
tions.  Excellent  opportunity  for  a  creative 
individual  who  can  motivate  and  perform 
with  enthusiasm,  dedication  and  self-as¬ 
surance-managerial  and  ad  sales  ability  a 
must.  Salary  plan  open.  Send  resume  and 
cover  letter  to  Deborah  Botham.  Century 
Publications.  3  Church  St.  Winchester  MA 
01890. 

LEADING  ESTABLISHED  alternative  San 
Francisco  newsweekly  needs  aggressive 
sales  person  who  can  close  in  a  highly 
competitive  market.  Growth  potential. 
Minimum  1  year  experience.  Resume  to; 
Ad  Director.  Bay  Guardian.  2700  19th  St. 
San  Francisco  CA  94110. 

ARTIGRAPHICS 

ARTIST/ILLUSTRATOR 
70.000  daily,  graphics  oriented,  looking 
for  artist-illustrator.  Must  be  able  to  do 
serious  illustration  as  well  as  cartoons, 
mechanicals,  maps  .  .  .  Need  good  knowl¬ 
edge  of  color,  color  techniques.  Zone  4. 
Box  35397.  Editor  &  Publisher. 

_ CARTOONIST _ 

CARTOONIST  for  freelance  assignment. 
Must  be  expert.  Samples  to  Box  35434. 
Editor  &  Publisher. 


CIRCULATION  MANAGER  for  group  of 
semi-weekly  controlled  newspapers.  Zone 
9.  Must  be  experienced  in  all  phases  of 
circulation.  Send  resume  with  salary  re¬ 
quirements  to  Box  35162.  Editor  & 
Publisher. 

MAJOR  SOUTHWEST  daily  is  seeking  an 
assistant  circulation  manager.  The  indi¬ 
vidual  must  be  strong  on  promotional  sell¬ 
ing  by  crew  work  and  by  telephone  solicita¬ 
tion.  Applicant  must  be  free  to  travel  for 
extended  periods  to  related  newspapers  in 
other  states  who  need  help  in  circulation. 
Starting  salary  $15.000-S20.000  de(]end- 
ing  on  experience  and  ability.  This  could 
lead  the  right  person  to  a  future  publishing 
job.  Send  complete  resume  and  a  photo¬ 
graph  to  Box  35174.  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Opening  for  aggressive  person,  with  the 
ability  to  plan  for  future  growth.  Quality 
northern  New  Jersey  weekly  community 
newspaper,  carrier  oriented.  Good  salary 
and  fringes.  Full  resume  to  Box  35109. 
Editor  &  Publisher. 

MANAGER  FOR  ZONE  5  hard  news  weekly 
group,  dominant  in  market.  Excellent  op¬ 
portunity  for  "shirt  sleeve"  circulator  not 
locked  in  traditional  thinking.  Will  consider 
second  in  command  ready  to  move  up. 
Growth  market,  growth  publisher.  Resume 
to  Box  35500.  Editor  &  Publisher. 

ASSISTANT  CIRCULATION  MANAGER 
wanted  for  a  growth  market,  eastern  Zone 
5.  20.CX)0  daily  and  Sunday.  Excellent  op¬ 
portunity  for  advancement,  individual 
must  have  at  least  2  years  of  experience, 
strong  on  promotion,  aggressive,  well  or¬ 
ganized  and  can  get  things  done.  $16,000 
to  start  plus  fringe  benefits.  Please  send 
complete  resume  to  Box  35441.  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 

CLASSIFIED  MANAGER  for  our  daily  and 
Sunday  newspaper  to  replace  retiring  clas¬ 
sified  advertising  manager.  Must  be  ex¬ 
perienced.  aggressive,  have  computer 
background,  experience  with  modern 
phone  system,  and  capable  of  leading  a 
staff  of  16.  Excellent  salary  plus  numerous 
benefits.  Contact  Frank  Brennan.  Adver¬ 
tising  Director.  Union  Leader  Corporation. 
35  Amherst  St.  Manchester  NH  03105.  or 
phone  (603)  668-4321. 

CLASSIFIED  ADVERTISING  MANAGER  for 
17.(X)0  daily.  2-3  years  classified  display 
sales  experience  necessary  for  your  next 
move  up.  Send  resume  and  salary  history 
to  Vincent  Mele.  Daily  Advance.  PO  Box 
30.  Dover  NJ  07801. 


COMPUTER  TECHNOLOGY 

PROGRAMMER/ANALYST— Our  Company 
has  introduced  unique,  on  line  TMC.  circu¬ 
lation  management  and  pressroom  inter¬ 
face  systems  exclusively  for  newspapers. 
Ideal  candidate  has  ANS74.  COBOL  and 
IBM  experience.  Please  forward  resume  to 
ECS  IV.  2006  Inverway  Ct.  Kalamazoo  Ml 
49009. 


_ EDITORIAL _ 

EDITORIAL  WRITER 

Experienced  editorial  writer-editor  is 
sought  by  80.000  combo  in  prime  Zone  6 
market.  Must  be  productive,  write  well- 
documented.  provocative  editorials  with 
conservative  view,  edit  and  layout  pages, 
handle  letters.  VDT  experience  helpful. 
Send  resume,  samples,  salary  needs  to 
Box  353%.  Editor  &  Publisher. 

BUSINESS  EDITOR.  ASSISTANT  BUSI¬ 
NESS  EDITOR  wanted  by  aggressive,  med¬ 
ium-sized  Florida  metropoTiTan  daily.  Ex¬ 
cellent  working  conditions  in  highly  com¬ 
petitive  market.  Salary  contingent  on  ex¬ 
perience  and  self-salesmanship.  Send  let¬ 
ter.  references,  resume,  clips  now  to  Box 
35379.  Editor  &  Publisher. 

TO  COVER  AN  INTERNATIONAL  TRADE 
CENTER  unlike  any  other  in  the  US.  The 
Miami  News  is  expanding  its  money  pages. 
Growth  includes  a  new  Saturday  section. 
Emphasis  will  be  innovative  coverage  of 
business  and  consumer  news.  Business 
reporting  or  editing  background  helpful 
but  not  essential.  Write.  Dick  Westiund. 
The  Miami  News.  PO  Box  615.  Miami 
Florida  33152.  Immediate  openings  for  re¬ 
porter.  copy  editor. 

EDITOR 


ZONE  5  NEWSPAPER.  6  day  with  14.000 
circulation  has  opening  for  featuies/com- 
munity  editor.  Must  be  able  to  cultivate 
good  relations  with  city  of  20,000  and  its 
immediate  areas.  Good  news  judgment, 
layout  and  writing  skills  important.  Send 
resume,  clips  and  references  to  Box 
35042,  Editor  &  Publisher. 

EXPERIENCED  NEWS  EDITOR  needed  by 
daily  business  newspaper.  New  York  City. 
Copy  editing,  rewrite,  headwriting,  picture 
captions,  layout.  VDT  experience  useful. 
Send  resume  to  Box  35398,  Editor  & 
Publisher. 

EDITOR 

Immediate  opening  for  editor  of  13,000 
daily  in  Indiana.  We  are  looking  for  an  ex¬ 
perienced  professional  to  direct  an  en¬ 
thusiastic  staff  in  the  on  going  develop¬ 
ment  of  the  Daily  Journal  in  a  challenging 
suburban  area.  Please  reply  with  resume 
including  salary  history  to.  Home  News 
Enterprises,  The  Daily  Journal,  attention, 
Scott  Alexander,  2575  N  Morton,  Franklin 
Indiana  46131. 

WEST  TEXAS  PM  PAPER  seeks  city  hall 
reporter  with  proven  abilities;  also  sharp 
copy  editor  with  flair  for  layout.  Contact 
Olin  Ashley,  Editor,  The  Odessa  American, 
PO  Box  2952,  Odessa  TX  79760. 

NIGHT  EDITOR  to  run  Metro  PM  daily  news 
room.  Major  responsibility  for  first  street 
sale  additfon.  Requires  graphic  skills,  deft 
news  handling,  ability  to  fire  up  experi¬ 
enced  professional  staff.  Rotten  hours, 
good  pay.  Write,  Mike  Lewis,  Miami  News, 


POTENTIAL  NEWS  DESK  CHIEF— Subur¬ 
ban  Phoenix  7-day  AM  seeks  person  to 
compete  for  news  editor's  spot.  Bright  lay¬ 
outs:  sharp  quick  editing;  demonstrated 
leadership  a  must.  Resume,  samples,  sal¬ 
ary  in  first  letter  to  Paul  Wolfe,  The 
Tribune.  Box  1547.  Mesa  AZ  85201. 

MANAGING  EDITOR  for  growing  17,000 
circulation,  6  day  locally  oriented  news¬ 
paper.  Must  have  management  experience 
and  background  in  all  phases  of  newsroom 
operation.  We  seek  a  person  qualified  to 
maintain,  motivate  and  recruit  a  quality 
staff.  Our  working  department  heads  func¬ 
tion  as  a  team.  Excellent  community. 
Commensurate  salary  and  fringe  benefits. 
Send  complete  resume  to  Ed  Lehman, 
Publisher,  Daily  Times-Call,  Box  1033, 
Longmont  Colorado  80501. _ 

AWARD-WINNING  lifestyle  section  in  the 
Mid-South  is  looking  for  a  feature  writer 
with  a  minimum  of  2  years  experience. 
Competitive  salary.  Send  clips  and  resume 
to  Box  35327,  Editor  &  Publisher. _ 

EDITOR-GENERAL  MANAGER  for  small, 
expanding  Pennsylvania  daily.  Send  re¬ 
sume.  salary,  references  and  clips  to  Box 

35333.  Editor  &  Publisher. _ 

SPORTS  REPORTER,  sharp  performer 
able  to  use  35mm  camera,  for  award  win¬ 
ning  semi-weekly  in  town  of  8000.  Must 
produce  2  good  pages  weekly,  one  Mon¬ 
day,  one  Wednesday.  Recent  J-school 
graduate  acceptable.  Serves  5  high  school 
and  large  recreational  sports  area.  Box 
35336,  Editor  &  Publisher. _ 

A  WEEKLY,  regional,  advertising  trade 
publication  is  looking  for  an  aggressive, 
skilled  journalist  to  take  charge  of  its 
Houston  news  bureau.  Newspaper  experi¬ 
ence  extremely  helpful.  Knowledge  of  the 
advertising  business  beneficial,  but  not 
necessary.  Send  resume,  clips,  and  refer¬ 
ences  to  Editor,  Adweek,  608  N  St.  Paul, 
Dallas  TX  75201. _ 

NORTHERN  NEW  ENGLAND  AM  (includ¬ 
ing  Sunday)  is  looking  for  experienced 
copy  editors  who  can  edit  thoroughly  and 
quickly.  Reporting  background  and  page 
layout  ability  are  musts.  Candidates 
should  have  an  upbeat  attitude  and  a  de¬ 
sire  to  make  a  career  in  desk  work.  Famil¬ 
iarity  with  VDTs  a  plus.  We  offer  competi¬ 
tive  pay  and  a  chance  to  work  in  one  of  the 
nation's  most  livable  areas.  Box  35342, 
Editor  &  Publisher _ 

FEATURE  WRITER 

One  of  south  Florida's  fastest  growing  and 
expanding  dailies.  The  Post,  located  in 
West  Palm  Beach,  has  immediate  opening 
for  an  experienced  feature  writer  with  4-5 
years  experience  preferred.  Experience  in 
a  wide  range  of  subject  matter  desired. 
Send  resume  with  salary  requirements  and 
feature  examples  to.  Palm  Beach  News¬ 
paper,  Inc.  L  0  Cofin,  Personnel  Director, 
2751  S  Dixie  Highway,  West  Palm  Beach 
FL  33405.  An  Equal  Opportunity  Employer. 
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HELP  WANTED 


EDITORIAL 


LIVING  EDITOR— She  will  be  hard  to  re¬ 
place.  Our  living  editor  has  made  what 
used  to  be  the  society  page  of  vital  interest 
to  readers  of  all  ages  and  both  sexes.  If  you 
like  writing  about  people  and  life  in  a  small 
city,  know  how  to  work  hard,  and  can  crea¬ 
tively  build  on  what  our  award-winning 
4300  daily  has  now.  send  resume,  sam¬ 
ples,  references  and  salary  needs  to  Bill 
Meyer.  Editor.  Bellevue  Gazette,  107  N 
Sandusky  St,  Bellevue  OH  44811. 

MEDIUM-SIZED,  competitive  daily  in  Zone 

5  seeks  a  versatile  desk  person  who  can 
edit  both  local  and  wire  copy  carefully, 
dummy  accurately  and  assist  with  a  variety 
of  desk  operations.  Must  be  a  stickler  for 
details.  Box  35182,  Editor  &  Publisher. 

WANDERLUST  creating  positions  on  lively 

6  day  PM  in  fascinating  Indian  country. 
New  Mexico-Arizona  border.  Challenging 
assignments  demands  strong  writing 
skills,  in-depth  coverage  of  wid^y  varying 
stories.  Also  opening  in  sports.  Dan  Cobb, 
Managing  Editor,  The  Independent.  PO 
Box  1210,  Gallup  NM  87301. 


EDITOR,  twice-weekly  community  news¬ 
paper  in  fast-growing  Zone  4  area  needs  a 
creative,  versatile  editor  to  manage  small 
staff  of  reporters  and  editors.  Must  be  wil¬ 
ling  to  become  involved  in  community. 
VDT,  budgeting,  public  speaking,  adminis¬ 
trative  skills  necessary.  %,000  circula¬ 
tion,  broadsheet,  editorial  page.  3-5  years 
experience  essential.  Salary  plus  MBO. 
Write  Box  35331,  Editor  &  Publisher. 


CITY  EDITOR— Ready  to  move  up?  We 
need  a  number  two  editor  in  our  newsroom 
to  work  with  young  writing  staff  on  our 
growth  oriented  New  England  small  city 
daily.  Layout,  copy  editing,  and  electronic 
newsroom  skills  a  must  for  this  job.  The 
right  person  will  move  up  fast.  Send  re¬ 
sume  and  clips  to  Gene  Casey.  Editor. 
Westfield  Evening  News.  62  School  St. 
Westfield  MA  01085. 


EDITOR  for  large  north  central  Illinois 
weekly  to  direct  coverage  of  local  news, 
report  on  civic  meetings,  develop  features 
and  editorials,  edit  news  releases,  write 
headlines,  some  layout,  photos,  etc., 
coverage  of  local  news  utmost.  Good  sal¬ 
ary.  benefits,  advancement  possible,  at 
stable  agricultural  community.  Box  35285. 
Editor  &  Publisher. 


40,000  CIRCULATION  DAILY  in  central 
Louisiana  has  opening  for  general  assign¬ 
ment  reporter  and  for  a  photographer,  ex¬ 
perience  preferred.  We  are  a  good  news¬ 
paper  planning  to  become  better.  Mon- 
day-Friday  PM,  Saturday-Sunday  AM. 
Good  plant,  personnel,  good  weather. 
Apply  by  mail  to  Personnel  Department, 
Alexandria  Daily  Town  Talk,  PO  Box  7558, 
Alexandria  LA  71306. 


IF  YOU'RE  A  PROVEN  experienced  writer 
and  reporter  who  is  a  self-starter  and 
realizes  there's  more  to  sports  than  the 
score,  we're  interested  in  you. 

You'll  work  on  a  wide  range  of  spot  assign¬ 
ments  and  short  term  projects  at  one  of 
the  Southeast's  biggest  and  best  newspa¬ 
pers. 

interested?  Send  a  half  dozen  of  your  best 
clips  and  3  professional  references  to  Box 
35492,  Editor  &  Publisher. 


SUNDAY  EDITOR-REPORTER 
Need  design  oriented  editor-writer  who  can 
use  photos  for  Sunday  editor  of  25,000 
award-winning  northern  Ohio  daily.  At 
least  2  years  experience  required.  Send 
writing,  layout  examples,  salary  require¬ 
ments  to  James  R  Brown,  Managing 
Editor.  Sandusky  Register,  314  W  Market 
St.  Sandusky  OH  44870. 


PUBLICATIONS  COORDINATOR 
Middle  Tennessee  State  University's  de¬ 
partment  of  mass  communications  seeks  a 
publications  coordinator  to  supervise  a 
twice-weekly  student  newspaper  and  ad¬ 
vise  yearbook  and  literary/artistic  maga 
zine.  An  MA  degree  in  journalism  or  mass 
communications  along  with  previous  ex¬ 
perience  supenrising  student  publications 
at  the  college  level  and  budgetary  ex¬ 
perience  are  required.  This  9-month  po¬ 
sition  will  be  available  after  July  31,  1980 
MTSU  is  located  35  miles  from  Nashville 
and  has  state-of-the-art  facilities  in  its 
student  publications  housed  in  modern 
quarters.  Send  a  letter  of  application,  re¬ 
sume.  three  letters  of  recommendation, 
and  any  other  pertinent  data  to  Dr.  Edward 
M.  Kimbrell,  Chairman.  Dept,  of  Mass 
Communications.  MTSU,  Murfreesboro  TN 
37132.  Telephone;  (615)  898-2813  no 
later  than  August  2,  1980.  Females  and 
minorities  are  encouraged  to  identify 
themselves  for  Affirmative  Action  statisti 
cal  reports. 

MTSU  is  an  Equal  Opportunity 
Affirmative  Action  Employer. 


SUNDAY  EDITOR 
Applications  sought  by  growing  65M  daily 
in  northern  New  Jersey.  Applicant  must 
have  extensive  editing,  layout  experience 
at  daily  paper.  Must  have  superior  man¬ 
agement  and  organizational  skills.  Good 
pay,  good  paper.  Send  resume,  clips  to 
Box  35448,  Editor  &  Publisher. 


BI-LINGUAL,  BI-CULTURAL  Spanish/Eng 
lish  speaking  reporter  wanted  for  medium 
size  Zone  1  daily.  Prefer  applicant  with 
previous  reporting  experience  but  will  con¬ 
sider  entry  level  person.  Write  to  Box 
35479.  Editor  &  Publisher, 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR 
Within  the  next  few  months,  we  will  be  in 
need  of  a  news  editor.  This  person  must  be 
on  top  of.  and  feel  the  need  for,  hard  news 
on  state,  national  and  international  levels. 
But  she  or  he  must  also  be  aware  of  the 
value  of  solid  features,  dynamic  photos 
and  first-class  graphics. 

The  Lewiston  Morning  Tribune  is  a  7-day. 
27M  widely  circulated  NEWSpaper  that 
possesses  dedicated  journalists,  a  news- 
oriented  publisher  and  a  reputation  that 
speaks  for  itself.  Our  news  editor  has  re¬ 
sponsibilities  for  the  copy  desk  as  well  as 
for  the  looks,  readability  and  production  of 
the  paper.  We  are  looking  for  someone  with 
management  abilities,  graphic  imagina¬ 
tion.  a  passion  for  copy  and  headline  qual¬ 
ity  and  practical  production  sense. 

The  shoes  you  will  be  fitting  are  large.  In 
return  we  offer  a  high  degree  of  freedom 
and  a  salary  in  the  $20. (XX)  range  (depend¬ 
ing  on  experience).  If  you  are  interested— 
and  qualified— send  a  letter  stating  par¬ 
ticulars  about  yourself,  your  journalistic 
philosophy  and  references  to;  Executive 
Editor.  James  E.  Shelledy,  Lewiston  Morn¬ 
ing  Tribune,  Box  957,  Lewiston  ID  83501. 


IMMEDIATE  OPENING  for  editor  of  13,000 
daily  in  Indiana.  We  are  looking  for  an  ex¬ 
perienced  professional  to  direct  an  en¬ 
thusiastic  staff  in  the  ongoing  develop¬ 
ment  of  the  Daily  Journal  in  a  challenging 
suburban  area.  Please  reply  with  resume 
including  salary  history  and  to  Home  News 
Enterprises.  The  Daily  Journal,  Attention; 
Scott  Alexander,  2575  N  Morton,  Franklin 
IN  46131, 


SPORTSWRITER  for  rural  Pennsylvania 
daily.  Coverage  includes  prep  sports,  out¬ 
door  and  Pennsylvania  State  football.  Writ¬ 
ing  experience  and  camera  skills  helpful. 
Must  be  willing  to  write  on  variety  of 
sports.  Write  to  John  Moore.  Managing 
Editor.  Lewistown  Sentinel.  6th  St  & 
Summit  Dr,  Lewistown  PA  17044. 


REPORTER 
We  are  a  daily  newspaper  in  the  Pacific 
Northwest  with  a  reputation  for  writing  and 
reporting  excellence.  We  are  looking  lor  a 
talented  and  experienced  reporter  to  join 
our  award  winning  staff.  The  job  is  general 
assignment  and  you  will  have  the  oppor¬ 
tunity  for  depth  reporting.  Applicants  will 
have  superior  writing  and  reporting  skills 
and  must  be  able  to  present  the  news  in  a 
relevant  way  to  todays  readers.  Salary  to 
$352  per  week.  Excellent  benefits.  If  you 
are  turned  on  by  good  writing,  if  you  have 
learned  that  without  good  reporting  there 
is  no  good  writing,  then  send  your  resume 
and  samples  of  your  work  to  K.  Gause,  Per¬ 
sonnel  Manager.  Yakama  Herakf-Republic. 
PO  Box  9668.  Yakama  WA  98909.  We  are 
an  Equal  Opportunity  Employer. 


HARD  WORKING  reporter-photographer 
for  twice  weekly  newspaper  in  the  Nforthem 
Rockies.  People  oriented  news  writer  a 
plus.  Prefer  recent  J-school  grad  from  the 
Northwest.  Send  resume,  clips  to  Bob 
Black,  Editor,  Libby  Western  News.  Box  M. 
Libby  MT  59923. 


LIMA  NEWS,  41,000  circulation  daily  in 
northwest  Ohio  invites  resumes  from 
newsroom  personnel.  Building  active 
prospects  file  for  possible  future  openings 
Include  experience,  salary  histoiy,  refer¬ 
ences.  Do  not  phone.  Mail  tO;  Editor 
Thomas  Mullen.  The  Lima  News.  121  E 
High  St.  Lima  OH  45802. 


LIVING  DEPARTMENT  EDITOR— Strong 
on  feature  ideas,  eye-catching  layouts. 
Must  have  ability  to  lead,  motivate  prize- 
winning  staff  of  4.  65,000  daily.  Sunday. 
Box  35421,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  July  19.  1980 


Fast  Growing 
Farm  Publication  Group 
Needs  Four  Exceptionally 
Talented  People 

If  you  would  like  to  make  a  change  in  jobs  and  fall 
into  any  of  the  following  four  categories,  please 
contact  us  right  away.  We  request  a  resume  and 
covering  letter  outlining  your  capabilities.  The  people 
we  need  will  live  in  Clarksdale,  Miss.,  which  is  75 
miles  South  of  Memphis,  Tenn.  We  publish  DELTA 
FARM  PRESS,  SOUTHEAST  FARM  PRESS,  SOUTH¬ 
WEST  FARM  PRESS  and  CALIFORNIA-ARIZONA 
FARM  PRESS  which  cover  20  states  with  a  total 
circulation  of  230,000.  We  also  own  DELTA  MAILING 
SERVICE,  INC.,  in  Memphis  and  DELTA  PROPERTIES, 
INC.  We  now  have  full-time  offices  in  nine  different 
cities.  These  jobs  will  be  expected  to  pay  you 
enough  to  make  the  situation  very  attractive  and  we 
will  go  into  discussions  with  that  fully  in  mind.  We 
are  looking  for,  and  are  willing  to  pay,  top-rated 
professionals  for  these  positions.  Unusually  good 
working  conditions  and  fringe  benefits.  You  would 
be  joining  an  organization  that  is  dedicated  to 
quality  work  and  is  on  the  move. 

1.  COMBINATION  PRODUCTION  AND 
CIRCULATION  MANAGER.  This  person  must  be 
able  to  do  many  things  with  an  absolute  minimum  of 
supervision.  Must  know  printing,  production,  mailing, 
and  all  phases  of  circulation  management.  Should 
be  experienced. 

2.  SALES  PROMOTION  MANAGER.  This  person’s 
duties  will  be  zeroed  in  on  ideas,  production,  art, 
copywriting,  sales  presentations  and  other  phases 
of  advertising,  on  our  business,  to  go  in  magazines, 
direct  mail  and  for  use  by  our  sales  force.  Good 
knowledge  of  research  helpful.  We  want  a  person 
who  has  actually  been  doing  the  detail  work  on  such 
promotional  material,  not  someone  who  has  been 
delegating  it  to  someone  else.  If  it's  been  delegated 
to  someone  else  we  want  to  hire  that  someone  else. 

3.  SENIOR  EDITOR.  This  person  should  be  an 
experienced  editor  able  to  accept  full  responsibility 
for  the  editorial  direction  of  all  of  our  publications. 
This  person  must  know  agriculture,  be  an  especially 
talented  writer,  be  able  to  supervise  1 3  other  editors, 
know  photography,  page  layout  and  other  matters 
pertinent  to  a  high-level  supervisory,  editorial  position. 

4.  EXECUTIVE  SALES  DIRECTOR.  This  person 
would  supervise  our  U.S.  advertising  sales  effort. 
They  would  be  fully  in  charge  of  the  excellent 
sales  people  now  in  our  direct  employ  and  the 
excellent  publication  representative  firm  which  has 
played  a  large  role  in  our  progress  for  the  past  10 
years.  This  is  a  big  job  for  a  big  person  and  the 
individual  should  have  high-level  capabilities  in 
many  areas.  We  have  a  smooth  working  advertising 
sales  effort  now  and  will  not  fill  this  position  until  we 
can  find  a  really  top-notch  sates  executive. 

Send  resume  and  covering  letter  to: 

Wm.  S.  McNamee,  President 

FARM  PRESS  PUBLICATIONS.  INC. 

P.  O.  Box  1217 

Clarksdale,  Mississippi  38614 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
FREELANCE 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PRODUCTION 


NEW  ENGLAND  PM  DAILY  is  seeking 
applicant  for  number  2  newsroom  position. 
Successful  applicant  will  have  several 
years  of  supervisory  experience  and  a 
proven  ability  in  a  wide  variety  of  news¬ 
room  functions.  Salary  to  $20,000,  de¬ 
pending  on  experience.  Reply  to  Box 
35482.  Editor  &  Publisher. 

SPORTS  REPORTER  WANTED,  medium 
size  daily  is  seeking  a  reporter  who  is  com¬ 
petent  in  gathering,  reporting  and  editing 
all  types  of  sports  news.  Call  or  write. 
Editor,  Hobbs  Daily  News  Sun.  PO  Box 
860,  Hobbs  NM  88240. 

EXPERIENCED  COPY  EDITOR  for  fast 
rowing  morning  daily.  Apply  to  Don 
harp.  Journal  Courier.  367  Orange  St, 
New  Haven  CT  06503. 

EDITOR 

The  Prince  George's  Journal,  a  national 
award-winning  twice  weekly  suburban 
newspaper  (ABC  paid,  circulation  33,000) 
is  accepting  applications  for  its  top  edito¬ 
rial  post.  You  will  be  responsible  for  news, 
sports  and  editorial  pages.  You  must  have 
an  instinct  for  community  news  in  a  com¬ 
petitive  market.  You  must  demonstrate  a 
flair  for  writing,  feature  storv  and  graphic 
presentation  which  will  involve  your  read¬ 
ers  in  ways  which  go  beyond  standard 
newspaper  solution.  You  should  have  ex¬ 
perience  on  a  general  interest  daily,  large 
weekly  or  city  magazine  including  on  as¬ 
signment  editorial  writing,  copy  editing 
and  layout.  You  must  be  able  to  manage  a 
staff  of  a  dozen  talented  journalists. 

The  Prince  George’s  Journal  covers  a  large 
suburban  county  (population  700.(X)0)  on 
the  eastern  border  of  Washington,  IX. 
This  is  a  superb  opportunity  for  a  profes¬ 
sional  to  grow  with  a  dynamic  company. 
Salary  commensurate  with  experience. 
Excellent  company  benefits  include  profit 
sharing,  pension  plan,  medical,  dental  and 
life  insurance.  Send,  do  not  telephone,  re¬ 
sume,  clips,  and  publications  and  salary 
history  to  Editorial  Director.  Journal 
Newspapers  Inc.  475  School  St.  SW. 
Washington  DC  20024.  An  equal  opportun¬ 
ity  empToyer. 

FLORIDA  PUBLISHING  COMPANY  seeks 
editor  for  its  monthly  city  magazine  and  its 
community  news-weekly.  Company  antici¬ 
pates  substantial  growth,  applicant  should 
be  aggressive  as  well  as  having  some  ex¬ 
perience.  Not  a  9-5  job.  Reply  in  confi¬ 
dence  with  resume  to  Box  35439,  Editor  & 
Publisher. 

REPORTER  for  twice  weekly  central  Mas¬ 
sachusetts  newspaper.  Candidate  should 
have  a  solid  background  in  general,  politi¬ 
cal  arxJ  feature  reporting  for  this  general 
assignment  position.  Layout  skills  re¬ 
quired.  Send  resume  and  salary  require¬ 
ments  to  Editor,  Blackstone  Valley  Trib¬ 
une/Advertiser,  60  Church  St.  Whitins- 
ville  MA  01588.  A  member  of  Worcester 
County  newspapers. 

SPORTSWRITER— Hard  charging  sports- 
writer  needed.  Will  cover  major  college 
and  prep  sports.  2  years  experience  re¬ 
quired.  VDT  experience  helpful.  Good  sal¬ 
ary  and  benefits.  Minority  and  women  ap¬ 
plicants  encouraged.  Mail  resumes  and 
writing  samples  tO:  Bill  Enfield.  The  Ok¬ 
lahoma  Journal.  TO  Box  10839.  Oklahoma 
City  OK  73140. 

NUTS  AND  BOLTS  MANAGING  EDI¬ 
TOR— That  is  what  we  are  looking  for.  We 
have  enough  feature  but  need  basic  hard 
news  direction.  We  are  a  Zone  5  small 
daily.  Minimum  10  years  news  experience 
required.  Send  resume  and  salary  re¬ 
quirements  to  Box  35424.  Editor  & 
Publisher. 

SPORTS  EDITOR  for  award-winning  north¬ 
ern  Mississippi  semiweekly  which  plans  to 
go  daily.  Writing,  page  layout,  photogra¬ 
phy,  plus  some  news  reporting.  Town  of 
8500.  34  miles  from  University  of  Missis¬ 
sippi.  75  miles  from  Memphis.  Tennessee. 
Chance  for  advancement  with  Landmark 
Communications.  Contact  Managing 
Editor  Mike  Anders,  New  Albany  Gazette, 
TO  Box  300.  New  Albany  MS  38652.  (601) 
534-6321. 

PADDOCK  PUBLICATIONS'  weekly  news¬ 
paper  group  is  seeking  a  strong  writer/edi¬ 
tor  to  handle  its  feature,  food  and  business 
sections.  Creative  energetic  person  with 
initiative  wanted.  Editing  and  layout  ex¬ 
perience  necessary.  Send  resume  and 
samples  to  Terry  L  Hershey,  News  Editor, 
The  Herald.  PO  Box  639,  Mundelein  IL 
60060. 


STEADY  CHECKS  CAN  BE  YOURS  for 
supplying  us  with  in-depth  prime  stories 
for  our  fact  finding  magazine.  Pay  $175- 
$250  per  article.  For  guide  lines  and  sam¬ 
ple  issues  write:  ITominick  A  Merle,  Globe 
International,  1440  St.  Catherine  St  W, 
Montreal  Canada  H3G  1S2. 


_ UBRARY _ 

FULL  TIME  position  available  with  major 
eastern  daily.  $239  per  week.  Previous 

K  experience  desirable.  Box  35449, 
&  Publisher. 


_ MARKETING _ 

MARKETING/CIRCULATION 
SALES  MANAGER 

If  you  have  a  marketing  background  with 
circulation  sales  promotion  experience  we 
have  the  right  opportunity  for  you.  We  are 
a  well  established  independently  owned 
major  daily  in  an  exceptional  growth  mar¬ 
ket  in  Zone  2  looking  for  a  motivator  with 
solid  administrative  ability.  Send  resume 
with  salary  requirements  to  Box  35297, 
Editor  &  Publisher. 


PHOTOJOURNALISM 

80CX)  circulation  daily  needs  hard  working 
creative  photojournalist  with  eye  for  news 
and  features.  $165-$175  weekly  for  be¬ 
ginner.  Box  35375.  Editor  &  Publisher. 


_ PRESSROOM _ 

PRESSROOM  FOREMAN 
With  minimum  5  years  experience  on  Goss 
Metro  who  can  print  a  quality  product  with 
process  color.  50. OCX)  circulation.  7  day 
publication  in  western  Pennsylvania. 
Reply  in  confidence  to  Box  34583,  Editor 
&  Publisher. 

WORKING  FOREMAN — Weekly  newspaper 
in  Zone  1  wants  working  foreman  to  run 
Goss  Suburban  press.  Growing  commercial 
business.  Must  be  flexible  and  be  willing  to 
work  in  growth  business.  Should  bewilhng 
to  train  a  second  shift  crew.  Send  resume 
and  salary  requirement  to  Box  33645. 
Editor  &  Publisher. 

PRESSMAN-WOMAN  to  operate  Goss 
Community  or  Suburban  press.  Excellent 
pay.  Health,  dental,  disability  and  life  in¬ 
surance.  Must  have  experience  on  Com¬ 
munity,  Suburban  or  related  press.  All  re¬ 
location  expenses  will  be  paid  for.  Call  Sid 
Simon  at  (215)  365-1155. 

LARGE  METROPOLITAN  DAILY  IN  ZONE  6 
has  immediate  opening  for  pressperson  on 
Goss  Mark  II  presses.  Organization  pro¬ 
vides  career  growth  potential  with  excel¬ 
lent  salary  and  fringe  benefits.  All  replies 
confidential.  Send  resume  to  Box  35118, 
Editor  &  Publisher. 

PRESSROOM  SUPERINTENDENT 
Zone  4,  daily  newspaper  seeks  pressroom 
superintendent  experienced  in  a  multi¬ 
press  operation.  Individual  must  be  tech¬ 
nically  competent  and  have  previous 
supervisory/management  experience.  Ex¬ 
cellent  salary  and  benefits.  Please  respond 
in  detail  to  Box  35187,  Editor  &  Publisher. 

PRESS  SUPERINTENDENT 
6  day  newspaper  in  Zone  4  wants  strong 
people  oriented  working  superintendent  to 
run  Cottrell  V-25  press  with  8  units.  Total 
of  4  publications.  Union  situation.  Many 
fringe  benefits.  Send  resume  plus  refer¬ 
ences.  Salary  commensurate  with  experi¬ 
ence  to:  B  J  Barth.  General  Manager,  c/o 
Daily  News-Chief,  PO  Box  1440,  Winterha- 
ven  FL  33880. 

PRESS  OPERATOR 
GOSS  COMMUNITY  WEB 
If  you  are  experienced  in  the  operation  of 
an  8  unit  Goss  Community  Web  Offset 
Press  with  SC  folder  and  balloon  former  or 
one  larger,  we  have  an  immediate  opening. 
Being  able  to  operate  this  press  is  a  must 
so  as  not  to  waste  your  time  or  ours.  This  is 
a  full  time  position  with  full  company  ben¬ 
efits.  Call,  The  Princeton  Packet,  (609) 
924-3244  for  an  appointment.  Ask  for  Bob 
Hutchenson. 

PRESSROOM  FOREMAN — Growing  news¬ 
paper  and  commercial  shop  in  Pacific 
Northwest  needs  working  foreman.  2 
shifts.  Young  press  crews  need  training. 
This  is  a  challenging  position  in  a  growing 
company.  Box  35474,  Editor  &  Publisher. 


WORKING  PRODUCTION 
MANAGER  WANTED 

Northern  California  5  day  daily,  4  unit 
Community,  7200,  496rs.  88  and  top  4. 
Must  be  experienced  in  all  phases  of 
newspaper  production,  quality  and 
maintenance  oriented.  Average  68  pages 
per  week.  Salary  according  to  qualifica¬ 
tion.  Excellent  fishing  and  hunting  area. 
Clean  air,  near  mountain.  Call.  General 
Manager,  Dan  Hogen,  (916)  842-5777. 


MAINTENANCE  MANAGER 
Philadelphia  Newspapers,  Inc.,  a  major 
publisher  within  the  Knight-Ridder  organi¬ 
zation  is  seeking  an  experienced  produc¬ 
tion  maintenance  manager.  Qualified  can¬ 
didates  should  have  a  minimum  of  8-10 
years  progressive  responsibility  in  a  pub¬ 
lishing  environment.  You  should  possess 
sound  technical  knowledge  of  machinery, 
systems  and  generators.  Exposure  to  a 
union  environment  would  be  an  asset. 
Reporting  to  one  of  our  top  executives,  this 
key  position  offers  an  excellent  starting 
salary  and  the  opportunity  to  work  with  top 
professionals. 

For  consideration  please  forward  resume 
and  salary  history  to  Wayne  McGaughey, 
400  N.  Broad  St,  Philadelphia  PA  19101. 
All  replies  will  be  held  in  strict  confidence. 

Equal  Opportunity  Employer 


ASSISTANT  PRODUCTION  DIRECTOR  for 
165,000  combination  circulation.  Zone  3. 
Must  have  background  for  all  phases  of 
production,  typesetting,  press,  computer, 
mail  room  and  production  management. 
Box  35287,  Editor  &  Publisher, 


PROGRESSIVE  ZONE  2,  70,000  circulation 
daily  with  modern  plant  and  equipment 
seeks  experienced  production/operations 
executive  to  take  charge  of  all  production 
and  plant  responsibilities.  Strong  techni¬ 
cal,  leadership  and  management  abilities  a 
must.  Reply  in  confidence  to  Box  35311, 
Editor  &  Publisher, 


PRODUCTION  MANAGER  for  San  Fran¬ 
cisco  Bay  area  semi-weekly  newspapers. 
Responsible  for  all  production  from  com¬ 
posing  to  camera  to  pressroom  to  mail 
room.  Requirements:  knowledge  of  com¬ 
puterized  phototypesetting,  offset  press- 
•es,  inserting  and  scheduling,  planning  and 
cost  control.  Send  resume  to  Box  35163  , 
Editor  &  Publisher. 


ASSISTANT  FOREMAN— Medium  sized 
West  Coast  daily  newspaper  requires  an 
assistant  foremen  for  Napp  letterpress  op¬ 
eration.  Applicants  must  have  a  good 
operating  and  mechanical  knowledge  of 
Goss  letterpress  and  supervisory 
background  preferred.  Excellent  benefits, 
health,  dental,  vision  and  life  insurance. 
Salary  commensurate  with  ability.  Box 
35290,  Editor  &  Publisher. 


PRODUCTION  DIRECTOR 
Sun  belt  metropolitan  newspaper  seeks 
top  level  manager  to  handle  production  di¬ 
rector  responsibilities.  Individual  must 
have  previous  experience  in  all  phases  of 
production  management.  Salary  commen¬ 
surate  with  background  and  experience 
along  with  a  comprehensive  fringe  benefits 
package.  If  you  are  now  a  production  di¬ 
rector  or  assistant  production  director  on  a 
medium-sized  daily,  we  would  like  to  hear 
from  you.  Please  write  in  detail  to  Box 
35188,  Editor  &  Publisher. 


PRODUCTION  ENGINEER 
Rapid  growth  and  expansion  has  created 
an  opportunity  for  a  degreed  engineer  to 
join  the  staff  of  Sentinel  Star’s  production 
division.  This  position  requires  3-5  years 
engineering  or  production  management 
experience  as  well  as  the  expertise  a  re¬ 
sult-oriented  professional  can  bring  to  1  of 
the  nation's  fine  newspapers.  Initial  re¬ 
sponsibilities  include:  feasibility  studies; 
production  analysis:  space  planning;  and 
coordination  of  design  and  construction 
activities.  The  nature  of  this  position  de¬ 
mands  excellent  communications  skills 
and  the  ability  to  effectively  work  with  all 
levels  of  management.  Qualified  appli¬ 
cants  should  submit  a  resume  including 
salary  expectations  tO:  Sentinel  Star  Co., 
Employment  Center,  PO  Box  2833,  Or¬ 
lando  FL  32802.  EOE,  M/F. 


You  May  TaKa  One  Giant  Step  . . . 
toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


ASSISTANT  ENGRAVING  SUPERINTEN¬ 
DENT  needed  by  a  metropolitan  daily  that 
is  converting  to  offset.  Camera  and  offset 
plate  experience  is  a  must.  Box  35169, 
Editor  &  Publisher. 


MAILROOM  SUPERVISOR— To  work  di¬ 
rectly  with  superintendent  in  large  met¬ 
ropolitan  daily  in  Zone  9.  Union  shop. 
Must  be  experienced  in  72P  operation  and 
the  handling  of  large  daily  and  Sunday  cir¬ 
culation. 

Line  supervision  main  responsibility,  but 
ability  to  schedule  personnel  and  work 
with  capital  and  operating  budgets  an  as¬ 
set.  Box  35291,  Editor  &  Publisher. 


COMPOSITION  department  manager  for 
southwest  Florida  weekly  newspaper 
shopper  group.  Must  be  strong  in  man¬ 
agement/systems  orientation.  If  you  are 
No.  1  or  No.  2  in  progressive  operation 
send  resume  to  George  Biggers,  General 
Manager,  Naples  Star.  848  7th  Av  N, 
Naples  FL  33940. 


ELECTRONICS  technician-typesetter 
monitor  needed.  Present  equipment  Harris 
TxTs,  2200,  llOO’s.  Expanding  into  CRT 
typesetters  and  complete  front  end  sys¬ 
tem.  Very  desirable  southwest  Florida  lo¬ 
cation,  on  the  Gulf  of  Mexico.  Send  com¬ 
plete  resume  to— Naples  Daily  News,  1075 
Central  Av,  Naples  FL  33940.  In  care  of 
composing  room. 


SALES 


SALES  PROFESSIONALS 
Resumes  requested  from  highly  motivated 
individuals  with  minimum  5  years  experi¬ 
ence  in  sales  to  newspapers.  Commercial 
contacts  a  plus.  Must  have  management 
potential.  Sales  and  management  posi¬ 
tions  available.  Openings  due  to  rapid 
company  growth.  Company's  employees 
know  of  these  openings.  Box  35037,  Editor 
&  Publisher. 


EXPERIENCED  sales  representatives  to 
sell  capital  equipment  to  the  newspaper 
industry.  Immediate  openings  for  qualified 
individuals.  Box  35415,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


DIRECTOR  OF 
PUBLIC 
RELATIONS 
$19, 400421,500 

Th«  ColUg«  of  Lake  County  of¬ 
fers  this  position  to  a  public 
relations  professional  with  a 
bachelors  degree  in  public  re¬ 
lations  or  a  closely  related  field. 
Masters  preferred.  The  quali¬ 
fied  candidate  will  plan  and 
direct  the  college  public  rela¬ 
tions  program  and  coordinate 
college  publications,  media  ser¬ 
vices  and  speakers  bureau.  Skills  ' 
in  creative  promotion  and  edu¬ 
cational  marketing  qualify  you 
to  promote  the  purposes  and 
program  of  the  college.  Com¬ 
munity  college  experience  is  a 
plus. 

You  will  enjoy  the  pleasant 
campus  setting  of  our  2  year 
community  college  located  in 
the  ''Heart  of  Lake  County". 
Completed  opplication,  resume, 
official  transcripts,  placement 
credentials  or  3  letters  of  ref¬ 
erence  must  be  received  by 
August  8th,  1980. 

Personnel  Office 
COLLEGE  OF 
LAKE  COUNTY 
19352  W  Washington 
Groysloke  IL  60030 
(31 2)223-6601,  ext.  352 

equal  oppartunitv  emnhver  ni/f 
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Positions  Wanted  .  .  . 


ADMINISTRATIVE 


GENERAL  MANAGER/PUBLISHER--Ex- 
tensive  experience;  labor  relations/negpti- 
ations,  budgeting/planning,  production 
methods/techrtology.  computer  applica¬ 
tions,  MBO.  marketing/research.  Call 
Duane  R  Jacobs.  (219)  424-5257. , 


GENERAL  MANAGER  with  strong  knowl¬ 
edge  and  effectiveness  in  marketing  seeks 
position  where  skills  can  be  applied  to 
mutual  benefit.  An  innovator .  .  .  problem 
solver  .  .  .  decision  maker  .  .  . 
profit-oriented  executive.  Would  welcome 
opportunity  to  discuss  potential.  Box 
35170.  Editor  &  Publisher. 


MANAGEMENT  OPERATIONS,  chief 
executive  officer.  Publisher/general  man¬ 
ager  seeking  challenge  at  daily  newspaper 
group  or  independent.  Experienced  in  total 
newspaper  operations.  Proven  systems  for 
profit  and  growth.  Excellent  performance 
record.  References.  Box  35344,  Editor  & 
Publisher. 


GENERAL  MANAGER/EDITOR  position  ac¬ 
tively  sought  by  person  with  top  creden¬ 
tials.  outstanding  references.  Excellent 
background  with  results  to  match.  Box 
35464.  Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER  posi¬ 
tion  sought  by  experienced  professional. 
Highly  successful  and  motivated.  Have 
good  general  management,  news  and  ad¬ 
vertising  background.  Top  references.  Box 
35462.  Editor  &  Publisher. 


GENERAL  MANAGER  OR  ADVERTIS¬ 
ING— Business  oriented  with  total  news¬ 
paper  experience,  seeking  position  where 
skills  mutually  beneficial.  Stock  option  or 
buy-in  acceptable  but  not  mandatory.  Top 
references.  Bob  Alexander  (803)  651- 
6330. 


MIRACLE  MAN?  No  way!  Hard  work,  inno¬ 
vation,  and  love  of  newspapers  create  re¬ 
sults.  Advertising  (plus)  to  general  man¬ 
agement  experience.  Box  35406.  Editor  & 
Publisher. 


ADVERTISING 


M AN AGER/SALES— Experienced  display 
sales,  ad  director,  publisher  seeks  news¬ 
paper  or  related  position,  Zone  2  or  3.  Box 
35321.  Editor  &  Publisher. 


25  YEAR  OLD  with  2  years  classified,  retail 
and  circulation  experience  at  the  New  Jer¬ 
sey  Herald  seeks  challenging  sales  posi¬ 
tion.  Box  35318,  Editor  &  Publisher. 


30  YEAR  OLD  advertising  prrvfamily  man, 
people-management  oriented.  Six  suc¬ 
cessful  years  with  30M  daily  m  sales  and 
promotion.  Ad  degree.  Broadcast  experi¬ 
ence.  Record  of  achievements.  Prefer 
Zone  5  retail  ad  manager  post.  Simply 
send  name  and  number.  Box  35329,  Editor 
&  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER— 
Over  25  years  diversified  experience  on 
dailies  and  weeklies.  Wish  to  relocate.  Box 
35475,  Editor  &  Publisher. 


GENERAL  MANAGER/ADVERTISING  DI¬ 
RECTOR— I've  got  the  experience,  results 
and  energy.  Strong  management  back¬ 
ground  and  a  proven  money-maker.  Seek¬ 
ing  strong  challenge.  Box  35465,  Editor  & 
Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 


CARTOONIST 


CARTOONIST  seeks  job  with  small  town 
newspaper,  any  location.  Tony  Algiers. 
1130  Wanaka  St.  Honolulu  HI  96818. 


EDITORIAL 


11  YEAR  VETERAN  sports  editor,  wire 
editor  seeks  new  challenge.  Skills  include 
editing,  interesting  page  layouts,  knowl¬ 
edge  of  sports.  Winner  of  various  awards, 
honors.  Zone  7.  6.  5.  8,  9.  Call  Don  Cease 
at  (602)  242-9255. 


JOURNEYMAN/REPORTER/COLUMNIST 
looking  for  change  of  scenery.  Will  relo¬ 
cate.  Box  35185.  Editor  &  Publisher. 


PULITZER  PRIZE  finalist,  nominated 
twice,  now  has  more  than  a  decade  of 
newspaper  experience,  at  age  33.  Has  4 
other  awards,  college  degree  with  honors, 
and  a  major  Washingon  governmental  fel¬ 
lowship.  Seeks  challenging  writing  position 
in  Zone  2.  will  consider  other  Zones  also. 
Box  35176,  Editor  &  Publisher. 


RECENT  JOURNALISM  GRADUATE  wants 
job  as  a  reporter  on  a  small  daily  paper. 
Prefer  Zone  5.  Will  do  any  work.  Box 
35106,  Editor  &  Publisher. 


MULTI-AWARD  WINNERS— Photographer 
husband  and  feature  writer  wife,  desire 
work  on  daily  or  weekly  with  good  layout 
and  freedom  to  be  creative.  Box  35082, 
Editor  &  Publisher. 


ACCOMPLISHED,  talented  writer  seeks 
full  tirrte  reporter  position  in  greater  Bos¬ 
ton  area.  Will  cover  sports,  entertainment, 

fovernment,  etc.  Previous  experience. 

tory  copies  available.  Please  respond  to 
Box  35080.  Editor  &  Publisher. 


EXPERIENCED  editor  and  reporter  seeks 
editorial  management  position  in  New  Eng¬ 
land.  Trade  paper  background;  knowledge 
and  experience  in  all  aspects  of  editorial 
process.  Dedicated,  bright,  ambitious, 
energetic  professional.  Box  35072.  Editor 
&  Publisher. 


IDEAS  are  what  I'm  selling,  plus  depth  and 
perspective.  I'm  a  generalist  with  expertise 
in  energy,  law,  medicine,  government,  bus¬ 
iness  and  computers.  1 5  years  experience, 
from  cops  to  editor.  Prefer  Northwest  or 
Northeast.  Box  35059,  Editor  &  Publisher. 


MAY  GRAD,  editor-in-chief  of  first  rate  col¬ 
lege  paper  seeks  entry  level  work.  Ambi¬ 
tious.  energetic.  Will  do  anything!  Box 
35064,  Editor  &  Publisher. 


10-YEAR  SPORTS  EDITOR  seeks  desk 
and/or  writing  chores  in  Zone  2  to  cover 
golf  expenses.  Sub-par  performer  only  on 
the  links  and  then  just  briefly.  Box  35175, 
Editor  &  Publisher. 


EDITOR/GENERAL  MANAGER  seeks  man¬ 
aging  editor's  post  with  small  daily.  Sound 
news  judgment,  flair  for  design,  profes¬ 
sional  management  skills.  Challenge  and 
opportunity  rewarded  with  a  polished  pro- 

fressive  newspaper.  Box  35172,  Editor  & 
ublisher. 


BUSINESS  WRITER  who  likes  money 
seeks  to  move  from  low-paying  metro  to 
one  whose  books  are  in  better  balance. 
Makes  financial  news  interesting,  under¬ 
standable.  Box  35299,  Editor  &  Publisher. 


WRITER  with  2  years  experience  in  all 
phases  of  magazine  production  and  public 
relations  background  seeks  similar  posi¬ 
tion  in  Seattle.  Washington  area.  Contact: 
S.  Lese,  3725  S  Massachusetts  Av.  Mil¬ 
waukee  Wl  53220.  (414)  321-3725. 


BEST  SPORTSWRITER  in  the  country 
(hidden  on  small  daily)  seeks  to  investigate 
any  openings  on  medium  and  large  daily. 
Zones  1  and  2.  Box  35380,  Editor  & 
Publisher. 


I  TAKE  FUN  SERIOUSLY,  but  my  readers 
have  fun.  Entertainment  editor  with  11 
years  experience,  journalism  degree  seeks 
Zone  9  daily  job.  Box  35395.  Editor  & 
Publisher. 


ENTRY-LEVEL  REPORTING  on  Zone  9  or 
Florida  daily  (any  size)  sought.  Age  26.  MA 
in  journalism.  VDT,  layout  experience. 
Good  references.  As  an  older-than-average 
graduate.  I'll  bring  mature  judgment  to  the 
job.  Self-motivator,  ambitious,  adjustable. 
Broad  background.  Clips,  portfolio,  re¬ 
sume  sent  on  request.  Available  for  inter¬ 
view  and  work.  Worth  your  time.  Box 
35382,  Editor  &  Publisher. 


POSITIONS  WANTED 

EDITORIAL 

SPORTS  EDITOR,  30,000  weekly,  wants 
position  at  daily.  Award  winner.  Box 
35325,  Editor  &  Publisher. 

EDITORIAL  WRITER — Sometimes  liberal, 
sometimes  conservative,  but  always  with 
ability  to  attract  readers  to  the  page.  De¬ 
sire  to  move  up  to  larger  paper,  or  to 
editor's  spot  on  smaller  paper.  Box  35286, 
Editor  &  Publisher. 

NEWS  EXECUTIVE— Daily,  weekly,  multi¬ 
ple  operations.  Revitalizing  moribund 
ones.  Expanding  existing  ones.  Starting 
new  ones.  Good  with  inexperienced  staffT 
Strong  graphics.  Topflight  writer.  Box 
35340,  Editor  &  Publisher. 

YOUNG  BUT  SEASONED  editor/columnist 
(7  years  on  daily)  would  leave  prestigious 
Wall  Street  firm  for  managing  city  or  busi¬ 
ness  editor  slot.  Would  consider  political 
column  as  well  (or  in  addition).  Award- 
winner  with  impressive  clips,  references. 
Box  35488.  Editor  &  Publisher. 

SPORTSWRITER/EDITOR  seeks  position 
after  year's  leave  to  study  politics.  Layout. 
VDT,  columns.  Barbara  Kip'fer,  1030 
Hampton  Ct.  Valparaiso  IN  46383. 

RELIGION  WRITER/FEATURE  WRITER 
with  6  years  experience  as  reporter  on  both 
small  weekly  and  daily  newspapers  desires 
similar  position  in  Zone  2.  Creative,  en¬ 
thusiastic  and  adaptable,  with  excellent 
references.  Will  relocate.  Box  35467, 
Editor  &  Publisher. 

EDITOR/MANAGING  EDITOR  or  similar  po¬ 
sition  wanted  by  professional  newsman 
with  strong  management  experience.  Good 
writer  and  editor  wvith  finest  references. 
Box  35463.  Editor  &  Publisher. 

AGGRESSIVE  REPORTER  who  thinks  on 
his  feet  seeks  work  covering  news/sports/ 
entertainment  for  a  daily  in  Zones  1  or  2. 
AP  stringer  with  good  clips  and  references. 
Call  Marc  (617)  267-0566. 

FEATURE  WRITER/EDITOR:  Lifestyle, 
films,  sports,  people,  humor;  you  name  It. 
Newspaper,  magazine  and  book  experi¬ 
ence.  You  make  the  job  interesting;  I'll 
make  it  work.  Box  35457,  Editor  & 
Publisher. 

TALENTED,  young  (25),  hard-working 
weekly  newspaper  editor  seeks  position 
with  a  northern  Virginia  magazine  or  daily 
or  weekly  newspaper.  Award  winnir^  fea¬ 
ture  writer.  2  )«ars  weekly.  IV^  daily  ex¬ 
perience.  BSJ.  Box  35456,  Editor  & 
Publisher. 

ARTS  WRITER/ART  CRITIC  also  general 
assignment.  19  years  experience  on 
medium  and  large  dailies.  Want  new  op¬ 
portunity.  Use  camera.  VDT.  Box  35452, 
Editor  &  Publisher. 

INDUSTRIOUS  GRAD.  MA,  seeks  entry 
level  position.  Teaching,  research,  writing 
experience;  knowledge  Romance  lan¬ 
guages.  Eager  to  learn.  Reply  Box  35443 
Editor  &  Publisher. 

REPORTER-EDITOR — After  6  years  writing 
editorials  and  columns  for  major  metro  I'm 
ready  to  return  to  newsroom.  Let  me  show 
how  I  bring  depth  and  human  interest  to 
hard  news.  Box  35423,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


EX-MANAGING  EDITOR,  30,  did  it  all  in  6 
years  on  small  dailies.  Wants  to  do  1  thing 
excellently  on  big  paper.  Reporter  or  city 
editor.  Box  35422,  Editor  &  Publisher. 


JOURNALISM  GRAD  with  2  years  as  editor 
of  aerospace/defense  journals  seeks  posi¬ 
tion  with  mid-size  daily  in  Pacific  North¬ 
west  as  general  assignment  reporter.  Pre¬ 
vious  experience  in  court,  commercial  re¬ 
porting.  photography.  Resumes,  clips,  re¬ 
ferences  available  on  request.  R.  (>>tta, 
1265  Keoncrest,  San  Jose  CA  95110, 
(408)  293-8605. 


ASSISTANT  EDITOR/WRITER,  4  years  on 
large  weekly  specialty  paper.  Published 
author,  BSJ  Ohio  University.  Seeks  re¬ 
sponsible  position  as  managing  editor  on 
magazine  or  weekly,  or  academic.  Experi¬ 
ence  in  all  editorial  areas,  with  latest 
equipment.  Specialties  are  media,  arts, 
education,  hobbies.  Zones  2.  3  or  5.  Box 
35410,  Editor  &  Publisher. 


FREELANCE 


AWARD-WINNING  WRITER  in  Palm  Beach 
available  as  stringer.  Celebrities,  features, 
hard  news.  Meet  deadlines.  Thoroughly 
professional.  Box  35429,  Editor  & 
Publisher. 


UBRARY 


NEWS  LIBRARIAN  at  Southwest  daily 
seeks  Zone  1  position  as  head  librarian. 
Reliable  energetic,  gets  things  done.  Box 
35171,  Editor  &  Publisher. 


PHOTOJOURNAUST 


EXPERIENCED  PHOTO  JOURNALIST— 
seeks  position  as  photo  department  di¬ 
rector/photographer  in  Zones  8  or  9.  4 
times  regional  photographer-of-year; 
runner-up  national  photographer  of  the 
year  1979.  Presently  photo  director, 
Chanute  Kansas  Tribune.  Write  or  call, 
Dave  La  Belle,  The  Chanute  Tribune.  15  N 
Evergreen,  Chanute  KS  66720,  or  call 
(316)  431-4100  (work),  (316)  431-7045 
(home). 


PHOTOGRAPHER  with  3  years  university 
public  relations  publications  experience. 
Seeking  daily  paper  or  public  relations  po¬ 
sition.  Has  won  top  awards  from  AP.  UPI, 
and  more.  Talented,  imaginative,  willing  to 
relocate.  Don  Wallbaum,  33  Firwood  Dr. 
Dayton  OH  45419,  (513)  298-2592. 


HIGHLY  SKILLED  production  oriented 
photographer  with  multi-faceted  back¬ 
ground  and  technical  excellence  seeks  po¬ 
sition  with  photo  oriented  paper.  Excellent 
portfolio.  Any  Zone.  Jerry  Crick,  939  E 
38th,  Spokane  WA  99203,  (509)  838- 
8095. 


NATIONAL  stories  round  out  versatile 
award  winning  portfolio.  Includes  full  page 
color  and  black  and  white  photo  essays, 
shot  and  designed  by  photographer.  Five 
years  metro-daily  experience.  Published 
nationally  in  Time.  People  and  wire  ser¬ 
vices.  Self-starter,  enterprising.  Box 
35417,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Wake  up  Mr.  Publisher! 

Better  late  than  never,  the  newspaper 
business  is  waking  up  to  the  fact  that 
AT&T  is  on  the  verge  of  creating  a  mons¬ 
ter  electronic  information  system  that 
would  make  it  a  devastating  competitor 
to  all  newspapers. 

Ip  an  unusual  move,  the  chairman  and 
president  of  the  American  Newspaper 
Publishers  Association,  Katharine 
Graham,  has  sent  an  open  letter  to  all 
newspaper  executives  explaining  what  is 
going  on  and  urging  them  all  to  become 
involved. 

In  The  Bulletin  of  the  American  Soci¬ 
ety  of  Newspaper  Editors,  Wayne  Sar¬ 
gent,  editor  of  the  San  Bernardino 
(Calif.)  Sun,  also  sounds  the  alarm: 

“Watch  out,  you  folks  there  in  the 
news  business:  Here  comes  the  tele¬ 
phone  company. 

“You  may  naively  assume,  if  you 
wish,  that  it  was  only  a  clerk  at  the  ad 
agency  who  changed  AT&T’s  national 
slogan  this  year  from  ‘The  System  is  the 
Solution’  to  ‘The  Knowledge  Busi¬ 
ness.’  ’’ 

Graham  said  only  fast  action  and  pro¬ 
test  by  ANPA’s  government  affairs 
committee  delayed  action  by  House  and 
Senate  Committees  on  legislation  which 
would  re-write  the  1934  Communications 
Act  (E&P,  July  5,  page  6).  The  crisis  is 
hardly  over,  she  says,  because  the  bill  is 
scheduled  to  be  the  first  order  of 
businesses  when  Congress  returns  July 
21.  She  explains  why  this  bill  is  of  con¬ 
cern  to  the  newspaper  industry: 

“The  answer  lies  in  the  experiments 
that  some  of  our  members — like  Dow 
Jones,  Knight-Ridder,  and  the  papers 
taking  part  with  AP  in  the  CompuServe 
experiment — are  conducting  with  new 
electronic  technologies.  These  will  en¬ 
able  companies  that  own  newspapers — at 
some  point  in  the  not-too-'distant 
future — to  expand  their  services  to  their 
readers,  and  deliver  some  of  the  material 
that  we  now  put  on  readers’  doorsteps 
directly  into  subscribers’  homes  elec¬ 
tronically.  Many  of  us  suspect  there  is 
not  going  to  be  a  huge  home  market  for 
this  kind  of  service  in  the  1980s.  But 
there  already  is  a  growing  business  mar¬ 
ket.  And  some  of  the  information  that 
newspapers  now  provide — such  as 
sports  scores,  stock  market  results,  and 
advertising — could  be  appearing  on  a 
growing  number  of  home  video  screens 
in  the  1990s. 

That’s  where  we  come  to  these  efforts 
to  rewrite  the  Communications  Act. 

“When  Congress  decided  in  1934  that 
the  phone  business  should  be  a  regulated 
monopoly,  it  made  a  decision  that  en¬ 
abled  AT&T  to  become  the  world’s 
largest  company.  That  was  undoubtedly 
a  good  decision;  no  country  has  better 
phone  service.  But  Congress  and  the 


courts  also  recognized  the  dangers  of  let¬ 
ting  this  giant  company — a  corporate  en¬ 
tity  whose  assets  of  $113  billion  exceed 
the  combined  holdings  of  the  entire 
newspaper  industry — compete  in  areas 
outside  its  basic  franchise.  Even  AT&T 
at  one  point  tacitly  recognized  that  it 
poses  a  special  threat  as  a  competitor.  It 
signed  an  antitrust  consent  decree  with 
the  Justice  Department  in  1956,  in  which 
it  agreed  not  to  try  to  move  into  unregu¬ 
lated  business  areas. 

“The  world,  of  course,  has  changed 
since  1956.  The  lines  between  basic  tele¬ 
communication  services  (which  AT&T 
has  long  provided)  and  data  processing 
(an  area  it  was  barred  from  by  the  con¬ 
sent  decree)  have  become  increasingly 
blurred.  And  AT&T  has  grown  increas¬ 
ingly  eager  to  have  the  restrictions  it 
agreed  to  in  1956  lifted,  so  it  could  com¬ 
pete  in  the  data  processing  area.  It  has 
been  pressing  for  legislation  in  Congress 
that  would  accomplish  this  since  the 
mid-1970s,  and  escalated  this  effort 
dramatically  after  receiving  a  major 
boost  from  the  Federal  Communications 
Commission  in  May  of  this  year.  The 
FCC,  in  what  is  referred  to  as  its  Compu¬ 
ter  II  decision,  in  effect  agreed  that  the 
1956  consent  decree  should  be  lifted,  and 
AT&T  allowed  to  compete  in  many  of 
these  other  fields. 

“What  many  of  us  have  been  a  bit 
slow  in  realizing,  however,  is  that  AT&T 
is  not  only  eager  to  compete  in  the  data 
processing  business  with  the  likes  of 
IBM,  but  is  also  eager  to  expand  into 
other  markets  and  become  a  major  in¬ 
formation  supplier.  And  we  are  not  talk¬ 
ing  here  about  a  service  that  would  offer 
only  the  time  and  weather.  AT&T’s  aim 
is  to  provide  a  comprehensive  informa¬ 
tion  service  to  the  home  that  would  in¬ 
clude  such  traditional  newspaper  content 
as  sports,  stock  market  reports, 
advertising — just  about  all  of  the  things, 
in  fact,  that  are  found  in  a  newspapers. 

“Well,  the  first  reaction  of  many  of  us 
was:  What’s  wrong  with  that?  After  all, 
most  of  us  have  long  said  we  favor  com¬ 
petition.  Why  shouldn’t  AT&T  be  al¬ 
lowed  to  become  another  of  our  com¬ 
petitors? 

“As  we  looked  at  the  implications  of 
this  a  little  more  closely,  however,  a 
number  of  us  became  increasingly  wor¬ 
ried.  The  fundamental  concern  lies  in  the 
fact  that  AT&T  owns  the  lines  that  carry 
today’s  telephone  service  and  will  carry 
tomorrow’s  videotex  and  data  retrieval 
services  into  81%  of  the  homes  in  Amer¬ 
ica.  For  AT&T  to  both  own  the  lines 
that  carry  information — and  supply  the 
information  as  well — raises  some  dis¬ 
turbing  public  interest  questions.  .  .  . 

“The  possibility  of  one  giant  corpora¬ 
tion  becoming  the  information 
supplier — an  increasingly  dominant  in¬ 
formation  supplier — to  four  out  of  five 


American  households  strikes  many  of  us 
as  profoundly  troubling. 

“It  also  raises  other  legitimate  First 
Amendment  concerns  as  well.  The 
strength  of  our  many  media  voices,  after 
all,  lies  in  their  economic  viability.  The 
revenue  this  new  information  giant  could 
siphon  off  from  newspapers  could  mean 
that  some  might  not  survive.  .  .  .’’ 

Graham  said  that  as  a  result  of  a  study 
by  AN  PA  Telecommunications  Commit¬ 
tee,  the  ANPA  Executive  Committee  has 
concluded  that  communications  legisla¬ 
tion  now  pending  before  Congress  must 
he  amended  to  prevent  telephone  com¬ 
pany  activities  that  might  potentially  re¬ 
strict  and  control  the  flow  of  information 
to  millions  of  Americans.” 

Following  this  comment  ANPA  has 
proposed  key  amendments  to  Senate  and 
House  communications  legislation.  Bills 
S  2827  and  HR  6121. 

In  letters  to  Senate  and  House  Com¬ 
merce  Committee  Chairmen  Howard  W. 
Cannon  (Nev.)  and  Harley  O.  Staggers 
(W.  Va.),  Graham  has  said  the  amend¬ 
ments  would  accomplish  three  basic 
goals. 

“First,  they  would  demarcate  clearly 
between  the  transmission  of  information 
and  its  ownership  and  control.  The  fi¬ 
nancial  interest  of  a  telephone  company 
which  offered  facilities  for  an  electronic 
home  information  service  would  be  lim¬ 
ited,  appropriately,  to  revenues  gener¬ 
ated  from  computer  storage  of  informa¬ 
tion  and  from  increased  network  traffic 
generated  by  such  a  system. 

“Second,  they  would  reduce  any  fi¬ 
nancial  incentive  for  a  telephone  com¬ 
pany  to  discriminate  among  providers  of 
information  on  such  a  system.  Con¬ 
versely,  they  would  assure  that  those 
wishing  to  provide  information  to  the 
public  would  have  access  to  the  data 
storage  and  retrieval  facilities,  main¬ 
tained  by  a  telephone  company,  of  a 
home  information  system. 

“Third,  they  would  dramatically  limit 
the  potential  for  anticompetitive  abuse 
by  telephone  companies  offering  home 
information  systems.” 

ANPA  feels  that  if  these  amendments 
are  not  included  “it  is  imperative  this 
legislation  NOT  be  enacted.” 

WPRC  pamphlet  on 
‘The  Media  Crisis’ 

The  World  Press  Freedom  Committee 
has  published  a  114-page  pamphlet  on 
“The  Media  Crisis”.  In  articles  by  those 
who  have  participated  in  UNESCO  ses¬ 
sions,  it  discusses  the  problems  faced  at 
the  forthcoming  meeting  in  Belgrade,  the 
MacBride  Commission  Report,  the  “new 
world  information  order,”  an  historical 
perspective  on  how  the  controversy 
started  and  where  it  is  now.  Copies  may 
be  obtained  from  George  Beebe,  execu¬ 
tive  director  of  the  World  Press  Freedom 
Committee,  at  the  Miami  Herald. 
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In  New  England, 
when  you  say 
POOD,  you're 
saying  an  eleven 
billion  dollar 
mouthful! 


New  England  1980  retail  sales  are  estimated  at  $49,939,482,000*.  with 
per-household  sales  above  those  of  other  U.S.  regions.  But 
it’s  in  food  sales  that  our  markets  truly  shine.  In  1980  we’ll  spend 
$11,582,329,000*  for  food — $2,602  for  each  of  our  nearly  4.5  million 
families,  topping  the  U.S.  average  and  those  of  most  other  regions. 


Newspapers  sell 
New  England. 


*1980  E&P  Market  Guide 
Estimates 


Newspaper  circulation  has  always  been  high  in  New  England,  and  the 
current  trend  is  up.  Between  March,  1978  and  March,  1979,  daily  circulation 
went  up  in  each  of  our  six  states  (from  1%  to  6.8%)  a  regional  average  of 
90,334  more  copies  daily.  Now,  more  than  ever  .  .  . 


New  England  daily  newspapers  . . . 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record-Journal  (M) 
Middletown  Press  (b) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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